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- Reproduced by kind permission of Mars Lid. and Young Rubicam Lid. 

Luscious fruits—in Odhams full-colour gravure —tell the Spangles’ sales story in one vivid 

advertisement. Full-colour in Odhams three No. 1 periodicals is the heart of many a 

national scheme. Book colour for your products in ’53... its proved pulling power in 
these three money-spinning markets will gladden your salesmen’s hearts. 


HARRIS KAMLISH, ADVERTISEMENT DIRECTOR, ODHAMS PRESS LIMITED, 96-98, LONG ACRE, LONDON, W.C.2 
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F. JOHN ROE LIMITED 
Incorporated Practitioners in Advertising 
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Problems of export 
advertising 
Sir,-While all concerned for 
British export trade must welcome 
E. J. Ornstien’s case (December 
11) for better advertising of 
British goods overseas, may 1 
differ from him on the suggestion 
that the exporter should select the 
overseas distributing agent “in 
the first place as a person cap- 


IN THIS ISSUE— 
An advertising manager discusses 
buyers’ guides--page 54. 
NEXT WEEK: The first of a 
new series on film-making for 
commercial TV. 


able of carrying out advertising.” 

Surely the first requirements 
should be character, standing, and 
salesmanship? In such territories 
as those in East and Central 
Africa, with which I have been 
closely connected for nearly 40 
years, almost all British houses 
would have had to go unrepre- 
sented if their first demand in 
each market had been for “a 
person capable of carrying out 
advertising.” Even to-day few 
manufacturers’ representatives 
resident between Southern 
Rhodesia and the Sudan inclusive 
have any more than casual knowl- 
edge of advertising practice. 

With few exceptions, the best 
of them would welcome a far 
keener interest by the manufac- 
turer in overseas advertising; but 
all too often the manufacturer 
takes the easy course of saying: 
“I will allow you £x a year, or 
vy per cent of your previous year's 
turnover, and look to you to do 
all the advertising.” He may or 
may not help by supplying ideas 
or blocks, and often the agent is 
left with the impression that how 
he spends the money matters 
little, 

Many monutactusere are also 


CORBETRY & 
UNDERWEAR 


Your Foecialised Trade Journal 


To The Editor.. 


at fault in dealing piecemeal with 
territorial groups which form one 
economic entity. Consequently 
there is no coherent policy in 
their advertising, no concentra- 
tion, and no guarantee of con- 
tinuity. 

In the great and rapidly deve- 
loping area of which I write, a 
manufacturer may have from five 
to 12 resident agents, and nine 
is by no means exceptional. 

Could a manufacturer expect 
to have a sound advertising pro- 
gramme in this country if he did 
next to nothing himself and left 
half a dozen or a dozen distri- 
butors in widely separated areas 
to do what seemed to them good, 
or free to leave undone what 
ought to be done? Manifestly 
not; yet that is the position in 
East and Central Africa in many 
cases, even of great companies 
with millions of pounds of 
capital. 

By all means let the manufac- 
turer expect his distributors to be 
responsible, under his general 
consent, for purely local advertis- 
ing, as he expects that of his 
local distributors in this country; 
but as he makes national publi- 
aity his own concern here, so 
should he follow the same prin- 
ciple in a group of contiguous 
territories, making one or two 


comprehensive markets but 
demanding a multiplicity of 
agents. 

J. S. JoeLson. 
Editor. 


East Africa and Rhodesia. 


Advertisement of 


the year 


Sirn,—It would be churlish of 
me to quarrel with Copytaster’s 
choice of the advertisement for 
the King George VI National 
Memorial Fund as the best single 
advertisement of 1952. 

{ feel, however, that the words 
alone do not make this advertise- 
ment. Surely it owes something 
to the simplicity and dignity of 
its design, so completely in accord 
with the character of the late 
King. This is the work of my 
colleague, S. F. Irwin, art director 
of Benson's. 

Others also should share in the 
credit, if credit be due, particu- 
larly Sir Christopher Chancellor, 
chairman of the Appeal’s sub- 
committee, R. G. Pinney, adviser 
to the Appeal, and the writers 
and artists who did much of the 
work before the poster took final 
form. 

Advertising people would. | 
think, like to know that all spaces 


in which this advertisement ap- 
peared, both on the hoardings 
and in the press, were given free. 
We in Benson's, as any other 
agency would have done in 
similar circumstances, also gave 
our services without charge. 

P. L. Stoso. 
Director, 
S. H. Benson Ltd. 


PRO’s under fire 


Sir,-What is the -matter with 
British P.R.O.’s? I have just 
received a batch of photographs 
and handouts concerned with an 
important aspect of Britain's 
export trade in Coronation year. 
Out of nine different foolscap 
sheets only two are typed with 
double spacing. Only one has a 
respectable margin, and one—if 
you please—is typed on both 
sides of the sheet. 

The captions on the backs of 
14 separate pictures are all single 
space typing and seven of them 
are firmly stuck down all over 
with strong gum. In six other 
cases rubber cement has been 
used, but of such poor quality 
that it is impossible to remove the 
captions without leaving bits of 
them still adhering to the picture. 

1 have made this complaint 
before in individual] cases, and | 
am hoping that publication of 
this letter, in your widely read 
journal, will result in something 
happening. 

Meanwhile, we in South Africa 
can only suppose that the majority 
of British P.R.O.’s have never 
seen the inside of a newspaper 
office, and are totally unaware of 
the fact that composing machinery 
is not standard equipment in a 
process engraving works. 

ALAN YATES. 


Managing Editor, 
Ramsey, Son & Parker (Pty) Ltd., 
Capetown. 


The short point 


Sik,—In your quotation (Janu- 
ary 1) of Clyde Bedell’s book on 
How to Write Advertising that 
Sells, one of the precepts men- 
tioned is “Be brief if you can.” 

Could she not, therefore, in 
Point 23, “Make your offer Vitally 
valid—be congruous, * have sub- 
stituted the word “believable” for 
everything after “offer?” 

JoHNn R. H. YEOMAN. 
Account Executive, 
Foote, Cone & Belding Ltd. 


CHANGED HANDS 
Playfair Books Ltd. have taken 
over the publication of the 
quarterly Yachtsman, Sail, Power. 


COMPLETE NATIONAL SERVICE 


LONDON MANCHESTER 
73 Grosvenor St., W.!. 20 St. Ann’s Square 
Grosvenor 8228 Blackfriors 9786 


Aspects of 
random sampling 


Frederick Edwards, general 
manager of the British Market 
Research Bureau Ltd., read a 
paper on “Aspects of Random 
Sampling for a Commercial Sur- 
vey” to the Association of Incor- 
porated Statisticians on Friday. 

While market researchers rated 
random sampling highly for its 
efficiency and accuracy, Mr. 
Edwards explained that they were 
forced to choose carefully the 
surveys on which it was employed 
because of four practical con- 
siderations: the problem of 
drawing a good random sample, 
the difficulty of finding and inter- 
viewing all the people in the 
sample, the longer time required, 
and (resulting from these) the 
inevitably higher “total cost” of 
the survey. 

These... considerations were 
illustrated by a detailed descrip- 
tion of a British Market Research 
Bureau survey in which inter- 
viewers used a systematic method 
of selecting individual informants 
within randomly-chosen house- 
holds. Market researchers ap- 
preciated the refinements of 
sampling theory, he said, but 
hoped that in developing sampling 
methods their practical problems 
would not be overlooked. 


Ulster to spend 
£40,000 this year 


Northern Ireland Tourist Board 
will spend £40,000 on publicity 
during 1953, 

More than 600,000 guides, 
folders, brochures and leaflets 
describing the beauties of Ulster 
have been despatched to all parts 
of Britain and Southern Ireland, 
it Was stated. 

The hope was expressed that 
Ulster seaside resorts would soon 
be able to distribute their own 
publicity material. 


SELL-ected circulation guarantees you readership among BUYERS 
who are paid to buy corsetry and underwear merchandise. 


Apply for particulars to 47 Hertford Street, Mayfair, London, W.! Tel.: REG 7557/8 
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With an average net sale of 5,046,640, 
the Sunday Pictorial is read by one 
family in every three in Great Britain. 
Every Sunday—the best advertising 
day of the week —it is delivered into 
millions of homes all over the country. 
It is read by this huge proportion 
of Britain’s mighty mass market on 
the day they have time to read adver- 
tisements at leisure, when advertising 
messages sink in and there is time to 
discuss the pros and cons. 


Space in the Sunday Pictorial is 
remarkably economical. Compared 
with 1939, its square inch per thousand 
space rate has increased much less than 
that of any other Sunday newspaper. 


SUNDAY PICTORIAL 
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Record campaign for 
new toothpaste 


Newsprint 
dy HE 


cut to £54 


Home mills price of newsprint 
is to be reduced from £56 to £52 
a ton for three months from 
January 1, and further discus- 
sions are proceeding between the 
Newsprint Supply Co. and the 
Association of Makers of News- 
print with the object of finding 
a satisfactory basis for future 
price fixing by mutual agreement. 

The directors of the Newsprint 
Supply Co. announce that the 
equalised price will, until further 
notice, be £54 a ton. 

This is the price actually paid 
by all newspapers within the 
Company's scheme. It takes 
account of the fact that Canadian 
supplies cost considerably more 
than the new home mills price. 

Ihe old equalised price was 
£55 15s. a ton. 


*‘Woman’s Illustrated’ 
ad. rate increase 


The advertisement rate for 
Woman's Illustrated is to be in- 
creased from £250 to £300 per 
page as from the issue dated 
April 4. 

In a letter to advertisers and 
agents, A. W. Burnett, advertise- 


ment director, Amalgamated 
Press, states: 
“The only alternative to this 


higher rate would be to reduce 
the number of pages in each issue 
with a smaller advertisement 
quota, which would mean the 
omission of many advertisements 
and the risk of reduced sales. 

“The sales of Woman's Illus- 
trated are over 550,000 copies 
weekly which, at £300 per page, 
is 10s. 11d. per 1,000.” 


, - . 

Hoppe joins McCann 

Frank Hoppé is relinquishing 
his post as director of the cam- 
paigns division at the Central 
Office of Information to join the 
board of McCann-Erickson Ad- 
vertising Ltd. on February 16. 


Macleans ‘biggest 


ever’ sales drive 
most concentrated 
national press advertising 
campaign employed for any 
product since the war will 
open on February 15 to 
launch Macleans’ new Perox- 
ide Toothpaste with Chloro- 
phyll, the introduction of 
which was announced exclu- 
sively in ADVERTISER'S 
WEEKLY on December 25. 
It will be the biggest campaign 
ever run by Macleans. 
The initial scheme will last 
several months. Full and half 
pages have been booked in daily 


newspapers. Other media include 
Sunday newspapers, popular 
weeklies, women’s magazines, 


trade journals, films and commer- 
cial radio, Special point-of-sale 
displays are being arranged. 
Big-space advertising will run 
for two or three months. 
Agents are S. H. Benson Ltd. 


Honorary fellow 


C. Anstice Brown, who has 
retired from the directorship of 
the I.1LP.A.. has been presented 
with a bock containing the sig- 
natures of council members. He 
has been made an_ honorary 
fellow of the Institute. 


Pew -- 


TRAFALGAR SQUARE 
LIGHTS: APPEAL 
DATE FIXED 


The appeal against the ban 
recently imposed by the West- 
minster City Council on many 
electric signs in Trafalgar 
Square will be heard by the 
Ministry of Housing and Local 
Government inspector (A. D. 
Parham) at Westminster City 
Hall on March 17. 


First half-page 
in ‘The Times’ 
since 1939 


_ First. half-page in The Times 
since the beginning of the war 


was taken by Dolan Davis 
Whitcombe & Stewart Ltd.. to 
begin a new campaign for the 


Hawker Siddeley Group of avia- 
tion companies. 

Carrying the = slug-line “In 
Defence of Freedom, No. 1 in a 
Series,” the advertisement tells of 
the contribution of the Hawker 
Siddeley Group in maintainiig 
the freedoms of the free world. 

There will be 12 advertisements 
in this series, states Pat Dolan, 
managing director of D.D.W5S., 
as part of a year-long world-wide 
campaign. 

About 60 aviation trade papers 
will feature products of indi- 
vidual companies in the group. 

The Times \ifted its ban on 
space sizes recently, states G. R. 
Pope, assistant manager. Cost of 
the half-page is £500. 


men, 


‘Tide’ bows to 
the motor 
cycle industry 


The man with a crutch in the 
Tide advertisement is no longer 
a motor cyclist. Copy has been 
changed as a result of represen 
tations made to Hedley’s by the 
motor cycle industry. 

The “balloon” in the original 
advertisement quoted the man as 
saying that he had get his hand- 
kerchief oily on his motor cycle 
Now no reference is made as to 
how the handkerchief became 
oily. 

A Hedley spokesman said 
“While the original passage in our 
view cast no reflection on the 
motor cycle industry we have no 
wish to feature anything in our 
advertisements which might be 
construed to do so." 


But soft—we are 


observed... 


Best way of selling Spontex 
sponges is by demonstration, the 
makers, Sponcel Ltd., have found 

Problem: Individual demonstra- 
tion is a slow job, 

Solution: A two-minute demon 
stration cartoon film “Come 
Clean” which starts running this 
month in Yorkshire and the North 
Fast. 

The film, produced by Theatre 
Publicity Ltd., will lead off a 
national campaign to popularise 
the sponges for general household 
use. The agents, Crane Publicity 
Ltd., have produced display 
material for retailers 


Every month unique MEN ONLY 
contains the pickof current 
reading formen. For selling 
to men with money to spend 
there’s no better ‘buy’ than 
the magazine for 


men, by 


about men — 
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Preparing for the Coronation 


ILLUMINATIONS 
MODELLED ON 
ROYAL REGALIA 


Coronation iluminations are 
being based on royal regalia and 
in heraldic style. 

The Edison Swan Electric Co., 
Ltd., have three types of decora 
tive illumination during Corona 
tion year: a crown, a_ laure! 
wreath surrounding the Royal 
Cipher, and a shield with the 
armourial bearings of the Royal 
Standard. The crown and shield 
are in two sizes, 3 ft. 3 in. or 
!: ft. 6 in. in height, while the 
jaurel wreath will be supplied 
either 3 ft. or 2 ft. high. 

Apart from these moulded 
devices Ediswan will have flat cut 
out hardboard crowns and the 
Royal Cipher, each 3 ft. 4 in. in 
height, sprayed red, as well as two 
kinds of illumination strips 


Street lanterns 

Four decorative streetlighting 
lanterns have been designed for 
the Coronation by the General 
Electric Co., Lid. ‘Two of these 
lanterns are made entirely of 
Chrysaline, except for the cast 
iron spigot caps. In one, a white 
inverted cone widens to a blue 
cushion surmounted by a fully 


The Ediswan Crown is in papier 
maché or hard rubber, height 
3 ft. Jin. or 1 ft, © in, 


coloured crown, Another is an 
octagonal lantern, the panels of 
which can be flock-sprayed with 
a variety of colours, including 
red, white and blue. 

A third post-top lantern has a 
crown fully modelled in lamin 
ated paper, with plywood ribs. 
Another laminated paper lantern, 
finished in full colours, is 
arranged for 4-point suspension 
The “crown and cushion” top 
section is fully modelled, with 
laurel panels moulded in relief 
below. Semi-opaque material 
forms the back and front panels, 
which are silk-screen printed with 
a lion rampant and the Royal 
Cipher. 

Apart from the streetlighting 
lanterns, the G.E.C. has also pro- 
duced a range of Coronation 
devices in Chrysaline for the 
decoration of buildings 


Display Craft have recently mechanised a further 5,000 sq. ft. of their new 

Brixton Hill factory for the mass-production of point-of-sale display 

material. Coronation display material will play a dominant part in the 

firm's programme for 1953, and this picture shows a section of the staff 
in a busy corner of the factory. 


Newspapers announce their first 
Coronation year competitions 


Special competitions for 
Coronation year are proving 
popular, 

Each Saturday — until the 
Coronation the Daily Mirror will 
run a competition in the “Chil- 
dren’s Mirror.” Every week each 
winning boy and girl-there will 
be 2,200 of them —will be pre- 
sented with oxidised silver replicas 
of a souvenir medal being issued 
by the National Playing Fields 
Association, 

Ihe money the Daily Mirror 
spends on the replicas will go to 
the National Playing Fields Asso- 
crtion 

. * 


The Daily Mail is to give £200 
in cash each month, until further 
notice, for the best exclusive pic- 
ture to be submitted—by both 
amateurs and professionals—for 
use on their back page. Entries 
will be judged on news value and 
topically as well as photographic 
skill 


x. § 
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Recognising that much thought 
is being given to the question of 
street displays for the Coronation, 
the Manchester Evening Chronicle 
is to support these efforts by 
offering £250 in prizes. The 
Evening Chronicle scheme will be 
designed “to encourage the ordin- 
ary people in every kind of 
street.” 

¥ * * 

Cash prizes totalling £200 are 
offered in a Coronation Sewing 
Contest promoted by the Man- 
chester Evening News. Winning 
garments will be modelled by 
mannequins at a big parade and 
prize-giving ceremony in Man- 
chester. 

- * * 

For three weeks the Daily Express 
is running a Coronation Quiz. Each 
day three questions will be pub- 
lished. In addition entrants will be 
asked to give a_ suggestion for 
brightening Coronation year. 
Coronation seats with a champagne 
buffet are the prizes. 


ree CE 


Botanically correct in every detail are these Coronation year decorations. 
showing the evolution of various families of flowers, on the staircase walls 
of Swan & Edgar's, Piccadilly Circus. The Frank C. Eyles Organisation 


is handling the work, to designs by Henry Stringer. 
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Warning on 
Donegal tweed 


“Does yer ‘Donegal’ come 
from Oireland?” is a question 
that textile advertisers may 
be called on to answer. 

The Irish Industrial Devel- 
opment Association and the 
Retail Trading-Standards As- 
sociation jointly warn adver- 
tisers that, in their view, it is 
an infringement of the Mer- 
chandise Act to apply the term 
“Donegal Tweed” to any 
material not made in Donegal. 

These Associations state that 
they will, if necessary, take 
proceedings against offenders. 


LIMELIGHT ON 
WOMEN READERS 


Ninety-eight per cent of the 
readers of True Story Magazine 
and True Romances ate women, 
and the majority are between the 
ages of 21 and 35, married, and 
with families of above-average 
size. Baby features, long stories, 
and cookery head their reading 
interests, 

These facts are revealed in a 
survey among 5,367 readers con- 
ducted by the British Market 
Research Bureau. 

In the following summary of 
figures, those for True Story 
Magazine 
are given 
first and 
those for 
a: + #* 2 
Romances 
second in 
each case: 

Number of 
readers per 
copy: 4°88, 
4-9. Readers 
under 21, 17 
per cent, 21 
per cent; 21- 
35, 59 per 

A.H.Mclsaac_ cent, 60 per 

cent; over 
35, 24 per cent, 19 per cent 
Married, 75 per cent, 74 per cent. 
Average family size, 4:2 persons, 
4-4 persons (national average 1s 
3-5). Proportion of married 
women with children, 82 per cent, 
82 per cent. Smokers, 42 per cent. 
40 per cent (national average for 
women smokers is 36 per cent). 

For the purposes of advertising 
the two magazines are treated as 
a single unit, the advertisements 
going into’ both publications. 
Combined A.B.C. sale QJanuary- 
June 1952) was 418,123. 

The magazines are published 
by Argus Press, of which A. H. 
Mclsaac is advertisement director. 


AD. MAN’S DIARY 


Amendments and additions to 
the Ad. Maun’s Diary for 1953 
published in last week's issue: 
May 13.—N.A.G:S. Spring Meet- 

ing, Walton Heath. 

Oct. 14-24, —International Exhi- 
bition of Textile Machinery 
and Accessories, Belle Vue, 

Manchester. 
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Birmingham Post’ picture 


First bus ads. 


The first Birmingham buses to 


carry ad\ ertisements are here 
seen leaving the garage. 


Crosswords in 
Biro ads. 


A crossword will be featured in 
a series of advertisements that 
will appear each month in the 
British edition of Reader's Digest, 
for 12 months beginning Febru- 
ary. 

The crossword will not be 
designed to “put over” the fea- 
tures of Biro but will be a 
straightforward specimen pre 
pared professionally. Advertising 
copy, reduced to a minimum, will 
make brief reference to the ad- 
vantages of a Biro for crosswords 
and all other writing purposes 

The arrangement with Reader's 
Digest was made by S. C. Lever- 
ton, general sales manager of 
Biro Swan, in conjunction with 
their advertising agents, C. 
Lytle Ltd. 
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Cupid registers a protest 


ag ainsl 


An aaa for the pm 
of a sign overlooking Whistler's 
Reach of the Thames has been 
shuttled back and forth be- 
tween the Chelsea Borough 
Council and its town planning 
committee. 

The committee has expressed it- 
self in favour and the Council 
may endorse this view when it 

meets on January 28. 

The application has been made 

by Franco Signs on behalf of 


sign on the Thames 


Chelsea Flour Mills for a sign 
on a site at 15 Lots Road. 
The sign, if permitted, will be a 
three-line one, “Snowboy Flour 
Semolina,” 21 ft. high, 26 ft. 
long, and 54 ft. 6 in. above 
ground. Colour has not yet 

been decided, 

Opposition to the sign has been 
expressed on the ground that it 
would deprive courting couples 
of the darkness in which they 
would prefer to be shrouded. 


Mechanical printings price 
cut firm till June 


Tkose periodicals and other 
consumers using mechanical print- 
ing papers will pay less for their 
paper as the result of a price 
cut just announced. 

The reduction is from £4—£6 
per ton according to quality and 
the new prices are a firm mini- 
mum until the end of June. 

Details of the new prices (per 
ton in each case) are given below: 

Paper the fibre content of 
which contains: 

More than 15 per cent but not 
more than 30 per cent of 
mechanical pulp fibre: £76. 

More than 30 per cent but not 
more than 40 per cent of 
mechanical pulp fibre: £70. 

More than 40 per cent but not 
more than SO per cent of 
mechanical pulp fibre: £66 

More than 50 per cent but not 
more than 60 per cent of 
mechanical pulp fibre: £61 


‘Yorkshire Post’ Trade Review 


The “Yorkshire Post” Trade 
Review, an annual that lapsed 
during the war, reappeared on 
Tuesday with an impressive 72- 
page issue greeted by Mr. 
Butler, Chancellor of the Ex- 
chequer, as “a notable sign of 
the confidence and determination 
that have always been character- 
istic of the mill towns of the 
North.” 

Mr. Peter Thorneycroft also 
welcomes the Review as a remin 
der that London is far from hav- 
ing a monopoly of brains and 
skill. 

Strongly supported by indus- 
trial advertising, the Review 


The re-styled Daily Sketch 
made its appearance on Monday 
with 20 pages 

A policy statement declared 
“It will be a paper for the family. 
Clean, so that any member of the 
family can read it; bright and 
modern and also thoughtful. 
hecause in the end a sincere and 
thoughtful paper is a responsible 
and readable one.” 

The stafement continued: “The 


‘Daily Sketch’—paper for the family 


contains articles by leading figures 
in British eiterprise. Sir Miles 
Thomas describes how Britain 
leads the world in acria] achieve 
ment R. Glenday, economic 
director of the Federation of 
British Industries, stresses the 
necessity of expanding production 
and improving competitive power 
Finance, manpower, Latin Amer 
ican trade, motors, printing, cut 
lery. television, building, agricul- 
ture, metals, chemicals, oils, and 
of course textiles, are all authorit- 
atively discussed 

An effective dockside scene 
provides the colour illustration 
on the front cover 


Daily Sketch will be an alert and 
happy paper; friendly in its out- 
look, but ready to hit out at in- 
justices and trickeries where they 
are uncovered. For that is the 
freedom of the press we must al! 
safeguard. In a phrase, the cour- 
age to stick to principles.” 
Bourne & Hollingsworth Ltd 
added a line to their 10-in. triple 
advertisement wishing: “Al! suc- 
cess to the new Daily Sketch.” 


| >_ an 
_ Premiere of 


first TV films 
for U.S.A. 


. 

Brian MacCabe, managing 
director of Foote, Cone & Beld- 
ing Ltd., leaves England on Sun 
day for a three weeks’ trip in the 
USA 

High on his visiting list in New 
York will be Phillip Liebmann, 
president of Licbmann Breweries 
Inc., makers of Rheingold Beer 
and sponsors of the Douglas 
Fairbanks series of 37 half-hour 
television drama shows. 

The first eight shows are com 
pleted Their stars include 
Anouk, Constance Cummings, 
Hugh Burden, Joan ‘Tetzel and 
other celebrities—-and the pre- 
mitre of the series is in New 
York this weck. Another seven 
shows are finished, awaiting final 
editing before despatch on film 
to U.S.A. 

Mr. MacCabe will be reporting 
on progress of the production of 
this series, handled commercially 
for Rheingold by F.C.B. London 

Mr. MacCabe will also call on 
a number of F.C.B. London 
clients who have offices in 
America 


Staff and friends at the 


ADVERTISER'S WEEKLY 


Film men silent 
on advertising 
ban allegations 


Advertisement chiefs of two 
national newspapers commented 
this week on reports that some 
American film companies had 
decided not to advertise in a num 
ber of journals as a reprisal for 
hostile film criticisms 

Uline B. Walmsley, advertise- 
ment director, Sunday Graphic, 
one of the newspapers reported 
to be affected, denied any knowl- 
edge of a ban 

Leshe W. Needham, director 
of advertising, Express Group, 
said: “It is true we have had one 
or two small contracts cancelled 
in the Sunday Express and Even- 
ine Standard, and 1 told the film 
companies that, in the circum- 
stances, if would be embarrassing 
if their advertisements were to 
appear in the Daily Express.” 

Stuart Campbell, managing 
editor of The People, commented: 
“The People has carried little 
film advertising in recent years. 
Furthermore, no suggestion has 
been conveyed cither to the 
editorial or advertising depart- 
ments that such yr mg in 
future would not be offered 

The publicity chiefs of three of 
the leading film companies said 
to be concerned (Metro-Goldwyn- 
Mayer, Warner and 20th Century 
Fox) said they had no comment 
to make 


Sereen Advertising 


. . 
' Association 

Ihe Screen Advertising Group 
of the Association of Specialised 
Film Producers has been re 
constituted as a new organisation, 
the Screen Advertising Associa- 
tion 

It was in March 1947 that the 
principal screen advertising con- 
tractors formed the greup, which, 
for administrative convenience, 


was set up as a section of the 
AS.F.P 

The first meeting of the Asso- 
ciation will be held on January 
15. when the office bearers for 
1953 will be appointed 


annual party of Glovers Advertising Ltd., Bristol. 


social club. A presentation was made to Mr. and Mrs. C. Glover by the 


directors ard staff 
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ADVERTISER'S WEEKLY 


New company will offer 


commercial TV service 


60 years with 
Odhams Press 


George Phillips, manager of 
the Odhams Press composing 
departments, retires on Monday, 
after 60 years’ service with the 
firm, ; 

He has been presented by A. C. 
Duncan, the chairman, with an 
inscribed siiver salver on behalf 
of the directors of Odhams Press 
Ltd. 

Mr. Phillips became the first 
manager of the composing depart- 
ments in 1920 when the present 
company was formed His 


responsibilities were increased by 
the addition of Whe People in 
1923, The Sporting Life in 1927 
and the Daily Herald in 1930. 


George Phillips, manager of the 
Odhams Press composing depart- 
ments, was presented by the chair- 
man, A. C. Duncan (right), with a 
silver salver inscribed “Krom his 
colleagues, the directors of Odhams 
Press Ltd., on the occasion of his 
retirement after sixty years’ service.” 


‘Reader’s Digest’ 
in Korea 


Latest Reader's Digest to open 
its pages to advertising is the 
Korean edition, 

Origins of the Korean-language 
Reader's Digest go back to June 
1950, immediately before the 
Communist aggression. At that 
time, a group of Korean 
educationalists and Govern- 
ment officials endorsed Digest 
editorial material as ideal for 
combating Communist dogma and 
fostering democratic ideology. 
Informally they backed a venture 
to publish translated Digest 
articles, 

When Seoul fell the publishing 
offices were destroyed. As refu- 
gees in Pusan, surviving members 
of the original group began 
laboriously to rebuild their maga- 
zine, and publishing was resumed 
there in August 1951 The 
American State Department urged 
Reader's Digest to give the project 
its support, and now the Korean 
edition is an established member 
of its international editions, 

Advertising rates are £30 10s. 
per page; current circulation is 
38,000, claimed to be by far the 
largest of any periodical in Korea. 


A new company has been 
formed to provide advertising 
agencies, professional organisa- 
tions, and broadcasting companies 
with an independent commercial 
television and radio _ service, 


staffed by experienced practi- 


tioners. 

lo be known as Feature Pro- 
grammes Ltd., it will include 
among its leading personnel: 
John McMillan, who until the 
end of last year was deputy to 
the Controller of the B.B.C. Light 
Programme; D. O. Lloyd James, 
for a number of years a B.B.C. 
announcer; and R. R, Clayton, 
who is director in charge of ad- 
ministration, 

Programme planning and crea- 
tion, script production, casting, 
direction, technical “know-how,” 
and general management are the 
services Which Feature’ Pro- 
grammes Ltd. will offer. 


Will debate on 


sponsored radio 


Radio Eireann, which is steadily 
increasing its sponsored pro- 
gramme time, is to broadcast an 
unscripted discussion on = spon- 
sored radio on Wednesday, Janu- 
ary 14, under the chairmanship of 
Maxwell Sweeney. 

Those taking part will be 
Desmond B. O’Kennedy (O'Ken- 
nedy-Brindley, Ltd), W P. 
O'Donoghue (Arks, Ltd.), Joseph 
H. Keating (radio critic), and 
John O'Donovan (broadcaster and 
journalist). 


SPACE SHIP 


One of the largest stands at this 
year’s Schoolboys Exhibition was 
designed by Pictorial Display 
Ltd. for the Hulton Press maga- 
zine Eagle. 

Ma'n feature of this stand is 
the Space Ship. designed to tie- 
up with the “Eagle” feature “Dan 
Dare.” 

The exhibition was opened 
from the Eagle stand by Wilfred 
Pick'es. who was taken for a ride 
in the space ship 


Sommerville & Milne Ltd., Glasgow 


At Nottingham Publicity Club's first annual public speaking contest, |. to r., 

H. Popplewell (competitor), A. J. Gorman (tutor and judge), G. Nethercott 

(judge), R. W. Wright, club chairman, and Miss Margaret Proctor (judge). 
The winner, J. Fry, received a bottle of whisky. 


New service for 
agents 


A new information service 
for the benefit of advertising 
agents and their clients is being 
launched this month by British 
Transport Commission com- 
mercial advertisement division. 

Details will be announced 
by J. H. Brebner, the Com- 
mission’s chief publicity and 
public relations officer to-day 
(Thursday). 


Ad. offers free 
baby sitter 


The offer of a baby sitter so 
that parents could go (by free 
transport) to a viewing of tele- 
vision sets was an inducement 
advertised by a firm of Glasgow 
radio and television dealers. 

Che firm--J. W. Dargavel Ltd., 
EKCO dealers—report a good 
response. No requests Were made 
for the services of the baby 
sitters, although one husband 
offered to send his wife to the 
T'V demonstration while he kept 
the baby sitter company 

The advertisement was headed 
“Want a free night out?” The 
free transport offer applied to a 
radius of five miles. 
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held a party for their staff at The 


Burlineton, Glasgow. A_ staff cabaret show was highlighted by a special 
turn by A. M. Sommerville as Gus and Miss N. E. Harris as Gloria. 


Aldwych 
Presentations to 
two officers 


Presentations, to which 80 per 
cent of the members had subscribed, 
were made by Sir Harold Bowden, 
president, to two former officers of 
the Aldwych Club in gratitude for 
their outstanding honorary service. 
S. V. Morrish, for 13 years hon. 
secretary, received a case of staghorn 
carvers and a cabinet of cigars; 
A. C. Lucas, five years hon. trea- 
surer, a tea set and pipe. 

Trophies were also presented to 
Jack Rafter, winner of the Golf 
Circle knock-out competition, and 
to S. V. Morrish, runner-up. 


Tea and dinner invitations have 
been extended to the delegates to the 
Club Development Committee meet- 
ing at Birmingham on January 17. 
Their host. at tea will be Tom 
Gough, president, Birmingham 
Publicity Association. At dinner 
they will be entertained by the 
Birmingham Post and Mail Ltd. and 
the Birmingham Gazette and 
Despatch Ltd. jointly. Mr. Gough 
will preside. 


Bradford 


Queueing up for 
mail order 


Edwin J. Ornstien, managing 
director of Max Ritson & Partners 
Lid., told Bradford Publicity Asso- 
ciation that in the past 18 months 
textile manufacturers had been 
“queueing up” to get rid of their 
stocks by mail order advertising, 
and they had to tell nine out of ten 
people that they had no mail order 
proposition, 

“It is surprising,” he said, “the 
number of business men who think 
that mail order is an easy way to 
solve selling difficulties.” 


Regent 


New premises 


Work on converting and decorat- 
ing the Regent Advertising Club's 
new premises at la Chesterfield 
Street, has been delayed. It is hoped, 
however, to open the club office 
there within the next two weeks. 

For the meantime the club's edu- 
cational lectures, which recom- 
menced on Tuesday, will continue 
to be held at the Monotype Cor- 
poration in Fetter Lane. 
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Greater sales effort is needed 


‘No Toni switch 
here’ 


Brian MacCabe, managing direc- 
tor, Foote, Cone & Belding Ltd., 
London office, states that the relin- 
quishing of the Toni account in the 
United States by the Chicago office 
of F.C.B., Inc., has no bearing on 


Toni advertising in the eastern 
hemisphere. ; : 
In a statement issued from its 


Chicago office it was revealed that 
F.C.B. had notified the Toni Co. of 
their wish to terminate their asso- 
ciation “after months of thoughtful 
consideration. 

“Differences of opinion and of 


Following a recent Hudnut adver- 
tising campaign in the United States 
in which it was claimed that non- 
neutralizing home permanent waving 
kits caused hair damage, the Gil- 
lette Company has taken legal 
action. The action has been filed 
with the Federal Trade Commission. 

A representative of the Hudnut 
organisation in this country said 
that the case was not likely to have 
any repercussions here. “Our adver- 
tising approach has always been 
different from the American one. 
We do our own creative work and 
copywriting,” he said. 


policy between the two companies 
are such that our total effort 
together has become a compromise. 
This has been bad for both of us,” 
the statement said. 

F.C.B., Ltd. (London) has handled 
Toni advertising since the product 
was first launched in this country. 


OBITUARY 
Lt.-Col. W. H. Wild 
Lt.-Col. Wilfred H. Wild, a 
director of the Daily Mail and 


General Trust Ltd., diced on Satur- 
day, aged 78. He was a former High 
Sheriff of Hertfordshire. 

In 1906 he married Miss Violet 
Grace Harmsworth, a sister of the 
late Lord Northcliffe. He had a 
distinguished career in the army and 
was awarded the D.S.O. in 1916 
when commanding a battalion of the 
Northumberland Fusiliers. In 1942 
he received the O.B.E. 

He is survived by his widow, a 
son and two daughters. 


W. L. Bradbury 


Grandson of one of the earliest 
proprictors of Punch, William 
Laurence Bradbury, a director of 
Bradbury, Agnew & Co., has diced 
aged 90. 


Geoffrey Haddon 


memorial service 


H. T. Appleton, chairman and 
managing director, of John Haddon 
& Co., Ltd., and fellow directors, 
were present at a memorial service 
at St. Dunstan-in-the-West on Fri- 
day to Geoffrey Haddon, senior 
director at the agency, who died on 
Christmas Day. 

Many representatives of clients, 
national and provincial newspapers 


and magazines, and advertising 
agencies, were present. 
The service was conducted by 


Prebendary A. J. Macdonald. 


PROMOTIONAL PLANNING URGED TO 
MEET CHANGING CONDITIONS 


HE need for greater sales effort in 1953 is stressed in the 
January bulletin of the British Sales Promotion Association. 


The bulletin states: 

“1952 will go on record as the 
vear that set the final seal on one 
of the most prosperous and pro- 
ductive five years in twentieth 
century industry. 

“1953 comes in with no such 
guarantee or even promise of 
bulging order books, but rather 
with a healthy emphasis on the 
need for more promotional plan- 
ning and greater sales effort to 
achieve maximum results in a 
strictly competitive market. 

“Every day, all manner of 
people are seeing, or desiring, or 
coming into contact with some 
article for the first time. Every 
day sees babies becoming con- 
sumers; children become adoles- 
cents; schoolboys become 
workers; brides become house- 
wives; and husbands move up or 
down the social scale. 

“What greater reason do we 
need than this to remind us to 
keep ourselves constantly abreast 
of this continuous passing parade 


of human activity and growth, 
ever changing in outlook and 
composition and ever susceptible 
to fresh influences and persua- 
sion. 

“Even in the field of capital 
goods, buyers and even markets 
can change with very little warn- 
ing, 

“Since sales promotion and sell- 
ing are so closely bound up with 
the frailties and complexities of 
human beings it is extremely un- 
likely that anyone will ever be 
able to prescribe a formula that 
will tell us exactly when a poten- 
tia] customer is ready to buy, but 
what we do know, at least, is 
that whereas yesterday certain 
people were not interested in our 
product, to-day or to-morrow, or 
in the very near future, they will 
be. 

“Because of this recurring 
cycle none of us dares, in these 
days, turn a blind eye for one 
moment towards this relentless 
passing and changing parade of 
human consumers.” 


CENTENARY OF TWO LOCAL PAPERS 


More ads. on | 


Belfast buses | 


| 

Belfast City Council have up- 
held their transport committee's 
decision to remove rear destina- 
tion indicators from double-deck 
buses and trolley buses, thus 
leaving more room for the dis- 
play of advertisements. 

The change will result in an 
additional £2,000 advertisement 
revenue each year. 

J. Mackle, genera] manager cf 
the transport department, said 
that the accident factor had been 
the chief reason behind the com- 
mittee’s decision. Irresponsible 
people were in the habit of run- 
ning after buses after the conduc- 
tor had given the signa] to start. 


Searchlight on 
Sheffield market 


Sheffield’s Kemsley House had 
its biggest printing job since the 
war when the 97-year-old 
Sheffield Telegraph included a 
10-page trade review in an issue 
of 16 large pages. 

The review was strongly sup- 
ported by industrial and commer- 
cial firms and contained some 40 
columns of advertising. 

The editorial was freely illus- 
trated; messages were printed 
from the Lord Mayor of Sheffield 
(Ald. Peter Buchanan), _ the 
Master Cutler (Sir Harold West) 
and the president of the Sheffield 
Chamber of Commerce (W. G. 
Ibberson). 

Iron and steel, cutlery and 
engineering and other industries 
were reviewed. 


Two local newspavers§ cele- 
brated their centenary last week 

the “Halifax Weekly Courier 
and Guardian” and the “Wigan 
Observer.” 

To mark the event the Halifax 
Weekly Courier had a twenty-four 
page issue, Fourteen of the pages 
were devoted to special articles 
and pictures surveying the past 
century. Greetings were published 
from the Mayor of Halifax (Ald. 
W. Regan), other civic dignitaries 
and loca} business representatives. 

The Halifax Courier was origin- 
ally launched as a champion of 
Liberalism and Nonconformity to 
oppose the Conservative 
Halifax Guardian which had been 
started 20 years earlier. Thirty- 
two years ago the papers were 
amalgamated and the journal is 
now politically independent. 

Photographs were published of 
employees who will complete 
thirty or more years service with 
the paper this year—including 
Irvine Garside, advertisement 
manager, who has been with the 
company for 47 years, 

Several advertisers tied their 
copy in with the centenary includ- 
ing L. Harris (Harella) Ltd... who 
took a half-page to present a 
“Bouquet from Harella.” The 
advertisement “was placed by 
Nevin D. Hirst (Advertising) Ltd. 

The bi-weekly Wigan Observer. 
in its centenary number, pub- 
lished a review of the year’s news 
for 1853 together with a facsimile 
of the front page of the first issue 
of the paper which had two of its 
eight pages devoted to advertis- 
ing 

The paper was founded as a 
monthly by Thomas Wall, M.P 


ADVERTISER'S WEEKLY 


MOTOR SHOW 


pcT.22 NOV!) y 


This 16-sheet poster, screen printed 
by Silk Screen Arts Ltd., of Crov 
don, was awarded the third prize 
diploma in the Ridout Cup com 


petition of the Display Producers 
and Screen Printers Association 
Other awards won by Silk Screen 


Arts Lid. included the one for the 

best example of technical excellence 

in the development of silk screen 
printing from 1945-1952, 


’ 
Over £400 from 
J . .* 
NABS Fair 

The final figure realised by 
Samson Clark's Fair in aid of 
NABS reached £433 thanks to the 
sales from the miniature 
“boutique” in the reception office 
of the firm, This gay little display 
stand offered a number of attrac- 
uve articles for sale-—many of 
them being made by members of 
the firm. 

As a result of this extra effort 
the firm was able to hand over 
£83 to the NABS fund in ad- 
dition to the £350 realised at the 
Christmas Fair. 


Play back of 


good wishes 
The staff of Reid Walker Adver 


tising Lid. welcomed the reiurn to 
good health and to business of their 
managing director, Albert Walker, 
at the agency's annual luncheon held 
at Wilhamson's Tavern, Bow Lane 

During the luncheon a telegram 
was read from D. D. McLachlan, 
director of publicity to the Hercules 
Cycle and Motor Co. Ltd., and 
another feature was the play-back 
message of good wishes from A. B. 
Johnson, managing § director of 
Grundig Great Britain Ltd., on a 
Grundig tape recorder. 

The luncheon was organised by 
G. W. H. Gibbs and R. J. Thorley 


. . 
Specialised film 
. 
unit 
There was an error in an adver- 
tisement for the Specialised Film 
Unit of the Gaumont-British Picture 


Corporation Ltd. which appeared 
last week. It should have read: 


“If the need is for a small film 
with big ideas —ours is the unit to 
make j with a reputation second to 


none, with our own animated dia 
gram and cartoon department: with 
our own live shooting camera unit 


that has shot amochae and 
clephants, the microscopic and the 
Stars: backed by Pinewood's famed 
special effects department: and 
those who pioneered the wonder 

matte system. 


working travelling 
” 
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John 
(right), presenting a console wire- 
less set to G. H. Speller who has 
retired from the reading department 


Coope, deputy chairman 


after 48 years’ service with the 


‘Daily Mirror.” 


To head Willing’s 


research unit 


Willing’s Press Service Ltd. have 
appointed P. J. Watkin as head of 
their new market research depart- 
ment. He is an economics graduate 
of the University of Wales and has 
held research appointments at the 
University Colleges of Aberystwyth 
and Swansea respectively, where he 
carried. out extensive sociological 
and industrial investigations. For 
two years from 1946 to 1948 he held 
the Houblon-Norman Fellowship of 
the Bank of England, an award for 
research into the economics of in- 
dustry. Subsequently he was ap- 
pointed market research manager at 
Masius & Fergusson Ltd., a post 
he occupied for three years 


* * * 

Miss Ailsa Garland joined the 
Daily Mirror this weck as women’s 
editor. Miss Garland (Mrs. Rollit- 
Mason), advertising and publicity 
manager of Crayson Ltd., fashion 
house, was previously fashion 
editor of Vogue Export Book, 
editor of Shopping Magazine and 
Reuter's correspondent for fashion 
and beauty 

* 

EK. Maclean, fashion artist, and 
R. A. Brandt, illustrator, have 
jomed the David Preston Design 
Group Ltd. 

* * * 

8S. C. Chandler, managing edito: 
of the News Chronicle, has resigned 
on account of disagreement over 
higher policy. Mr. Chandler joined 
‘he News Chronicle in December 
“951, 

* * 

R. H. Macintosh, for the past 
two years manager of Bennett 
Williams (Advertising) Ltd., Brad- 
ford, has been made a director. 
Formerly he was on the staff of 
D. R. Griffiths Ltd., Liverpool 
whom he left to become advertising 
manager of Barker & Dobson Lid 

- * * 

W. T. Austin has been appointed 
advertising manager to Wm, Sander- 
son & Son Ltd.--distillers of Vat 69 
Whisky. He joins Sanderson's from 
their agents, Charles F. Higham 
Ltd., where he has been employed 
since 1932 in practically every 
department of the agency. 


H. S. H. Wells, a director of 
Graham & Gillies Ltd., has been 
appointed managing director. In 
a letter to clients, William M. 
Gillies, who remains chairman, ex- 
plains that he has relinquished the 
managing directorship to Mr. Wells 
because the expansion in the agency's 
business has necessitated a greater 
sharing of overall responsibility 
During the past three years, billing 
on behalf of clients has more than 
doubled; the staff has increased by 
more than 50 per cent; and in 
April 1952, Graham & Gillies, Inc 
opened in Los Angeles. Mr. Wells 
joined the agency as a senior execu- 
tive and a member of the board in 
March 1950. Previously he had been 
a senior executive with Young & 
Rubicam Ltd. 

* * * 

B. F. Bullock has been appointed 
advertising manager of Kennards, 
Lid., the Croydon store. He is 
chairman of the Regent Advertising 
Club public speaking section. 

* * * 

E. O. Norton, secretary of The 
Periodical Proprictors Association 
since 1919, relinquishes this position 
but continues as director in control 
of the administration of the Asso- 
clation’s activities. He will be suc- 
ceeded in the secretaryship by B. A. 
Lawless, who has been with the 
P.P.A. since June 1948. 

(See Mainly Personal, page 64) 

* * * 

G. S. Planner, who has been a 
member of the staff for several 
years, has been appointed a director 
of the Kingham Advertising Agency 
Lid 

* * 

Maurice Webb has been appointed 
business manager to the British 
Medica’ lownal. He is at preseni 
secretary of the Audit Bureau of 
Circulauions and was formerly in 
the publications department of the 
B.B.C. from 1934-1950, latterly as 


publications executive. Mr. Webb 


H. S. H. Wells 


qiwe 
Rene 


H.S. H. Wells is new Graham and 


Gillies managing director 


| 


P. J. Watkin 


will take up his new post in April 
His duties will be primarily with th 
British Medical Journal but, in addi 
tion, he will also have responsibility 
for the business management of the 
technical and scientific publications 
closely linked with the British 
Medical Journal, which are mainly 
quarterly publications 

Brian Edsall will continue as 
business manager of Family Doctor 
and will remain responsible for the 
circulation, promotion, advertising 
and all the other business aspects of 
Family Doctor, which is managed 
separately from the other publica- 
tions of the Association, by a 
separate committee. 

* * * 

Brian L. Strange has joined Studio 
Irwin Ltd. as an account executive 
Previously at the Tea Bureau, he was 
in charge of education and films 
departments. After war service he 
took his degree at Oxford and 
worked for the British Council in 
Rio de Janciro. 

* * * 

Henry P. Ford, formerly an assist 
ant P.R.O. with Aer Lingus (Irish 
Air Lines), has been appointed press 
officer to Fogra Failte (the newly 
established Irish 
tion). 

Another Irish appointment con 
nected with tourism is that of 
Vincent Colgan to be P.R.O. to 
the Dublin Council for An Tosta! 
(Ireland at Home Festival) 

* * +. 

J. Meclinnes, for 28 years adver 
using manager of R. & A. Main 
Lid., is retiring He will be suc 
ceeded by Sidney A. Grammit, 
formerly publicity manager, who 
will now become advertising and 
publicity manager 

. . * 

Joho A. Sibun has been appointed 
production manager of Associated 
Hiffe Press 


(See Mainly Personal, page 64) 


Tourist’ organisa 


Anila Graham 


up The Listener 


A. A. Williamson (left) and Arthur 
Carter. 


lliffe circulation 
chief retires 


A. A. Williamson has retired from 
the position of circulation manager 
of four of the eight subsidiary com- 
panies of Associated Iliffe Press, 
embracing 20 journals, and has been 
succeeded by his assistant, Arthur 
Carter. Mr. Williamson, who began 
as a bookseller’s apprentice, has 
spent 50 years in publishing, 40 with 
lliffe. whom he joined in 1912 as 
London representative when they 
acquired the Pall Mall Magazine 
(subsequently incorporated with 
Nash's Magazine). At that time a 
number of their journals were pub- 
lished at Id. A cocktail party in his 
honour will be held this (Thursday) 
evening at Grosvenor House. 

Mr. Carter joined Iliffe as a 
travelling representative in 1920 and 
became assistant circulation manager 
in May 1952. He will be succeeded 
in this position by R. Hudd, for- 
merly circulation representative, 
Midlands area. The new Midlands 
representative, J. A. G. Warren, is 
from the publishing department, as 
is also P. Noon, now appointed 
assistant publisher. 

* * * 

Mrs. Anila Graham has been ap- 
pointed executive in charge of the 
market research department of 
Auger & Turner Ltd. Previously 
she was assistant organising director 
of the International Tea Market 
Expansion Board. From 1949 to 
1951 Mrs. Graham was responsible 
for the economic and statistical sec- 
uion of the commercial department 
of the High Commissioner for India 
in London, and from 1946 until 
1948 was in charge of the Eastern 
and Far Eastern information § sec- 
tion of BETRO. Before coming to 
this country she was assistant direc- 
tor of the supply department of the 
Government of India. 


+ * * 


R. S. Tindle, lately secretarial and 
iccountancy assistant to the chief 
accountant and secretary of Argus 
Press Lid., has joined the staff of 
the Newspaper Socicty. He will act 
as assistant to the director, H. R. 
Davies, and is also appointed assis- 
tant secretary of Newspapers Mutual 
nsurance Society Lid., an associ- 
ated organisation of the Newspaper 
Society. Following his army service, 
Mr. Tindle was, for four years, 
accountant of the Croydon Times 


Average Weekly Net Sale (A.B.C. Jan-June 1952) 131,832 


Por further information please write to: 
Head of Advertisement Department, BBC. Publications, Broadcasting House. Portland Place, London. W.1 


hak 2 R rm —_— ————_—_——__- +o” b 
| eS 40 January 8, 1983 
, z ; . 3 * : i ae ive. iM ae bd 
B Tee me Pera, 
a) CNW 1 ) . pe 
; o § | y ‘| OUT p () i | Sie SS 
ei he ee J ‘i oh 4 gi 
; yy ee ee — a A" ‘¢ 
. ‘, . f t aa nate Pe Ae i 4 a * 2 
. e bie i Fad Pe “fe . ie ‘ial 
. ay bir: % re ¢ 
> : ae a. * Y oY 
eta Lg . gee 
ree Po 
¢ 
. 
é } 
j : 
ah ! 
a 
ae \ 
? SS 
. 
: YS aee 
: Bes 2 es 
< a 
{ iY : 
i | : 
. 
vd ¢ : air jigs 
’ a " . t “a 
on & % pf “ 
: “<e LLG 08 
¢ a Ris 
‘ a SS 
ie io * 7 <= 3 Oy) 
" , 
ya 
Rime e. -f py ae Mi ene a ge Oe ee oe” 


JANUARY 8, 1953 ADVERTISER'S WEEKLY 


“The customer 
IS On Our St att | ys 


THE MOST IMPORTANT PERSON in the Gee & Watson 
organisation is the customer. Our internal contact 
staff, each of whom is responsible for not too large 
a group of clients, think in terms of the customer — 
indeed, they represent the customer in our organisa- 
tion.* This helpfulness, combined with the zest of 
our craftsmen to produce commendable work, make 
Gee & Watson service as important to our customer 
as he is to us. 


* Typical of scores of letters in similar vein, this 
appreciation from a client was received by one of our 
inside contact staff: ** May I take this opportunity 
of saying how much we appreciate the personal 
interest you have taken in our blockmaking and 
typesetting problems”. 


Service in the Spirit of helpfulness 


Gels & WATSON 


111 SHOE LANE LONDON EC4) Central 6555 Fiehteen Lines 
Northern Office at 4 Chapel Waths Manchester 2, Blackfriars 406) 
Process Engravers, Creative Artists and Photographers 


Advertisement Typesetters, Electrotypers, and Stereotypers 
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FRESH TECHNIQUES AT PACKAGING 


Improvements in machinery and 
developments in material 


GEVERAL important new 


developments in machinery, 


materials and techniques will be demonstrated at the Third 
National Packaging Exhibition at Olympia, London, from 
January 20 to 30. In addition there will be examples of some of 
the latest Continental and American machinery. 


For many manufacturers, 
especially those concerned with 
food, the successful innovation of 
a vacuum package within a 
flexible bag, will be of special 
interest. This has been done by 
laminating two films of plastic 
material in such a way that a 
vacuum jis created inside. By 
this means powdery, granular 
and other products can 
“vacuumised” without being 
drawn out of the bag in the pro- 
cess. 

Ihe vacuum pouches deve- 
loped in the U.S.A. have been 
applicable only to non-flowing 
products, such as meat, and even 
these have had to be refrigerated 
until used. 


Flexible bags 


Coffee, coffee beans, cheese, 
lacé cherries, cashew nuts, dried 
ruit, boiled sweets, etc., have 
been successfully packed in these 
bags made of a lamination of 
Pliofilm and Cellophane. Other 
laminations are possible. 

The new Vac Pac makes 

ossible in a flexible transparent 

g packaging which previously 
had to be done in tin cans and 
sealed (preserve type) giass jars. 
‘Lhe bags are sealed and vacuum- 
ised in a special machine. 

For years British users of 
corrugated fibreboard and other 
fibreboard containers have been 
fighting a battle with the shipping 
authorities for increased recogni- 
tion of corrugated fibreboard for 
export shipments. It is a great 
weight-saver and cuts freight 
costs. 


Waterproof fibreboard 


An important advance has 
recently been announced by two 
firms (Eburite Corrugated Con- 
tainers Ltd., and Thompson & 
Norris Manufacturing Co., Ltd.). 
This is a waterproof corrugated 
fibreboard, which can be made 
up into containers, the joints of 
which can also be sealed making 
them waterproof as well. Pro- 
longed immersion in water will 
not cause the face boards to 
separate from the corrugated 
core. 

Recent work on the plastic 
material P.V.C. (polyvinyl 


chloride) has resulted in its deve- 
lopment as a packaging material 
in film form. Hitherto this has 
not been generally regarded as 
the province of P.V.C., which has 
been mainly used in sheet form 
for the production of rainwear, 
curtains, tablecloths, etc. 

Firms which have been con- 
cerned with these developments 
include Commercial Plastics Ltd. 
(of Wallsend-on-Tyne and Lon- 
don) and the Greenwich Leather- 
cloth Co., Ltd. Specimens of the 
current uses of the material will 
be seen on various stands, includ- 
ing the metal drum manufacturers 
(Reads Ltd., Metal Containers 
Ltd., etc.) who use it in the form 
of bags inside drums for acid 
and corrosive substances, and by 
export packers. 


Sandwich for strength 


The development of polyethy- 
lene as a packaging material con- 
tinues to produce new ideas every 
few months. The latest is an- 
nounced by Chiltern Paper Pro- 
ducts Lid., who are now making 
paper and other materials coated 
with polythene or laminated with 
a polythene core. In the latter 
(under the trade name of Poly- 
lam), the polythene is in effect 
a sandwich between two layers of 
some other medium (for example 
kraft paper) offering great 
strength 

This material need not neces- 
sarily be heat sealed. Both 
materials are offered coated or 
laminated in continuous lengths 
and in much greater widths than 
previously possible. 


Metal Box Co. 
stand theme 


The Metal Box Company's 
stand which covers an area of 
1,000 square feet will illustrate as 
its main theme the comprehen- 
sive packaging service which the 
company offers to its customers. 

The most prominent feature of 
the exhibit is to be a section of 
can runway equipment which 
Metal Box instals and services in 
its customers factories for the 
handling of metal containers at 
very high speeds. 

The company’s machine service 
group will also be represented by 
some of its most up-to-date can 
and jar closing machines now 
available to customers on hire. 
In addition, research, product 
design, and art services will all 
be covered by separate displays. 
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Green and gold are the colours 

being used by Eucryl Ltd. for the 

pack for their new chlorophyll 

toothpowder which, as previously 

announced, will be launched with an 

extensive publicity campaign this 
month 


Thermoplastic labelling 


The introduction of thermo- 
plastic labelling is another pro- 
cess which will interest packaging 
staffs. 

This consists of using paper 
labels which are pre-coated with 
a thermoplastic material (30 
called because the application of 
heat to the plastic renders it 
pliable or mouldable). The plastic 
becomes tacky, and instantly and 
firmly adheres to any surface to 
which it is applied, such as 
bottles, metal cans, board con- 
tainers. 

Several machines already exist 
in U.S.A. for the high speed 
application of such labels to 
bottles. In the past six months, 
three British firms have almost 
simultaneous] announced _ the 
finalisation of all-British models. 
These firms are Morgan Fairest 
Ltd, Rawson (Labelling 
Machines) Ltd., and Rose Bres. 
(Gainsborough) Ltd. 

The first-named firm has ap- 
plied the thermoplastic (or heat- 


James M. Greenwood Advertising Ltd. designed this window display for 


their clients, Herts Pharmaceuticals L 


td. It soon attracted attention in the 


display window of the British Transport Commission's commercial adver- 


tisement division offices at Leicester Square. 


The display features a wide 


range of Nivea products. 


TOWNS 


y DISTRIBUTION of CIRCULARS and SAMPLES 


THROUGH ° utT 
Send for booklet giving full details of arg: available 


CIRCULAR DISTRIBUTORS LTD. 


LEIGH STREET, LIVERPOOL 1, 


seal) principle to its complete 
range of Banks labelling 
machines. Rawsons and Rose 
Bros. have each developed 
specific new machines for the 
purpose. Rose Bros. have built 
a machine on which heat-seal or 
adhesive labelling can be carried 
out as desired. 


BOWATER 
VERSATILITY 


The Bowater Organisation’s 
packaging division, recently 
formed to co-ordinate the market- 
ing of five paper-converting sub- 
sidiaries, is to demonstrate for 
the first time its versatility in the 
packaging field 

Multiwa!] sacks, built up from 
plies of tough kraft paper and 
used for the bulk packaging of 
primary commodities ranging 
from sugar to cement, will be 
shown alongside the simple paper 
or delicate film bags seen in every 
shop. Fibre drums—some of 
them well over six feet tall and 
all of them strong in proportion 
—used to protect valuable raw 
materials during shipment to 
users at home and overseas will 
overshadow homely spiral-wound 
canisters, a familiar package for 
salt or scouring powder. 

Many different kinds of protec- 
tive packaging papers to be seen. 
Waxed paper—supplied plain or 
printed with up to four colours, 
single-faced corrugated wrapping 
paper in rolls or cut pieces, glazed 
and unglazed-kraft, wet-strength 
ane erapaper. 


BRITAIN 


(ROYAL 8861) 


meen HOUSE, 215/221 REGENT STREET, LONDON. (REGENT 1081 
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PIRIE, APPLETON & CO LTD - CHADWELL HEATH MILL - ESSEX 
Please send me your Pirilex-bound catalogue of the ‘River Series’ 
range of envelopes, together with the size chart. 


NAME 
FIRM 


ADDRESS 


A Product of 
Pirie, Appleton & Co. Ltd. 
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OPPORTUNITY 


There are many indications sup- 
porting the forecast of Jesse 
Scott, of “Statistical Review,” 
that 1953 is a certainty for big 
business for advertising. 

Advertisers are indeed preparing 
“absolutely terrific” campaigns 
for the Coronation period. And 
the wisest are also budgeting 
for appropriate svending after 
the event, sound in the know!l- 
edge that if it nays to advertise 
well it nays to advertise well 
all the time. 

The danger is not that advertising 
will be starved of funds to do 
justice to itself in a_ historic 
year, but that misguided 
enthusiasm may deorive the in- 
dustry of an opportunity to 
display its creative ability. 

Already there are revorts of ad- 
vertisers insisting on the inclu- 
sion in their cony of hackneyed 
phrases about Roval occasions. 
They would be well advised to 
let good taste be their criterion. 


Competition 


Media owners are preparing for 
a year of enterprise and healthy 
competition. 

Nationally there are all the signs 
of a big battle for circulations 
between the picture pavers fol- 
lowing the change of ownership 
of the old “Daily Graphic.” 
The first issue this week of the 
new “Daily Sketch” demon- 
strates that there will be a 
direct challenge to the well- 
entrenched “Daily Mirror.” 

Other nationals will be battling 
for a share of the bigger sales 
bound to come with = the 
Coronation. In London there 
will be terrific competition 
between the three evenings. 

From the provinces, too, there 
comes news of journals of all 
kinds developing their services 
to advertisers and readers. 

But that is not the whole story. 
There are also reports of missed 
opportunities. 


Apathy 

A surprising example of lack of 
enterprise was given in our cor- 
respondence columns by an 
advertising manager, 

He sent svace orders to between 
700 and 800 provincial news- 
papers for a special textile 
week campaign. But, he 
asserted, only one journal ap- 
proached him for a list of local 
stockists who might take space 
to link up. 

That was a golden opportunity 
lost. Hardly the Elizabethan 
spirit of enterprise. 


H 


arp 


AMID the ‘parochial gossip 
about the who does what 
and with which and to whom 
of public relations, it’s useful, 
at the cleanly-laundered end of 
the year, to ask again “why?” 

The answer should be clear 
enough by now, and on its clear- 
ness depends the other questions. 

We live in an age and world 
whose fundamental principle is 
the freely given consent of the 
governed. Public opinion is the 
highest court of appeal. In 
Lincoln's phrase: “He who 
moulds opinion is greater than 
he who enters laws.” And at the 
same time this is the age of mass- 
communications when the murder 
of a tribesman one hundred 
miles from Nairobi is known to 
millions within hours. 

The working out of democratic 
theory side by side with the 
public’s growing knowledge of, 
and interest in, the world around 
them is creating new, and expand- 
ing, relationships everywhere. 

Public relations did not invent 
these facts; they created public 
relations: both as a new state 
of mind towards their various 
publics (consumers, employees, 
wholesalers and so on) by busi- 
nesses and as a_ technique for 
dealing with these newly vocal, 
newly understood publics. 

“The public be damned” is 
now realised by everyone to be 
bad business, Which means that 
those who have power in govern- 
ment, industry, whatever field you 
like, have accepted public rela- 
tions. They realise that without 
the support of public opinion 
their power is useless and that 
to-day’s mass-communications sy- 
stem throws their eve,y good and 
bad act on to a bright screen. 

That this is healthy for our 
society is obvious. 

As a short working definition 
of public relations, | use: “Good 
performance publicly acknow- 
ledged by virtue of sound com- 
munications.” Accepting Ameri- 
ca’s great advance over us in the 
ficld, where are we here? We're 
at the beginning. Most businesses 
realise the need for public rela- 
tions; but there is considerable 
confusion about the application. 
This confusion arises chiefly from 
a lack of trained, experienced 
consultants, and is encouraged by 
a terminological muddle, 

In my own experience about 
the best consultants working here 
at the moment are the senior 
directors of the top advertising 
agencies who, while doing their 
everyday job, are continually 
advising governmental and indus- 
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ers 


The National Magazine Co. Lid., 


GUEST COLUMN 


managing 
director 
VOICE & 
VISION 
LTD. 


trial leaders on the whole sweep 
of public relations. Many so- 
called practitioners refuse to 
recognise this or, when they do, 
resent it. What they should 
really resent is the debasing use 
of the term (often by advertising 
men) as a synonym for editorial 
publicity or stunts. Editorial 
publicity is part of the technique 
of public relations; but only a 
part. It should clearly be recog- 
nised and referred to as such. 
Too many consultants, too many 
press officers, refer to editorial 
publicity as the whole thing. 
There are signs that this is 
beginning to be realised and dealt 
with. Only when the problem is 
cleared up will the true public 
relations expert be able to be of 
major use. Meanwhile a whole 
generation of consultants is bezin- 
ning to find its feet. Young men, 


@ One of the targest London 
magazine publishing houses is 
considering extending its activi- 
ties to Australia. A prelimin- 
ary report on prospects has 
been received and a second 
opinion is to be sought. 
Expect strong promotional 
efforts from magazine pub- 
lishers in an effort to main- 
tain full colour bookings. 
Some advertisers are moving 
away from colour and 
spreading their money 
further now that more space 
is available. One of the soap 
giants is considering a black 
and white only policy for 
the coming 12 months. 
Next development in self- 
service will be in the cos- 
metics field. This will lead 
to packaging changes. 


ne, us 


* 
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Wa Growth of the PR mind 


who've known the business's lean 
years, are finding that clients are 
prepared to listen and to take 
their advice seriously. Half a 
dozen firms in London are doing 
good work. There's room for 
more, There are Over 380 in 
Chicago alone. 

How will it work 
can see it already. Advertising 
agencies are more and more 
P.R. minded. They will always, 
I think, do the bulk of the work. 

Alongside them, the consult- 
ants, experts in diagnosis and 
technique, will find a steadily 
growing clientéle. In industry the 


out? You 


heads of P.R. departments will 
meet with growing realisation 
that theirs is a management 


function all the time. 

And this is not because public 
relations is going to be sold hard 
and well. It won't be. It's 
because the democratic processes 
have extended into the economic 
and cultural areas of our society. 
Public relations arises from that 
development and, through the 
nature of its approach, at the 
same time makes the develop- 
ment more efficient. 

In a complicated society rela- 
uonships of group to group, in- 
dividual! to individual, are, because 
they are more difficult, even more 
important. And public relations, 
because it sees that clearly and 
tries to do something to improve 
those relationships, isn’t just here 
to stay, it’s here to shape. 


@® Forecast’ from America: 
Lever Brothers’ Lux may 
soon be on the market as a 
liquid for use as a detergent. 
One of London's most enter- 
prising periodicals publishing 
houses has plans for a new 
weekly humorous magazine. 
The Children’s Literature 
Evaluation Committee 
Britain's unofficial censors of 
children’s reading—are con- 
sidering the possibility of 
launching a children’s paper 
themselves to show what 
they consider is good reading 
for the young. 

New technique for sky-writing 
now being developed: Planes in 
formation releasing puffs of 
smoke in various colours to 
form letters. 


ROUND TABLE 


: , _ 
‘CREAM OF FASHION READERSHIP — 


Net sale in excess of 50,000 a month 


28/30 Grosvenor Gardens, London, $.W.! 
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PROOFS of CONFIDENCE 


QM’ December 30th, 1952, THE 

DaI_y TELEGRAPH carried 254 
Birth, Marriage and Death announce- 
ments, and on January Ist, 1953, 
79 announcements of Forthcoming 
Marriages. 


These figures are each an all- 
time record in a national newspaper— 
a record of confidence, for people 
place their personally important news 
in the paper that they trust. 


Che Daily Telegraph 
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Finished art work 


? Thirsty? Here comes 


FRUJADE 


The élortdus NEW sparkling 


and typography 


; fruit drak in a concentrated 


5 P , . : a tablet 
In the previous article of the Frujade campaign series, 


{December 11) Howard Wadman, of Greenlys Ltd., 
discussed the layout of the press advertisements, 
and showed finished visuals for an LL inch triple and 
an 8 inch double. Here, J. A. GRUBB, associate 
director and studio manager, Rumble, Crowther & 
Nicholas Ltd., criticises the layouts, makes his 
recommendations for the art work required, gives 
an estimate of cost, and presents his department's 
ideas for typography. 


However, now we're back to 
work, I will try in a few brief 
words to give you the picture of 
the creative effort to date. You 
will remember that our art 
director, in his wisdom, saw fit to 
carry the rough visuals to finished 
layouts. This leaves me much in 

the position of a disappointed mid-wife who, having missed the 

delivery, must devote all her time to grooming 

and dressing up the child for its first public 


1 I'S a change to work for 

the A.W. Advertising 
Agency where a_red_ hot 
scheme can be put “on the ice” 
ten days or so before the festive 
season and not taken down 
again until ten days or so after- 
wards! Fy pographical layout for sie V1 inch 
triple. The mark-up, reading from 
top to bottom, is as follows: 3 pt. 


appearance. I feel we must accept as a fact, 
for the purpose of this exercise, that the layouts 
have been seen and approved in principle by 
the client and we are now concerned with get 
ting on with the finished artwork. 

There is not room here to reproduce again 
the layouts, but the typographical layout will 
help to refresh your memory as to how at least 
one of them looks. 

This is not an occasion when | would go to 
a free-lance specialist for any of the artwork 
in these advertisements. A top-rate commercial 
art studio could cope more than adequately 
with the units involved with the advantage 
that the work of, say. three different artists is 
controlled under one roof 

My main criticism of the layouts as they 
stand is the choice of fine line and wash as 
the technique for the most important unit—the 
giass containing the Frujade tablet. This would 
demand a combined line and deep-etched half- 
tone block—an awkward one to reproduce on 
newsprint at the best of times. Assuming that 
it would be twice removed from the original 
before it appeared in the papers, | am con- 
vinced its use would give the production boys 
many sleepless nights. My recommendation 
would be to go for seraper board 

Scraper is not always the answer to repro 
duction problems. Any scraper board drawing 
has an optimum size for reproduction and the 
limits up or down are often abused. The draw- 


ing reproduced here in the actual sizes as 


Continued on page 48 


J. A. Grubb recommends scraper board, rather than line and 

wash, for the glass containing the Frujade tablet. The 

reproduced are for the actual sizes as visualised in the 
triple and & inch double advertisements respectively. 


lrawings 


I] inch 


Corvinus med, ital.; 18 pt. Corvinus 
med.; 8 pt. lonic 8 pt. leaded, set 
irregular measures aligning right 
Break as indicated in copy. Natural 
word spacing throughout; 12° pt. 
Corvinus med., | pt. box rule; 6 pt 
lonic ital. 5S pt. leaded, 94 ems 
measure. Typography is by B. White, 
of Rumble, Crowther & Nicholas. 
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Portrait of a salesman MEDWAY) 
Shrewd people expect a manufacturer to pack his product in a at 4_ 4 as23) 
modern, designed-for-the-job container. They expect him to 


lreduct 
° - iH MEDWAY CORRUGATED PAPER CO 
protect his goods from the slightest scratch or damage. They 


Division 
expect a pack that looks proud of its contents. In short. it ts the 


pack that sells the quality of the product. That ts why to-day 
the best products are packed in Medway corrugated cases 
In the manufacture of these cases the Medway Corrugated Paper e e 
Company excels — making the corrugated strawboard, lining 11 
2 


with tough kraft paper and turning it into corrugated cases 

Fach case. planned to give the maximum protection to 2 °” 
the goods it is to carry, is a reminder of the part which the fr Go? 
Reed Paper Group, with all its resources, plays in the REED & OO 
development of new packagine methods. serge a 
*% RIEL:D PAPER GROUP PACKAGING includes 


yulti-wall sacks: corrugated paper and cases; kraft and a 


V.G. sulphite wrappings ; grease-proof and waxed papers. Head Office: tos Piccadilly London W.1 
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THE FRUJADE CAMPAIGN—continued 


visualised in the Il in. te 
and 8 in. d.c. advertisements is 
almost at the top and bottom of 
its limits--any larger would tend 
to become coarse, any smaller 
may blacken up. When we come 
to the 4 in. dc. “off-season” re 
minder advertisements, a new 
drawing will certainly be re- 
quired 

‘The rest of the artwork can be 
very well handled jn line and tint 
with a particular note to Produc- 
tion to reduce the tint on the 
backgrounds of the three circular 


The next Frujade article, on 
January 22, will be by Abram 
Games, F.S.LA., the poster 
designer. 

Mr. Games, discussing ideas 
for the Frujade poster, will give 
a new and unexpected twist to 
the story of the campaign. In 
so doing, he will bring to light 
the kind of snag an agency so 
often encounters in “real life”. 


motifs at the base of the I1 in. 
tc. advertisement to the lightest 
possible tone. 

Prices? There is very little for 
me to price here, Sixty guineas 
would appear to be a fair price 
for all the artwork required in 
the 11 in. te. and 8 in. dic. 


advertisements. This must, of 
be relative to the stan- 
dards one sets and must in fair- 
ness be judged a “LONDON” 
price and not a Provincial one. 

Next, posters, window bills, 
packaging, ete. 


course, 


It has been agreed that special- 
ists shall be engaged to design 
these requirements. Their fees 
are usually inclusive of design 
and finished artwork, and vary 
so considerably that I will not 
attempt to estimate them. Need- 
less to say a lot more money will 
be spent here than on the press 
artwork. 


Typography 


Now for topography. I am a 
firm believer in “the cobbler 
sticking to his last” and the 
following recommendations are 
made by a typographer who has 
kept himself in the picture by 
assiduously reading all the articles 
on the Frujade campaign! 

“The layout js to be reasonably 
faithfully interpreted. The head- 
ing, drawn in a modern face, 
immediately presents a problem, 
as there are few medium-bold 
modern italic typefaces available. 
Mono Bodoni 135 italic although 
of the right weight was dismissed 
as a little too formal for an ad- 
vertisement of this kind. Cor- 
vinus bold italic, taking on the 
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The County Paper of Kent 


HEAD OFFICE - - MAIDSTONE 


LONOON - 


80 FLEET STREET 


and 
and in- 
seemed the 


of a modern 
possessing an arresting 
dividual character, 
more suitable. 

“For the secondary display 
matter, a slight deviation from 
the layout has been brought into 
play. The word ‘tablet’ occupy- 
ing a line to itself in the original 
layout, has been positioned at 
the beginning of the text—thus 
inviting the reader to continue 
reading the copy message 

“The text matter is to be set 
at irregular measures on the left, 
aligning right, and such a style 
calls for an increase of inter- 
linear spacing, as it is essential 
that the reader does not en- 
counter difficulty in picking up 
the beginnings of the successive 
lines. The layout is ‘open’ and 
it follows that the text matter 
should be given the same treat- 
ment. 

“Tonic has been chosen for the 
text, purposely breaking away 
from the moderns as in the text 
sizes they are not generally at 
their best on newsprint.  lonic 
has a large x-height and the 
ascenders and descenders are 
therefore naturally short. The 
face then appears large for its 
size and reads and displays well 
when leaded. The overall tone 
will be grey and even and should 
marry, and lie restfully with its 
somewhat exuberant counterpart. 


“Captions naturally follow in 
the same face but set jn italic. As 


appearance 


Branded goods ranging from 


disinfectants 


JANUARY 8, 1953 


The Frujade articles demon- 
Strate how a team of experts 
would plan an _ advertising 
scheme. The hypothetical pro- 
duct, Frujade, is a new fruit 
drink in tablet form. 

The series began on October 
23, with a “brief” to the “Ad. 
Weekly Advertising Agency,” by 
R. S. Caplin. On November 20, 
Peter Ray, F.S.1L.A., presented his 
designs for the packs. Howard 
Wadman, creative controller of 
Greenlys Ltd., has contributed 
articles on the creative approach, 
and on the copy and visuals. 

“Advertiser's Weekly” offers 
student readers a prize of £5 5s. 
for an article on the Frujade 
campaign. This can either out- 
line an alternative scheme or can 
be a critical commentary on any 
part of it. The winning article 
will be published at the close of 
the series. 


it was requested that the price be 
given greater prominence, with 
out altering the position, a one 
point rule set round the figures 
sufficiently attracts the reader's 
eye and would not appear as in- 
congruous as a very heavy and 
larger type.” 


* * * 


ACKNOWLEDGMENTS 
Scraper drawing by Cyril 
Groome, Groome & Laker Ltd. 
Typography by B. White, R.C.N. 


to mineral waters, are 


bought and sold in this shop in what appears to be a perfectly normal 


way. And yet there 
ity shelves has 
Organisation. 

packages “in action.” 
self-service store, 


been designed 


The 


is no shop in the 
a continuing study of pac kage performance. 
Or adapted by 
Here the members of this design team can watch their 
counter can be 
where a package has to work still harder for its living 


world like it. Its overation is 
Every single package on 
the Lonsdale-Hands 


removed to produce a 
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LEGGET NICHOLSON 


& PARTNERS LTD. 
have now moved to larger premises 
at 17-19 Stratford Place, W.1. 


a 


The new telephone number 
is Grosvenor 3311 (6 lines). 
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Having pocket money of their own to spend helps to 


give children a sense of its value. It is only natural, 


too, that in later years they should learn how useful 


an account at the Midland Bank can be. 


MIDLAND BANK 


BRANCHES TO 


OVER 2,100 


SERVE 


YOU 


SO 


LEGAL QUERIES ANSWERED 


JANUARY 8, 1953 


Q. On the transfer of an 
account from one agency to 
another, who is entitled to the 
commission for space booked by 
the first agency, but used by the 
second agency on behalf of the 
same client? 


A. It is established custom that 
an advertising agency books 
space with publishers as a prin- 
cipal. If a valid contract exists 
between the agency and pub 
lisher, by the acceptance of an 
advertisement order, then the 
agency which booked the space 
is entitled on payment of the 
accounts to the agreed rate of 
commission on orders so booked. 
No third party can vary a con- 
tract reached between an agency 
| and a publisher. 

Q. | have no formal contract 
with my client but, after 
preliminary negotiations, 1 sub 
mitted to him a_ schedule of 
media which he accepted and 
agreed should be used. Accord 
ingly | booked the space, and now 
he wishes to reduce it by nearly 
fifty per cent. What is my posi 
tion? 


SOM 


A, It is not necessary to have a 
“formal” contract. The submis- 
sion of a schedule of media to 
the client, and his approval of it 
is sound evidence that the parties 
have entered into a contractual 
relationship, which is legally 
binding. 

One assumes that the schedule 
was within the agreed terms of 
expenditure, for no agent would 
submit let alone book—a 
schedule to spend £10,000 if the 
advertiser has let it be known 
that the appropriation is for only 
£5,000. What the agreement 
amounts to therefore is that the 
agent, with the knowledge of the 
client, has incurred obligations. 
to meet which he will have to 
find say £10,000. On his part, 
it is a fair assumption that the 
client has agreed to spend £10,000 
on advertising. If he suddenly 
wants to cut it down by half, the 
agent is left with £5,000 worth 
of space on his hands. He will 
have to pay for this, unless there 
is an “escape” clause in the con- 
tract with the publishers. It is 


a loss, however, that he can 
reasonably expect to recover 
from the advertiser. The pub- 


lishers can sue the agent and the 
agent can similarly sue the ad- 
vertiser. But publishers are 
accommodating and will usually 
meet an advertising agent more 
than half way and try to sell the 
space elsewhere. 


Q. I want to register as a Trad 
Mark the name of a medicated 
preparation, but | understand that 
the manufacturer of a food pro- 


Who gets the commission 


_when an account moves ? 
By our Legal Correspondent 


duct, which has a similar name, 
is likely to object. Can he do so’ 


A. Yes he can object, and if 
the matter should go to the 
Registrar, or to the courts, it is 
quite possible that his objection 
will be upheld, if there is a real 
danger of confusion. Repeatedly, 
applications for registration of 
names have been refused on the 
ground that the public might be 
confused, 

The law on this subject is 
stated in Section 12, of the Trade 


Our Legal Correspondent, 
a barrister who specialises in 
advertising law, answers a 
selection of queries received 
from readers. 

Readers are invited to send 
their problems which will be 
treated in strict confidence. 


Marks Act, 1938. This stipulates 
that no trade mark shall be 
registered that is identical with 
a trade mark belonging to a 
different proprietor and already 
on the register in respect of the 
same goods or description of 
goods, or that so nearly resembles 
such a trade mark as to be likely 
to deceive or cause confusion. 
Everything depends on whether 
the goods are “of the same des- 
cription” and the accepted test 
is this: “Are the two sets of 
goods so commonly dealt in by 
the same trader that his cus- 
tomers, knowing his mark in 
connection with one set and see- 
ing it upon the other, would be 
likely to suppose that it was 
used upon them also to indicate 
that they were his goods?” 
Some time ago a manufacturer 
who wished to register a name 
for a medicated preparation was 
refused permission on the ground 
that there was a “real tangible 


danger of confusion” with a 
well-known brand of chocolate 
of the same name. It is for the 


courts to decide on the amount 
of confusion—a medicated pre- 
paration and a food product 
might well give rise fo serious 
confusion. 


Q. I am the owner of a piec: 
of property on which there is a 
poster site. I have been told to 
take it down by the local borough 
surveyor. Has he authority to 
do this? 


A. If the site has recently been 
put up, without either express 
consent or deemed consent from 
the local authority it may have 
to be taken down, if challenged. 
But there is appeal procedure and 
it is advisable to notify the con- 
tractor to whom the site is let 
as quickly as possible. 
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Jantiary &, 1983 


Stop gentlemen 


It’s a big occasion 
The Chairman’s attending the conterence 
in person with his advertising manager, 
The Director on the account is there, 
the art director and the block maker 
\nd what a chance they're taking! 
Without paper there won’t be any centenary 
booklet, yet there’s no paper expert present. Do 
call in Spicers paper consultant early. He can keep 
you out of the most Surprising traps 5 show you 
how paper can enrich the possibilities and inspire 
the mood of a project. His knowledge is wide, 
special and enthusiastically imparted. 


speak to Waa 


Telephone: CENTRAL 4211. 19 New Bridge St., London, E.C.4. 


ENLARGEMENTS 


OF ROYAL PORTRAITS For display purposes 
No increase in print charge for Coronation work 
Telephone Waterloo 6544 or write for price list to: 


CARLTOGRAPH DEPT. 


CARLTON ARTISTS LTD. 44-50 LANCASTER ST. LONDON, S.E.1 
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ADVERTISER'S WEEKLY 


IN TRADE PRESS CAMPAIGNS— 


JANUARY 8, 1953 


Little men fight big men by making 


ads. work harder 


A small advertiser cannot compete pound for pound with 


the advertising effort of large competitors. 


He must, 


perforce, concentrate his efforts so that in at least one 
sphere of activity he may stand an equal chance with the 


giants. 


Even then, his resources may not run to regular 


large spaces and he must use his imagination to find means 


of increasing his impact. 


This is the story of an advertiser 


who wisely chose the trade press as his first battleground. 


OUBLE page spreads in 

colour at the rate of 52 
insertions a year, offers of 
special bonus terms, injunc- 
tions to retailers to sell more 
and more—these are things we 
hear about regularly from the 
large advertisers. But how 
does the smaller man fare? 
How does he make contact 
with his dealers on a more 
limited budget? 

A short campaign just launched 
by Rael-Brook Ltd. for their 
shirts in Men's Wear and The 
Outfitter serves as an example. 


Factory working 

at capacity 

The problem was a_ complex 
one, for Rael-Brook’s factory 1s 
already working to capacity. They 
did not want their advertising to 
bring in further demands-—now. 
Their need was for closer contact 
with dealers and for “softening 


J. M. Williams reviews 


TECHNICAL PRINT 


§ technical print on the up- 
grade, the downgrade, or is 
it standing still? Let me tell 
you. ‘Technical print is very 
much on the upgrade. And 
December's selection is here to 
prove it—-with not a single dud 
out of a couple of dozen pieces 
of print ranging from a_ 100- 
page book to an 8-page leaflet 
An isolated experience this? 
Certainly. And a fitting climax to 
two years of steady improvement 
during which the proportion of 
dross has dwindled until it 1s now 
an exception. It is rare to find 
supposedly serious promotional 
material that looks like either a 
religious tract or a throwaway 
Looking back, don't you see an 
improvement— perhaps a startling 
improvement—in_ the technical 
literature you now receive? 
Yet, but two years ago, there 
was scarcely an advertising man 
ager of “technical” products who 
would not, given the chance, de- 
claim on the monumental “prob 


up” to prepare for representatives’ 
calls 

Ihe campaign prepared by 
Lucien Productions Ltd., Rael- 
Brook’s advertising agents, 
sought to obtain Maximum impact 
for the name block and slogan 
used in all advertising and dis- 
play. Accordingly the first in 
seruon—a double page spread in 
both papers-——consisted of an 
overall black background with thin 
white diagonal stripes at half- 
inch intervals. This pattern was 
interrupted only by the name 
block, larga and reversed white 
ona red lozenge, and slogan “The 
shirt with Eye-Appeal.” Reprints 
of this advertisement are being 
mounted on board and distributed 
to dealers as a showcard 

Ihe second insertion-—also a 
double page spread —consists sub- 
stantially of white space. Again 
the only copy matter is the name 
block and the slogan set round 
the advertisement flush with the 
type area. Both face outwards 
every time, so that the ad. is 


\ 


Strict economy is the key to the kind of operation described here 
Design for the opening double-page spread in the campaign (illustrated 


above) was also used as a two-colour showcard. 
with thin white diagonai stripes. 


legible whichever way up the 
journal is opened. The lozenge 
is red, though smaller than tn the 
first advertisement, and alternates 
with the slogan in 12 point Gill 
bold italics. Subsequent adver- 
tisements are down to single full 
pages. They are al] variations on 
the same theme. The third in- 
sertion, for instance, consists of 
a completely blank page broken 
up by a single name block and 
slogan both printed upside down 
in the centre of the page. 

What does it all add up to? 


Background is black 
The name block is red. 


This surely, that with a compara 
tively small budget the advertise- 
ments have to be made to work 
as hard as possible. This is the 
rule rather than the exception in 
trade papers. Smaller advertisers 
are having to stretch their imag- 
ination to the full in order to 
compete with bigger brethren to 
whom a double page spread in 
four colours is a small drop in 
the appropriational ocean. Per 
haps it is the smallness of this 
drop which enables lesser firms to 
keep up 


How dross has dwindled! 


gained as to the general standard of the mass of print 
(rather than the specific merits or otherwise of individual 
items reviewed) asks himself what progress has been 
made in the last two years. 


| 


lems” of technical advertising. 

They blamed the agents and 
an LA.M.A, committee reported 
a considerable body “dissatisfied” 
with agency services. Do we to- 
day hear from this section the 
self-same plaints? We do. But 
to a lesser degree. For it is dawn- 
ing on these men that they are 
not alone in experiencing pro- 
blems: that there is nothing so 
very special or insuperable about 
their own problems; and that 
good advertising, whether for 
silk stockings or mechanical 
hoists is largely a matter of good 
organisation 

Perhaps that was what was 
lacking on either side. If this 


were the defect, it is clearly being 
remedied. That “technical” ad- 
vertising is becoming _ better 
organised is directly reflected in 
print wherein these desirable 
virtues of modesty, logic and 
clarity are increasingly evidenced 
The need for a higher standard 
of design has become almost a 
parrot-cry in these columns. And 
it is in this phase of production 
that the greatest advance has 
occurred. The informative value 
of technical publications has 
never been in doubt. Where they 
have invariably fallen down has 
been in confusing, unimaginative 
and often vulgar presentation. 
To whom goes the credit for 


this improvement? To those en- 
lightened advertisers—-and_ their 
agents—--who have demonstrated 
over a period of years what can 
be done to present even the driest 
facts in palatable, easily under- 
standable form. Jointly, through 
pride in their work, have they 
established a standard: jointly 
educated their less receptive 
brethren; and jointly helped to 
break the prejudice against 
agency service which undoubtedly 
existed and to a lesser degree 
still exists today 

Let us remain non-partisan in 
the pro-and anti-agency quibbles, 
Some advertisers need agency 
services, others may not. But all 
need good design. It is encou- 
raging to see that it is forthcom- 
ing. And perhaps not entirely 
without significance that of the 
dozen pieces of print recently 
received, more than half—and, 
let it be said, the better half— 
were produced with agency assis- 
tance. 
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Make it a 
“GOODWILL 
Year... 


through 


TT ool ae) teed 
, , 
: i 


3 s ~~ (45,000 each week) 


“MEN’S WEAR” 
(14,500 each week) 


The leading Fashion, 
Drapery and 

| Menswear Trade 
Weeklies. Their 
news value make 
them your finest 
investment in 

- huilding essential 
sales GOODWILL, 


Keep the Retailer 
on your side 

and you 

cannot go far 


wrong 


Head Office: 


KINGS BOURNE HOUSE 


229/231 HIGH HOLBORN, W.C.2 


Telephone: CHAncery 629! (6 lines) 
Branch Offices at 

Manchester Birmingham Glasgow 
Leeds Leicester Belfast 
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ADVERTISER'S WEEKLY 


- HARPERS WINE & SPIRIT GAZETTE HARPERS SPORTS & GAMES - 


YNOD-1S3IDIG-SMIN AYIIT10) FIV 


HARPERS GUIDE TO THE SPORTS TRADE -HARPERS EXPORT WINE & SPIRIT GAZETTE 


A 
GOOD START 


for 
1953 


Use your allocation to best advan- 


tage by planning your advertising 
campaign to include one of the 
HARPER GROUP whether your 
wares be Wines, Spirits, Sports 
Equipment, Coal, Coal-burning 
appliances or anything used by the 
public. 


ani) 83S 


Ho 


-3SNo0 


WINUWA 3HL- SION3LNVE FHL 


Full particulars from 


8 Lloyds Avenue 
London, E.C.3 


Harper & Co. + 
Publishers io 


yen’ 


Royal 3838 


PERS DIRECTORY & MANUAL - HARPERS DISTILLERY MAP - 


A reliable medium for 
HOME & EXPORT 
Advertising, reaching the 
firms that matter and read by 
Executives in all Branches ot 
the METAL and its Allied 
Industries. 


Twice Weekly. 
Tuesdays & Fridays. 


“meW COPY 
‘2 0” PFEVEST 


The immense readership 
interest and confidence in 


METALLURGIA 


Provide the ideal background [for advertising to 
producers and users of metals and alloys. 


THE KENNEDY PRESS LTD., 31 KING ST. WEST, MANCHESTER, 3 
LONDON OFFICE: 21 BEDFORD STREET, W.C.2 


MTHE letter on my _ desk 

thanked us for returning 
the list of headings duly 
marked and noted with regret 
that we have decided not to 
take display space in the 
directory. 

The letter continued: “.. . we 
are, unfortunately, unable to 
accept headings in our buyers 
guide section unless accompanied 
hy an order for displayed 
space. - 

That letter arrived two or three 
years ago, when | had been an 
advertising manager for only a 
few, brief months, My _ first 
reaction was one of = intense 
irritation, coupled with a sense 
of being blackmailed. My second 
reaction was to cancel the whole 
arrangement. 

The directory concerned was 
not an obscure publication; 
indeed, it was a fairly well-known 
reference book in the trade for 
which it catered. 

Since that time I have learned 
a lot of things about directories, 
trade registers, yearbooks, hand 
books—call them what you will 
I have learned that it is pos 
sible, within one section of 
industry, to have two or three 
such publications, each being 
a. a the only complete 
manual... invaluable . . . the 
only one of its kind . ” and 
so on. I have also learned that 
there are directories with over 
half-a-million entries, with three 
or four thousand pages and with 
special sections devoted to the 
export market. The usual rule 
appears to be that the more 
entries, the more pages, the more 
special sections, the more the 
advertiser has to pay for his 
entries, 

I have tackled the space sales 
men for these books and have 
pointed out that, if the directory 
concerned claims to be a complete 
list of manufacturers, what hap 
pens if I refuse to pay fo: 
entries? Do the publishers put 
my company’s name in free of 
charge? If not, how can it be 
a comprehensive directory? 

The stock argument is that, it 
must be a good directory, or so 
many firms would not patronise 
it. 

There are many directories and 
yearbooks published by respon- 
sible associations, in which the 
names of their members and 
often names of many non-mem- 
bers, are given under unlimited 
headings with no charge whatso- 
ever. 

In my own industry there are 
several and I support them whole- 


‘Complete guide’—but no 
entries without ad order 


By JOHN HUTTON, 


ADVERTISING MANAGER, A. BOAKE ROBERTS & CO. LTD 


Some producers of civic hand- 
books have recently come 
under sharp fire. A few buyers’ 
guides can be similarly criti- 
cised for their canvassing 
methods. The author here 
helps the not-so-experienced 
to sort out those worth sup- 
porting. 


heartedly. Some of these genuine 
directories are published out of 
the association’s funds but, where 
this is not possible, a charge is 
made for entries Over a certain 
number. One particular publica- 
tion I have in mind allows 100 
entries free and charges a 2/- fee 
for any entry above that number. 
This, you will agree, is perfectly 
reasonable: some firms seem to 
have a Roman holiday when 
invited to suggest extra headings 
The example of the Post Office 
Telephone Directory in charging 
a small sum for bold or special 
typefaces is also to’ be recom- 
mended, if income is required to 
defray part of the cost of pro- 
duction. Those directories carry- 
ing displayed advertising might 
well publish advertisers’ entries in 
bold type and non-advertisers in 
light type. This has been done 
With some success and satis 
faction. 

These are principles which, | 
suggest, should be firmly estab- 
lished among publishers of 
directories, Furthermore, with 
the flood of publications of this 
type on the market, there is surely 
a case for a protective association 
of some kind, formed by genuine 
publishers, whether private or 
trade associations, possibly under 
the auspices of the Advertising 
Association, the Incorporated 
Society of British Advertisers or 
the Incorporated Advertising 
Managers’ Association. Such a 
group could vet and approve the 
trade directories, check their 
circulation and institute a poll of 
recipients Many advertising 
managers would be prepared to 
accept authoritative advice on the 
status of any of these publica- 
trons. 

If we might receive a letter 
saying that the directory has been 
approved by the Such-and-Such 
Association, that | might have 
thirty entries free of charge. but 
in order to defray costs, entries 
above that number will be 1s 
each, and that even if we forget to 
return the form, our company 
name will be included under a 
general heading. we should fee! 
that something concrete had been 
achieved in regularising the mass 
of yearbooks from the market. 
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TRADE PRESS VIEW-POINT 


Why nationalised industries must 


AS appliance salesmen are 

being taken behind the 
scenes of the publicity depart- 
ment of the Gas Council by 
R. J. Gregg, its publicity man- 
ager, and his remarks to meet- 
ings in various parts of the 
country are given wider circu- 
lation by publication as an 
article in Gas Times. And Mr. 
Gregg certainly does not pull 
his punches. “We are up 
against a definite fear of pub- 
lic criticism of ‘wasteful expen- 
diture’ in the sense that such 
comments may be levelled at 
the Government or the gas in- 
dustry.” he says. “But it is 
symptomatic of the process of 
nationalisation that the public 
should fail to comprehend the 
practical need for expenditure 
of ‘our money’ on publicity or, 
in fact, why gas should com- 
pete with electricity at all. It 
is an increasingly common 
experience to get involved in 
contentious argument with pro- 
fessional executives who insist 
that the gas industry has a 
monopoly and can, therefore, 
find no justification for ‘exu- 


advertise 
By SCRUTINEER 


exhibition stand; a professional 
publication; a film or an ad- 


is imseparable from 
salesmanship, the overall objective 
of which is to increase sales and 


product to the consumer, so that 


The long-term view 
is the true basis for all effective 
publicity, provided it is both con- 


industry represents an enormous 
and constantly increasing national 
investment so that it is imperative 
maintain public 
goodwill as a means of protection 
of that investment. 

“The industry has not yet made 
up its mind whether or not it can 
dispense with selling and publicity 
It may well be 
that it is pre-occupied with other 
matters beyond my comprehen- 
sion, but, however this may be. 
we are certainly losing ground 


regain in the competitive markets 
of to-morrow, for let us never 
forget that the real battle with 
our competitor has yet to be 
fought. The outworn shibboleth 
which insists that the future of 
the gas industry begins and ends 
in the retort house is a long time 
dying, and the gulf which has 
existed for too many years be- 
tween the engineer and the sales 
personnel has not discernibly 
decreased. But it is essential for 
all of us to recognise that a pros- 
perous future for the industry 
can only be assured through com- 
mercial management in the widest 
possible sense.” 

Detailing the work done by the 
Gas Council publicity depart- 
ment, Mr. Gregg said it had pro- 
duced 1,200 advertisements in 
163 individual journals during the 
past 12 months, 


More elbow room 


for advertisers 


FTER eleven years of en- 
forced austerity at pocket- 
size, the Chemist and Druggist 
returned to its pre-war glory with 
the issue of January 3. 
An article in that issue recalls 
that the paper was founded on 
September 15, 1859. as an octavo- 
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size monthly journal. Interesting 
light is thrown on the publishing 
industry of the day by the picture 
of a spatula presented to the 
paper in 1928. It was engraved 
“Morgan Brothers, Druggists’ 
Sundrymen, Bow Lane,” and had 
up to that date been in continuous 
use for 60 years, 

After tracing the “ups and 
downs” of page size during 
ninety-three years, the article 
continues: 

“The return to quarto size has 
not been a mere reversion to 
former column and type sizes and 
styles. Very careful consideration 
has been given to the present-day 
demands and predilections ot 
readers and advertisers. While 
chemists, wholesalers and manu 
facturers would be the first to 
assert that they are not typo 
graphers, it may be assumed that, 
like other educated sections of the 
community, they are to-day con 
siderably more “type-conscious” 
than were their counterparts of 
even a generation ago. The reader 
least conscious of letter shapes 
and arrangements, however, can- 
not fail to notice that many of the 
pages have a_ three-column in 
place of a two-column arrange- 
ment. Daily newspapers have 
conditioned readers to narrow 
columns so fully that we believe 
those of them who are also 
Chemist & Druggist readers will 
feel more at home -in all those 
sections of the paper that have 
the character (in the broadest 
sense) of “news”-—with the more 
flexible presentation the three- 


** Have you heard?” 


“ The N.T.P. are looking for an outstanding 


at The National Trade Press Ltd., Drury House. 


Russell Street, London, W.C.2.” 
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HEDLEY, BYRNE & CO.LTD. 
USE 


| 


| 
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FOR 
D. TRAPOW & CO. LTD. 


Manufacturers of the 


‘NEWMAN’ 
LABELLING 
MACHINE 


to reach makers of preserves, 
pickles, milk’ products, soup, 
pastes, etc. 


FOOD MANUFACTURE 


Stratford House, Eden Street 
London, N.W.1 


FOOD MANUFACTURE is one of the 
LEONARD HILL TECHNICAL GROUP 


wel 

YOVERING 
| freee of the selence 
and chemical treatment in 
the production and usage of 
FIBRES, Natural and Syn- 
thetic, giving each month a | 
review of the latest technical | 
developments all over the 
world in materials, machiners 
research, chemical applica- 
tions, methods of laboratory, | 
factory and mill practice. 


FIBRE 8S 
NATURAL AND SYNTHETIC 
is another publication of the 
’ AR DH 


a 


ah 


a new world 


| 
| 


MANUFACTURING CHEMIST 
FINRES (NATURAL AND SYNTHETIC) 
PAINT MANUFACTURE 
WORLD CROPS ATOMICS 
FOOD MANUPACTURE 
POTTERY AND GLASS 
AUILDING DIGEST 
MUCK SHIFTER 
PETROLEUM 

CHEMICAL AND PROCESS 
| ENGINEERING 
| 


All published at 
Stratford House 
| Eden Street, London, N.W.1) 
Specimen copies on request | 


| Trade press viewpoint—continued 


| 


column arrangement makes pos- 
sible. 

“For variety, and as being more 
in consonance with the reflective 
mood in which they are likely to 
ipproach the commentary and 
‘magazine’ features of the paper, 
a longer line and generally more 
open presentation are adopted 
for those sections. 

“For the really expert it may 
be mentioned that the whole of 
the literary matter is set in one 
member or another of the type 
face that was specially produced 
some years ago for the London 
Times newspapers and has 
since been widely adopted not 
only for its intrinsic readability 
but for its unusually extensive 
range of adjuncts such as mathe- 
matical and other signs so frequ- 
ently needed in the technical 
articles that appear in a periodical 
like our own, 

“To the editorial staff the larger 
page gives greater scope in dis- 
play, especially of illustrations, 
and moreover some additional 
area in which to cater for inter- 
ests that have had—perforce--to 
be to some extent neglected. 

“The advantage of the change 
to advertisers is so obvious as 
hardly to need comment. The 
‘elbow room’ is restored. Indeed, 
the new front cover allows the 
advertiser the use of a larger 
area than any previous front 
cover” 


Contest judge gives 
{ display hints 


PHENOMENAL increase 
has been noticeable over 
the past few months in_ the 
number of manufacturers in all 
kinds of trades who believe in 
shop window display competitions 
as a method of boosting sales 
Pictures of winning windows are 
becoming almost a weekly item in 
some of the trade papers and 
editors and directors ave be.ng 
called upon increasingly to act on 
the panels of judges. 
Linked with this accent on 
display there is, quite naturally, 
a lot more editorial space allotted 


to hints and general articles on the 
subject. And in some cases the 
organisers of competitions or the 
judges are given space to com 
ment on entries. An example of 
this trend is the article in Drapers’ 
Record by- Reginald Mount, one 
of the judges of this year’s Emu 
Woo! contest. He opens by asking 
“Which is the better way of 
selling knitting wool; should one 
fill the window with wool and 
rely on the natura] attractiveness 
of this multi-coloured product io 
gain the sales, or is it necessary 
to get a display idea which wil! 
stop the passer-by and so attract 
attention to the goods?” 

The question came up again 
and again in the minds of the 
judges, he says. Generally speak- 
ing, the answer they gave was that 
an idea without any display of 
knitting wools was not good 
enough, but that, on the other 
hand, an exhibit of knitting wools 
without any idea was probably 
equally bad. Theme of the com- 
petition was to demonstrate the 
new Emu_ colours, and _ this 
obviously affected the choice of 
the winners, since “keeping to 
the brief is the first rule of suc- 
cess in such a competition.” It 
was for this reason that the prize 
of £100 in’ the professionally 
designed windows was awarded to 
Thomas White’s, who produced 
a_ tastefully designed display 
featuring the theme in a striking 


manner—a rainbow made of Emu 
colours, This had all the essen- 
tials—an idea; a good display of 


the product; it kept to the brief. 

“From the results it can be 
seen that the prizes have gone to 
the ideas people, who carried 
them out simply and, at the same 
time, presented a good show of 
knitting wool.” he went = on 
“Considering the difficulty of dis- 
playing knitting wools  attrac- 
tively, the judges were of the 
opinion that the windows reached 
a good standard and, indeed, some 
of the owner-dressed windows 
equalled the professionals in all- 
round excellence.” 

An important point made by 
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Paint Oil a Colour 


~ JOURNAL 


F Plows ix the faltrmng range of motels 
i ALUMINIUM ZINC CALCIUM 
} MAGNESIUM LITHIUM 
k - Sugpiet moe arevebh 


337 «advertisers of raw 
materials, plant and technical 


equipment! All knowing they 
will reach record numbers of 
readers making 


Paint Soap 
Varnish Oil 

Ink Chemicals 
Colour Resins, etc. 


337 advertisers provide con- 
vincing evidence of the 


advertising value of 


great 


Paint, Oil & Colour Journal 
83/86 FARRINGDON STREET 
LONDON, E.C.4. City 4788 9, 6640 


Are your 
Products 
used on 


board Ships? 


A regular advertisement in 
“The Chief Steward and 
Ship Stores Gazette’ will 
ensure that your product is 
brought to the notice of 
Victualling Superintend- 
ents and Ship Store 
Merchants. 


“The Chief Steward,’ now 
in its forty second year of 
publication, is the only 
paper of its kind published 
to interest the Catering and 
Purchasing departments of 
Shipping Companies. 


Sell to the 
Shipping Companies 


For particulars regarding 
advertising rates and space 
available write to: 


CHIEF STEWARD AND 

SHIP STORES GAZETTE 

26-28 BILLITER STREET 
LONDON E.C.3 
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Trade press viewpoint—continued 


Mr. Mount concerns the photo- 
graph of windows submitted 
“The judges’ work was often com- 
plicated by the fact that some 
i | tui VALU YPQNNANTANENGONONESAEAGUET 
ry 
The next 21 years 
One of six small advertisements 
on the front cover of the first 
issue of “Furnishing World” was 
taken by J. Cinnamon Ltd. The 
fact is recalled in the vaper's 21st 
anniversary issue published early 
this month, only this time Cinna- 
mon have taken a full page. 
Another advertiser from the first 
issue, Greaves & Thomas Ltd., 
recalls not only an advertisement 
from the first issue (the firm had a 
page, now go un to a soread) but 
also an editorial mention for one 
of their Put-u-up bus posters. 
“Furnishing World” does not 
follow tradition in its birthday 
number. Rather than look back 
over the years which make up its 
majority, the editor has decided 
to take a look into the future. 
Among features is one which 
describes how a 21-year-old 
engaged counle chose furniture, 
another how a couole married 
two decades refurnish their 21- 
year-old home. Three furniture 
designers forecast the trend of 
furniture design for the next 21 
years, and a number of men gnd 
women in public life tell how they 
would like to see furnishing im- 
atic in oe next 21 years. 


Wi H HATA TOMATTAAATTT MULT LUA NUTT TLL LANOUUEELONNNAANTAEOTAALLY WN 
entries were made with photo- 
graphs which were much too 
small to show the detail and the 
amount of work put into the 
window.” 
Joint publicity 
for tailors? 

| FITERATING that the tail- 

Joring trade should “turn its 


hand to a spet of publicity seek- 
ing, the Tailor and Cutter 
declares: “We are not asking 
them to embark on an attempt in 
which we have not already given 
a strong lead. The hundreds and 
hundreds of press cuttings deal 
nz in the subject ol good clothes 
right and quoting 
sources found in weekly issues of 


and clothes, 


the Tailor and Cutter, are proof 
that we have been playing our 
part in the struggle to keep 
healthy the industry upon which 
We must al] (readers and writers) 
ultimately dep nd for our bread 
ind butter and the occasional 


piece of jam that can be squeezed 


out of a parsimonious world.” 

The journal's suggestion is that 
the trade could raise funds for 
publicity in co-operation with the 
merchants from which ta:lors buy 
their cloth The idea is that a 
nominal sum be paid on every 
vard of cloth for the purpose, 
which should work out to fair 
shares all round 

Commenting on the suggestion 
made in the trade that the whole 
clothing industry might club 
together and produce a floating 
fund with which to launch a co- 
operative publicity and advertis 
ing campaign, Tailor and Cutter 


says: “Theoretically, this idea is 
good—but we are afraid it might 
be impractical when tested. Diffi- 


culties would arise as to what 
proportion of the promotional 
activity could be slanted in the 
Various direction (hats, raincoats, 
factory clothes, accessories. be- 
spoke clothes, etc.); the result 
would probably be that every 
section would feel dissatisfied with 
its proportion of publicity and 
the rift between the various 


branches of the industry would 
probably only be widened.” 


Selling men’s clothes 
to women 


NALYSING woman's grow- 

ing influence in men’s cloth- 
ing the Outfitter says it is 
broadly reckoned to-day that 
between 70 and 75 per cent of 
men's attire is purchased for men 
by women, This being so, the 
journal asks, ts 75 per cent of 
men’s apparel to be patterned and 
designed with the idea of attract- 


ing the woman customer? The 
“Influence of Eve” leading 
article. then delves deeper into 
this interesting trade problem 
with these sentiments: 

“The problem does not stop 


at designing. There is the retail 
question of whether a woman 
prefers to be served by a sales- 
man or saleswoman and_ the 
important matter of window dis- 
play also arises. Should not the 
display have more feminine 
touches? 

“Then there is the equally im- 
portant question of sales time per 
customer. It is known that almost 
without exception a woman will 
take longer to shop than a man. 
Most men have a good idea of 
what they want before they enter 
a shop, but women are always 
ready to exert their choosiness. 

“Only this week, the Hatters’ 
Information Centre said their 
survey showed that the average 
man took ten minutes to select a 
hat and saw four inodels, where- 
as accompanied by a woman he 
saw twenty models and took 
over half-an-hour. Overheads and 
staff matters are affected here. 
And that is why the growing 
female influence is so important 
a subject to-day. It is a problem 
that is difficult to answer.” 


How new doll 
was launched 


OLLOWING the 
launching of the “Elizabeth,” 
teen-age doll, and its tie-up with 
Woman, Games and Toys, records 
that the big promotion scheme 
planned was, perhaps, unprece- 
dented in doll history. The paper 
quotes a letter to stockists sent 
by the makers of the doll, Lines 
Bros.. Ltd : 
“Statistics 
young 


successful 


prove that 
people than ever are 
interested in learning to sew, 
and tnat there exists a definite 
need for simple yet attractive 
means of teaching young girls 
to develop their talents in this 
useful art, 

With your full co-operation, 


more 


57 
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wide a range of topics that are 
of present interest and importance to 


everyone everywhere. That’s why ‘The 
Review’ is read by as many civilians as 


service people. Air Ministry and civilian 


distribution of the January issue is over 


70,000 copies. 1/- monthly- 


-photo-gravure. 


180 FLEET STREET, LONDON, E.C.4. _ Telephone: Chancery 8844 
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@ SCRUTINEER 
Continued 


with the terrific press support 
already assured, with the film 
feature to be made about 
‘Elizabeth, with the many 
other publicity opportunities 
which we have already secured, 
and most important. with the 
help and full co-operation of 
‘Woman, ‘Elizabeth’ will be 
come the best-known young 
lady in Britain we will be 
satisfied with nothing less.” 
Retailing at 45s., the doll is 
sold dressed in an attractive 
summer frock with undies, socks 
and shoes to complete the en- 
semble, and presented in a full- 
colour box. Included is the first 
pattern-pack of clothes designed 
by Veronica Scott, fashion edi- 
tress of Woman, and a copy of 
Woman Junior, a delightful 
miniature replica of the adult 
feminine publication. 


New feature 


spots grouses 


ly every industry, bones of 
contention 


inevitably arise 
between producers, wholesalers 
and those Who actually supply 


the goods to the consumer, All 
too often grievances are “bottled 
up,” which serve no useful pur- 
pose to either side. There will 
be much less of this grievance 
harbouring in the men’s clothing 
trade now that Men’s Wear has 
stepped in with a new feature 
for ventilating the grumbles and 
grouses and, of course, sugges- 
tions for overcoming them. The 
idea is to pass on anonymously 
to the “other side” complaints 
about merchandise, packing, pre- 
sentation, etc., many of which 
would otherwise be glossed over, 
possibly as personal dislikes and 
fancies. Here is a typical example 
of these “Memos to Manufac- 
turers : 

“Methods of shirt presentation 
are irritating retailers. More and 
more manufacturers are folding 
their collar-attached shirts in 
larger packs to give them a better 
appearance, but outfitters with 
standard size trays, usually 9-1n. 
wide or just over, find that many 
of the new folds exceed that 
width. ‘This means squeezing the 
shirts into the tray and so defeat- 
ing the makers’ objective to give 
the garment a better look, or 
serving from the boxes in which 
the shirts arrive. Unfortunately, 
these boxes offen arrive in a 
battered condition and are not in 
a fit state for display in a shop 
which prides itself on neatness. 
Even the expensive boxes are 
seldom fit for presentation on 
arrival,” 

» ¥ * 


Footnote: There's no harm in 
promoting oneself every now and 
then. In the first issue of the New 
Year, The Outfitter tells readers 
what they get “all for sixpence 
a week.” 

The teature ends: “The adver 
tisement pages themselves offer an 
important news service to 
readers... .” 


Export 


“ENGINEERING 
& ALLIED TRADES REVIEW” 
A quarterly publication 
devoted to EXPORT 
World-wide circulation 
15,000 copies per issue 
165 FENCHURCH ST., LONDON, E.C.3 


The Monthly 
Register 


Can-Making Trade 


Gas 


Boot and Shoe Trade 


Britain's Leading Weekly 
Shoe & Leather Trade Paper — 

THE SHOE & LEATHER NEWS 
SPENCER HOUSE, SOUTH PLACE, E.C.2 
Advertisement Rates on Application 
Telephone MON 0666 9 


TIN-PRINTER & 

BOX MAKER 
Specialist monthly magazine covering print- 
ing on sheet metals, and the fabrication of 
plain and decorated tins, cans and boxes 

from tinplate and aluminium 
CANNING PUBLICATIONS 

14-15 COLEMAN ST.,LONDON,E.C.2 

Tel.: MONarch 1995 


Gas Journal 


Newspaper and expert technical weekly 


Gas Service 


The specialist for Gas Sales and 
Service Staffs 


1! Bolt Court, Fleet Street, E.C.4 


Furnishing Trade 


THE SHOE & LEATHER 


RECORD 


Founded 1886 


Read by the men who 
matter in the trade 


GRANVILLE HOUSE 
ARUNDEL ST. LONDON WC2 
Tel. TEM 5524/6 


Building 


BEDDING & UPHOLSTERY 
incorporating ““ SLEEP” 
The only British Specialised journal 
devoted solely to the industry, cover- 
ing: Fillings * Springs * Components 
Machinery * Finished Mattresses 
and Upholstered Suites. 
33 Furnival Street, London, E.C.4 
Tel: Holborn 9556 


The 
Furnishing 
World 


For complete coverage 
of THE RETAIL and 
MANUFACTURING 
SIDES of the Furniture, 
Upholstery, Bedding and 
Furnishing Trade. 


180 Fleet Street, London, E.C.4 
Tel.: CHA, 8844, 


Health, Hygiene and 


Sanitation 


World's Leading Journal for 
Health, Hygiene and Sanitation 


THE JOURNAL OF THE 
Royal Sanitary Institute 


90 Buckingham Palace Road, S.W.! 
Tel.: SLOane 5134-5 


Insurance 


Campaign in a 
** Selling ’’ Journal 


“GAS TIMES”. -Sells gas 
appliances and 
cquipment 

“INDUSTRIAL GAS"—Sells gas 
fired furnaces, dryers and gas 
heating equipment. 

Both are under the Editorial Direc- 

tion of Dr. W. F. Coxon, MSc., 
F.R.LC., F.LM., MInst.F. 


plant 
enginecring 


Enquiries: 

ARROW PRESS LIMITED 
157 Hagden Lane, Watford, Herts 
Telephone Gadebrook 2308/9 
Telegrams: Techpress, Watford 


Heavy Clay 


Industries 


THE BRITISH CLAYWORKER 


Leading world technical journal for 
Brick, Tile and nitary Ware 
Industries. 

Overseas Sales equal 33°, of total 
circulation. 

CLAY & BRICK PUBLICATIONS LTD. 
23 Tavistock Street, London, W.C.2 
TEMple Bar 7664 


SERVING THE CERAMIC INDUSTRY 
The Refractories Journal (Official Organ 
of The Refractories Association of Great 
Britain). Claycraft (Official Organ of the 
Institute of Clay Technology) 

Digest for Machinery Makers and Ceramic 
Manufacturers at home and overseas. 
(Published at 34 Townsend Drive, St. 
Albans, Herts.) Annual Subscription: 30s. 

Gt. Britain, 35s. Overseas. 

London & Sheffield Publishing Co., Ltd., 
7 Chesterfield Gdns.. Curzon St., W.1. 


Municipal Works and 
Local Government 


2st YEAR 
OF PUBLICATION 


FOOD TRADE REY 
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Insurance 
Advertising 


The December issue of Insurance 
Brokers’ Monthly, was a special 
number dealing with Insurance 
Advertising. 

Copies are available on request 
to:— 


The Commercial Manager 


INSURANCE BROKERS’ MONTHLY 
5 New Bridge Street, London, E.C.4 
Tel.: CiTy 4615 


reer 


SURV 


Medonips! and County bodimcer 


The Powerful and Trusted 
Journal for all 
Advertisers 
wishing to reach :— 

@ EVERY LOCAL AUTHORITY 

@ PUBLIC WORKS CONTRACTORS 
@ THE BUILDING INDUSTRY 

@ ARCHITECTS & SURVEYORS 


8 SOUTHAMPTON ROW, W.C.I 
TELEPHONE: HOLBORN 0452 
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Publications 


Meat Trade 


Meat Trades’ FZournal 
Weekly net sales exceed 
31,000 
For over 60 years the official 
organ of the meat trade. 


5 CHARTERHOUSE SQUARE, LONDON, E.C.1 


Metal Industries 


a journal in steel 
for real reader interest 


THE E BRITISH 


STEELMAKER 


7 CHESTERFIELD GARDENS W.! 
REGent 3066 


Painting and 


Decorating Trade 


oJ ..A. 


The Journal of Decorative 
Art & British Decorator 
The Leading journal for all associated 
with the Painting and Decorating Trade 


Established 
188! 


CROMFORD HOUSE - MANCHESTER 4 


Photography 


THE BRITISH WIRE JOURNAL 


THE WIRE INDUSTRY 


world wide appeal to 
buyers of 
WIRE - WIRE ARTICLES - CABLES 
ROPES - MACHINERY - EQUIPMENT 
Editorial and Publishing Offices - 
33 Furnival Street, London, E.C.4 
Tel. Holborn 9556 


Mining 


Good Photography 


Monthly—for all 
amateur photographers 


1! Bole Court, Fleet Street, E.C.4 
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USE THEIR OWN WEEKLY- 


Rarchasing Bulletin 


Published by 
PURCHASING OFFICERS 
ASSOCIATION 
Wardrobe Court 


146A, Queen Victoria Street 
London, E.C.4 


Tel: CITY 5848/9 


Journal of the 
INSTITUTE OF PUBLIC 
SUPPLIES OFFICERS 

Read by Chief Officers who purchase for 
* Hospitals 
* Local Authorities 
* Nationalised Industries 


40 Sackville Street, London, W.1 


Paper Trade Telephone : Grosvenor 7281 
THE PAPER MAKER 
THE PAPER MARKET Transport 


THE PAPER BOX & BAG MAKER 
PHILLIPS PAPER TRADE DIRECTORY 
OF THE WORLD 


S. C. PHILLIPS & CO., LTD 
3 TUDOR STREET, LONDON, E.C.4 


AVERY BIG COVERAGE 

OF THE MINING INDUSTRY 

IN ALMOST EVERY SINGLE 
COERTENS COUNTRY 


tees of the 


Audit Bureau of Circulations 


EQUIPMENT 


16 KING STREET, LONDON, E.C.2 
Telephone: MONarch 3293 


ant WORLD's 


_REVI 


Piedad b WE 
A.B.c. MEMBER 
329. HIGH HOLBORN. LONDON. WCI 


Printing Trade 


Read at 
head office 
and on the 
mine by the 
Industry in 
65 Countries 


The Mining 5 eee 
5 George Strom, 0A 


ed 
te Manon 


THE BRITISH & COLONIAL 


Printer 


THE ONLY TRADE WEEKLY 


Paperé Print 


QUARTERLY 


329. HIGH HOLBORN. W.C.I 


Sports Trade 


THE SPORTS DEALER 


The monthly Trade Paper that is read 
by Sports Retailers at home and 
overseas. Published by 


THE SPORTS DEALER LTD 
655 GRAND BUILDINGS, 
TRAFALGAR SQUARE, LONDON, W.C.2 
Telephone: Whitehall 4962 


4,000 Million Miles 


are covered every year by 
Taxis and Private Hire Cars 


The STEERING WHEEL 
ONLY gives full coverage 


PASSENGER 
TRANSPORT 


* 


Your announcement in “ P.T.” 

reaches operators and manufac- 

turers of the world’s largest road 
vehicle fleets. 


* 
PASSENGER 
TRANSPORT 


Telephone HOLBORN 99145 


Timber Trade 


——The 


WOODWORKING 
INDUSTRY 


The technical Journal of the 
timber using industries. 


180 Fleet St., London, E.C.4 
Tel.: CHA 8844 
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vals 


have been re-designed, 


sub 


Practice 


Change to 
monthly 


rom January 1983 
in al “ orld will 
h enlarged form 
ithly, instead of weekly, 
Typography and 
and 
The 
introduced 


title 


the 


appear in a 
and at 


inter 
layout 
“anew 


Journal of General 


The new style yournal will con 


with 


uctical 


mid 


cern itself exclusively 
matters of interest and pr 
importance to the GP. in his day 
to-day work 

Publication will be 
monthly, at 4s. a copy 


The first issue (published Janu 


aly 


+ (9 4 


Souvenirs surveyed 


« 


15) will contain 120 


pages 


mn \ 6 in.) with 40 pages of 


advertisements 


coronation souvenirs 


are te 


viewed in a special survey by The 


tro 
Dec 


mnonger 


ember 27 


Seven pages 


issuc 


of the 


were devoted 


to descriptions and photographs 


ol 


products that 


will be 


sold 


through hardware shops between 


now and June 


set 
dec 


Shoe 


feee 
thon 
org 


selected by 


Mis 


Vanity 
member, 


Arti 
wail 


md survey of 
ywations, 


696 new shoe 


souvenir 


This is the paper's 


s and 


designs entered 


and Leather 
ived 696 entries for a ¢ 
design competition 
inising Winners are 
these five 
s Phyllis Bayley, 
Far; H. W. 
Society of 
sts; J. Korn, 


vers’ 


principal, 


Fechnical College; 


Record has 
orona 


il Is 
to be 


judges 
editor 
Dawson 
Industrial 


Cord 


Mrs 


L.. Newton Sharp, fashion adviser 


Lilley & Skinner 
Sime, 


Ltd.; 


joint Managing 


ADVERTISER'S WEEKLY 


and John 
director 


Journal’s stand gets 
industry publicity 


The Soft Drinks Trade Journal 


took a Stand at the 
Brewers’ and Allied Trader 
hibition, Assessing the suce 
the operation, the paper 
that visitors were even 
numerous than at the 


show in 1950 


A feature of 


the stand 


recen! 
s’ Ex 
ess of 
say 
More 


previous 


was a 


flashing bottle sign denoting th: 


vast 


sUMpPtion since 


trac 
the 


able 
both in 


BB 


increase in 
1930 
ted much attention,” 1 
Journal, * 
for 
press 


publicity 
the 


the in 
and 
( 


soft drink con 
“This at 


eports 


and gained consider 


dustr\ 


on th 


Fuel efliciency journal 


inst’ fortmightly 


issue of 


The 


Fuel LKconomist will be published 


hy 
3 


coor 


| Owill 


Guu 


ate 


black-and-white 


be 


Arrow Press Ltd 
Devoted to the 
wMmMic USe Of 
sell al Is per 
iranteed circulation w 


on January 
intere 
all kinds of fue! 


sts ol 


copy 
ill be 


opies and advertising rates 


£25 per page (single insertion) 


x 6) in 


No colour can 
accepted at the moment 
area will be 9} in 
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There’s plenty of business 


in the MQDERN SUDAN 


Many British products are established in the Sudan. 


is room for many more. 


There 
Through the Sudan Star you 
reach not only the prosperous free-spending Europeans, but 
also a large and ever-increasing number of English-speaking 


Sudanese. This is a vast and eager market for YOUR goods. 


For informative folder “What Gordon said,” and specimen 
copy of the paper, phone Gerrard 0737 or write to Overseas 
Publicity & Service Agency Ltd., 29 Oxford St., London, W.1 


Sudan * Star 


The ONLY English™newspaper in the Country 


COVER SWEDEN 


A&A 


In Sweden A & A magazines have 
a combined net sale of 1,896,074 
copies—87 °;, of the total number 
of homes (2,174,379). 


rm 


ONDO 


OFFICE 


FRA L. ANE 


69 FLEET ST. E.C.4. PHONE. CEN.2861! 
y c . M4 . . . 
: rConsistent High Quality with- 
4 A SPEEDY RELIABLE SERVICE 
ay The only kind of speed that our customers ore interested in 
2 1s SPEED COMBINED WITH RELIABILITY — which 1s the io N> E 
a : hind of service that Strand Litho has been consustently giving 
s since 1936. At Strand Litho every department is planned to 4 OD, 
handle your platemaking with smooth efficiency, from 
*. idea to finshed plote So to be sre of quick, friendly 2691 /4 
- Personal attention to every detail Phone Strand Litho 
THE STRAND LITHOGRAPHIC CO. LTD. 
¢- 157 FARRINGDON ROAD += LONDON - €E.C.1I 
4 Rathbone 
A 
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Overseas trade fairs 


JANUARY 8, 1953 


National groupings make 


extra impact 


By 


THIRZA WEST, 


director, West Dean Exhibitions Ltd. 


4. XPERTS argue that parti- 

y) cipation by — individual 
firms in overseas fairs and 
exhibitions should be in com- 
mercial rather than national 
groupings, since the object of 
exhibiting is business and not 
national propaganda. One sup- 
poses the argument 1s that 
only when products are dis- 
played alongside goods in the 
same commercial category is 
buying and all that precedes it 

making the contacts, apprais- 
ing the samples, comparing 
prices and qualities, etc. —made 
as convenient as possible. And 
the buyer ts the person for 
whom greatest consideration 
must be shown to-day. 

Yet it is unwise to make a 
general ruling to apply to all 
overseas fairs. Each has its in- 
dividual character and should be 
considered — individually The 
decision as to whether exhibiting 
should be on a national or com- 
mercial basis should be entirely 
dependent on the kind of interest 


any particular fair is known to 
stimulate Some fairs may be 
essentially buying and selling 


fairs. Where buyers form the bulk 
of the visitors, and little special 
consideration 1s given to creating 


public interest. One immediately 
compares the British Industries 
Fair--primarily a buyer fair 
with the Idea! Home Exhibition 

which has a quite phenomenal 
public appeal. 


Foreign siands 
attract local crowds 


More and more British manu- 
facturers of consumer goods are 
realising the high value and good 


business which can result from 
exhibiting at well selected fairs 
overseas, There are, of course, 


certain pre-requisites which must 
be met. whether the approach is 
to be direct to the buyer or via 
the public by creating a demand. 
The goods must be right for the 
market in question and priced 
competitively. Given this pro- 
viso, there is everything to be 
said for taking the goods to the 
country where you want to sell 
them and showing them to the 
people. 

The experience of last summer's 
St. Erik’s Fair in Stockholm will 
serve as an example. This fair 
makes a big feature of national 
Pavilions. In 1952 there were 
about a dozen and the greatest 
concentration of visitors was 
always in and around them. 
One Friday afternoon. after the 
general public had been admitted, 


The exhibitor has the alternative 
of taking a stand within his own 
trade or of participating in a 
national pavilion. The author 
prefers the latter alternative and 
discusses her reasons. 


a check was taken of the people 
entering by one of the two doors 
of the U.K. group. Visitors 
were passing in at the rate of 
2,000 an hour. 

One can easily understand 
the keen interest taken in goods 
from other countries, in nationals 
ot other countries, and also in 
the conscious or unconscious 
individual atmosphere permeating 
a national pavilion. It was, of 
course, impossible for buyers to 
do business under such con- 
ditions. Certain hours—up to 
3 p.m. daily—were, however, re- 
served for buyers, 

Provided exhibitors take the 
trouble to prepare the way by 
notifying clients, actual and pos- 
sible, and expend some time and 
money on a little advance pub- 
licity and advertising, the advan- 
tages of being in a _ national 
grouping in an overseas fair 
should far outweight the only 
possible disadvantage, that of 
being apart from other firms 
showing the same kind of goods 
and so perhaps making things a 
littke more difficult for the buyer. 
But where fairs make a feature 
of national groupings this would 
apply equally to all other 
exhibitors. 

Effective joint publicity is also 
possible for such national group- 
ings, whether the group consists 
of half a dozen stands or a large 
pavilion. Such joint efforts are 
less costly for individual firms. 

If a national group is big 
enough it can be subdivided com- 
mercially, thus giving exhibitors 
the best of both worlds. Provid- 
ing such a pavilion is British 
designed, organised and built, 
and staffed and managed by 
Britons, it cannot fail to have a 
definite national flavour and to 
convey to visitors something of 
our way of life and outlook. This 
will in no way go against the 
main purpose of exhibitors—to 
get business for Britain. 


Here is one extra way of 
increasing our share of foreign 
markets in the face of growing 
and effective—competition from 
other countries. Particularly if 
other countries are making a 
strong national stand, there is 
everything to be said for a 
national grouping of United 


Kingdom exhibitors under a row 
of fluttering Union Jacks. 
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Canadian Government depart- 
ments provide a very consider- 
able market for goods of all 
kinds. Twelve federal depart- 
ments spent $189 millions in 
1949-50 on equipment, supplies, 
materials and services. They also 
placed contracts for some $70 
million worth of public works 
construction and maintenance. 
Provincial Governments are also 
important customers The pur- 
chasing agency of the Alberta 
Government, for example, bought 
$36 million worth of equipment 
and supplies in 1951-52. 

A considerable proportion of 
this business is open to United 
Kingdom exporters able to offer 
the right goods at the right time 
at the right price. For them to 
be able to do so. however, a 
knowledge of the purchasing pro- 


cedures of the departments in 
Ottawa and in the Provinces ts 
essential. To meet this need the 


Board of Trade has prepared a 
booklet on Selling to Federal and 
Provincial Public Departments in 
Canada. 

Defence orders account for the 
bulk of Federal expenditure, and 
the booklet therefore describes 
in detai!] the purchasing proce- 
dure of the Department of 
Defence Production and the steps 
which should be taken by firms 
who wish to sell to that depart- 
ment. It deals also, but more 


briefly, with other federal depart- 
ments and with provincial Gov- 
ernments. 


* * * 


Importers are taking part in a 
permanent trade exhibition 
opened recently in Hong Kong. 
The show ts intended primarily 
for local manufacturers and is 
reported to have the backing of 
many of the island's most reput- 
able firms. 

* * * 

An ordinance gazetied in Hong 
Kong rules that export and import 
of Coronation souvenirs must be 
licensed 

* ~ * 


Netherlands Central Statistical 
Bureau has published interesting 
figures showing consumption 
trends in various commodities. 
Here are some of the more strik- 
ing changes: 


Commodity Unit 


Butter kilogramme 
Margarine - 
Eggs piece 
Jam kilogramme 
Fruit 
Coffee a 
Spirits litre 

eer 
Wine a 
Cigars piece 
Cigarettes *” 


Canadian Government 


~ —a $189 million market 


A survey of the distributive 
trade in Tanganyika is in pro- 
gress. This inquiry will cover 
Nyasaland as well as Tanganyika, 
and is financed partly by the 
Government and partly by a 
Colecnial development and wel- 
fare research grant. The report 
on Tanganyika should be avail- 
able next July. 

Meanwhile, criticism has con- 
tinued in Tanganyika of the 
alleged failure of the distributive 
trades to provide the goods to 
bring the considerable amount of 
money in the hands of upcountry 
Africans into circulation, and to 
provide adequate incentives for 
the growing of cash crops and 
the reduction of over-large cattle 
herds. 


* * * 
Selling price of the South 
African edition of Reader's 


Digest has been increased to 2s. 
Advertisement rates remain un- 
altered: circulation is guaranteed. 


* * * 
Gilbey’s may start making 
whisky in South Africa. Two 


directors of the firm have been in 
the Union to investigate possibi- 


lities Gilbey’s distillery at 
Pietermaritzburg has _ recently 
started production of a new 
drink, Gin Sling. 

* * * 


Fine printing on a variety of 
papers (with some inserts only 
half-page size) is a feature of the 
1952 edition of Ceylon Observer 
Annual. It is well supported by 
advertisements from many well- 
known organisations. 

* * * 


A British perambulators dis- 
play has attracted considerable 
attention in a Lausanne (Switzer- 
land) store recently. British 
perambulators are noted through- 
out the world for retaining a 
traditional style, but more atten- 
tion has been focussed on them 
on the Continent since the birth 


of the Royal babies, Prince 
Charles and@ Princess Anne. 
* + * 
The Honolulu Advertiser has 


appointed Publishing and Distri- 


buting Co, as representatives in 
UK 
1938 1946 1951 
5-5 5:5 2:8 
71 71 16°8 
143 48 103 
0-9 re 16 
27-0 27:4 42-9 
4:5 1:8 1-6 
1-46 1:27 2-67 
14-8 19-1 10-9 
1-14 0-54 0-62 
17 84 70 
549 354 822 
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KING-GANTEAUME PRODUCTIONS Lia 


ADVERTISER'S WEEKLY 


DAILY 


of the retirement, alter 


Weekly Examiner. 


Ramsden St., Huddersfield 


service, of Mr. George Riley, 
of the Huddersfield Daily Examiner and the Huddersfield 


From February 2nd, 
(a colleague of Mr. Riley for many years) will take oves 
the management of the Advertising Department. 


THE HUDDERSFIELD EXAMINER 


ADVERTISEMENT MANAGER 


It is with regret that the announcement is made 
forty eight 


The good wishes of the Examiner and « lients alike 
go with Mr. Riley on his well-earned retirement. 


Tel. Hudds. 2720 (eight lines) 


WEEKLY 


of faithful 
the Advertisement Manager 


years 


1953, Mr. J. W 


l on kwood 


SILK 
ARTS LIMITED 


Offices + Studios + Works 
97 SHIRLEY ROAD, CROYDON 


Telephone : ADDiscombe 3/47 8 ; 7246 


D.P. & S.P.A. 


_ Competitions & Awards 


We are privileged and proud to 
announce our successes this year. 


ist 2nd 3rd 


Ist nternational Screen Printer 
and Display Producers’ Award. 


2nd The “Dane Trophy”. 
3rd The ‘Ridout Cup”: 


Experience and Craftsmen 
are at your service. 


WE WANT 
AN 
AGENT 


with any clients whose products 
or services a to the water 
engineer, wage engineer, or 


municipal engiaaet to let us have | 


the opportunity of proving that 
“THE WATER & SANITARY 


ENGINEER” 
is unbeatable as a first rate 
medium. Contact the Advertise- | 
ment Manager at 32 Finsbury 
Square, Toh 3 or phone 
1541. 


STRIP CARTOON 
SPECIALISTS 
Advertising * Editorial 
Comic Books Periodicals: Novelties 


2 NOTTINGHAM ST., W.! WELbeck 3943 


melele 


SQUARE MILES 


of prosperous industrial and agri- 
cultural areas of BEDS, HERTS, 
and BUCKS, with probably the 
lowest figure of unemployment 
in the country, covered by 


HOME COUNTIES 
NEWSPAPERS GROUP 


COMPRISING 


“The Luton News"’ 

“Beds & Herts Saturday Telegraph” 
“Beds & Herts Pictorial’ 
“*West Herts Post’’ 

“Herts Pictorial”’ 

“Bucks Advertiser” 
“Harpenden Free Press’’ 
“Dunstable Boro Gazette” 
“Leighton Buzzard Observer” 
“North Bucks Times"’ 
“Bletchley District Gazette’’ 


TRADE 
: a FLAT 
INCH RATE 


Rate Cards for individual 
papers on application 
Represented in London by 
WILL KITCHEN, jr. LTD. 
131 Fleet Street,EC4 Central 1960 
Head Office 


MANCHESTER STREET, LUTON 
Phone : Luton $050 


Advertisement Manager: C. W. Gilder 


G. F. KRUSE 


ET 
37 SPRING STREET w.2. 
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ADVERTISER'S WEEKLY 


A. artist named Erasmus Jones 


was prone to giving hollow 


groans each time a tracing came 


his way. For young Erasmus, 


strange to say, was always mak- 


ing stupid blots and, though he 


hollered “ Out damned spots !” 
and hacked away with razor blade, 


THE MODERN TRACING FILM 


Supplied in 30° and 40° widths in rolls of 20 yards 
and half rolls of 10 yards 


his tracings never made the grade. 


But things are so much better now 


Sole Distributors HCSTom 


CRAVEN HOUSE, 121 KINGSWAY, LONDON, W.C.2 


since other artists showed him how, by 
working straight on Kodatrace, a blot 
or mark need not deface. A gentle 

rub willsoon remove it—just try 


some Kodatrace and prove it. 


Telephone : HOL. 6086 


The reason :— 


they are 
constructed 


highly 
under 


b exh 


the i 


“GIVE-AWAY” BOOKLETS 


Each one of our ‘* Gifts ’’ means maximum PUBLICITY 


Apart from being ‘‘novel’’, 
artistic, 
super- 
vision, and have a usefulness 
lasting for many weeks before 

mr . 4 


This period represents 
Publicity given to 


on the cover. 
Goods, 


Stuffs, 
Machinery or 


Hard Goods, 
Footwear, 
Oils, 


goods will welcome 
‘Gift Booklet’’. 

ideal for distribution 
Exhibitions—B.I.F., 
Shoe, Brewers’, etc. 


For Ladies. PERFUME BOOKLETS. 

For Men. DIPSTICK TISSUES. 
(For Motorists). 

General. ANTISEPTIC PENCIL 


BOOKLETS. 
SOAP LEAF BOOKLETS. 
PAPER TOWEL & SOAP 
PACKETS. 


New lines coming along: 
FLOWER REFRESHING 
TISSUES. 
AIR CONDITIONING 
TISSUES. 


Manufacturers : 


SUDDERICK & 


Telephone: Aintree 1357 


We mention a few from our range: 70/- to 120/- per 1,000 


the 


your 
Name and Article as depicted 


Whether you produce Soft 
Food 
Wines, 


the 


people who could buy your 


the 


ac 
tor, 


LADDER-STOP BOOKLETS. 


STYPTIC PENCIL 
BOOKLETS. 


EYE-GLASS CLEANER 
TISSUES. 


MOTH PENCIL BOOKLETS. 


GLUE PENCIL BOOKLETS. 
(For mending broken orna- 


ments.) 


SEALING WAX PENCILS. 


CHLOROPHYLL DISCS. 


co. LTD. 


25-27 SEFTON ROAD, WALTON, LIVERPOOL 9 
Established 1928 
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’Ware people with an axe 
to grind—however shining! 


A DEVELOPMENT in the 
house organ field which 
could be disturbing was dis- 
cussed in a recent Financial 
Times article. I have urged 
consistently over the past 
couple of years or so that 
house organ editors should 
wake up to their responsibili- 
ties, and should make use of 
their power to stimulate pro- 
duction and promote pros- 
perity. My view, however, is 
that they should be very much 
on their guard against being 
made use of by organisations 
with axes to grind noble and 
shining though those axes 
might be. It could be too easy 
for a powerful and efficient 
public relations set-up to make 
use of unsuspecting editors. To 
combat this house organ editors 
must follow the way of think- 
ing of editors of good local 
papers; the parish pump is 
their political forum and the 
interests of the villagers their 
primary concern. It is their 


- Spotlight On 
House Organs 
b 
BRIAN HILTON 


responsibility to interpret 
larger affairs in terms of local 
interest, and to advise their 
readers accordingly. House 
organ editors rnust not become 
the tools of propagandisis, 
however worthy their cause. 
* * * 

Newspaper offices frequently dis- 
play large notices in the editorial 
rooms which read, “Check it!” 

I commend that notice to the 
editor of Ford Times. His Novem- 
ber issue contains an article on 
changes to Ford cars. I know one 
Zephyr owner whe took delivery 
in November who is more than a 
little annoyed to find that his car 
has some but not al! of the im- 
wees listed as having actually 

en made. 

The editor has also omitted to 
take advantage of the opportunity 
of explaining what is probably the 
most important change made—the 
lowering of the back axle ratio and 
consequent reduction of all the gear 
ratios. Why was this done? The 
change is bound to make a lot of 
keen drivers wonder whether this 
is a good or a bad development. 
The article should have explained 
the reasoning. 

* * * 


Tue Howard Rotavator Pictorial, 
a four-page newspaper, is now 
being published in three editions— 
Home, North American and Inter- 
national, the last named having just 


been added. 


This is printed in 
three ; 


languages serving French, 
Spanish and Portuguese speaking 
peoples. The first printing is 20,000 
copies, but this will be doubled if 
the trilingual edition has the success 
of the North American edition. 


* * * 


Naafi News went to town with 
its latest issue which contained a 
colour supplement reproducing part 
of the Roll of Honour 1939-1945 
and also a photographic supplement 
on art paper and sand-grained. 

® a * 


THe EpiToRIAL in the second 
issue of Placebo, house magazine of 
Crookes Laboratories, was a plea 
for editorial contributions. his 
must have been merely a device to 
build up reader interest. I cannot 
believe that the editor had run out 
of ideas with his second issue—if 
he had the magazine should never 
have been started. 


* * * 


Joun W. Hazzitewoop is editor 
of the new journal Em, house organ 
of Edward Mortimer Ltd., the 
printers. As he was formerly editor 
of British and Colonial Printer it 
is not surprising that the style of 
Em is that of a trade paper, though 
without the trade paper’s normal 
responsibility for covering all im- 
portant news—Mr. Hazzlewood can 

lease himself what he puts in. 
faving a very special interest my- 
self in printers’ house organs I 
shall watch his experiment with 
great interest, but my present feel- 
ing is that there are .already too 


many trade papers for the busy 
man to get through. Mr. Hazzle- 
wood will have to. select his 


material with great care and “edit 
up” with great skill if Em is to get 
to the top of the pile. He will also 
realise, of course, that a bi-monthly 
house organ (as this is to be) can- 
not hope to be topical and he will 
be wise not to make the attempt. 


* * * 


In time for Christmas 1952, 
Nicholas News, organ of the world- 
wide Aspro organisation, told the 
story of the birth and development 
of Nicholas Proprietary Ltd. and 
Aspro Ltd. 

+. - * 


Tue epiror of Evans Gazette, 
house magazine of Evans Medical 
Supplies Ltd., has a proud achieve- 
ment in his latest issue. He is able 
to devote a complete double-page 
spread to marriages: There are 25 
announcements, and 11 pictures. 


* * * 


FRONT Cover of the latest issue of 
Guinness Times celebrates a_ fine 
record—it consists of 20 miniature 
reproductions of its predecessors. 

An article by Martin Pick tells 
the tale of two travelling clocks 
(based on the original that was such 
a success in the Battersea Festival 


Gardens). 
” * * 
A RECENT NUMBER of Imperial 


News celebrates the jubilee of the 
famous typewriter firm. For this 
reason it has converted itself into 
what would have been a jubilee 
brochure if the house organ had 
not been there to do the job—and 
most admirably it has done it. 
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AUTOTY PE «= ror 
ROYAL PORTRAIT 
ENLARGEMENTS 


( For the most effective, most dignified Coronation displays only real 
photographic enlargements in black and white, sepia or colour, can be 
acceptable.) 


AUTOTYPE offer the best and latest pictures by Dorothy 
Wilding, Baron, Karsh and others. Twenty portraits are illus- 
trated in a special folder with price list—free on request. 


AUTOTYPE enlargements are sold at the accepted trade rate, 
plus photographer’s royalty, and are reasonable in price. 
Generous quantity discounts. Kindly order now before the rush. 


Ask for illustrated folder NOW Only first grade paper is used yielding “exhibition” results. 
Also supplied as transparencies for rear illumination. 


A U T ¥ Y 2 E % Available in all sizes from 20ins. by 15ins. up to 100ft. by 50ft., 
mounted or unmounted, for interior or exterior displays. 


Most of the really good enlargements are made by AUTOTYPE 


THE AUTOTYPE COMPANY LIMITED, BROWNLOW ROAD, WEST EALING, LONDON, W.13. TELEPHONE: EALING 2691-2-3 


eS a oer, par 
— oo Bees 
Sketterick Castle, Strangford Lough. 48,000 of, these display units were produced by automatic 
screen process printing, with ten variations of copy-matter 


Belfast Nef s- Wetter Seas ee ummy cartons they fold completely 
Northern Ireland’s Premier Newspaper 4 f, Another job well done by . . . @) 


Advertisement Manager: W. M. CHAPMAN. or A D V e - T | S| N G 


London Manager: ERNEST METCALFE, 85, Fleet Street. 


24 GLOUCESTER STREET, BRISTOL 2 - TELEPHONE 26817 . 20460 


ie ee nm ee \ gn fa ate - ae * \Y 
en: ——— a. rrr; i "4 : ; 
JANUARY 8, 1953 63 ee 2 
7 
SS rr 
¥ et er » pe 
© BE an 3 . 
’ 1s - 
7 2 . a 
' | "i 
od 4 an 
: 7 | ; : : | - . | ee 
a ww 4S a = 
NS y —. - + 
ix, y oS oe : 
A: .7 —. a 
Hi ~ “—_ 3 ¥} 
+ eeeere, + 7 
wo a ea sal F 
Se | 
ee i 
————————————E—EEaIaaLaaaaaw —————— . ————— 7 
7 = 7 cA sacs - “4 i Wiis a) wa 
ay” s ; 
: oa : may ae rs 
“@ ) Agy a a mer al a Wii to ae “ , 
Aa a a ) F : a - a : co o - Lig-s: 
ase; ° Fie Oak ae te WILLS's ar STA 7 we ‘f 
P ‘a ag a ee G6 a R Laat | 
Set ae > 
Rie : ae ars Sen ! os . i . 
on Ss Se EI. reer OE Rast 3 YF — ; ‘J ss 
- POR a oF | an * eng Fn 7 ; i, - “ ‘ .. sin ae ‘* 
RAS A ea wc 7 Ef gopmtss 
ea ean eae DOLD eae, PSO FLAKE 
ae Gee, eee KE Pe ~ We . 
OY een — es ee a ae . : i hy 
igh Pa As. 5 no x . a ; ~ ese eS _ ‘ ee e: joes 
i en a 3. RS = ; ie , ewe 
Re RE pg : te ee. 
aS — ee ‘ sscad - 4 ; Wie f i eS 
ates Figg s 4 ——- - my ey ‘ ‘ e 
5 =! of . . J . “ a Hw 
OR : a = 
° » q | : ae vf 
pe 
7 
rr | __—i«t 
, 5 cial § , a i P ‘ = wr - ; t— . a-*~ 


ADVERTISER'S WEEKLY 


HE STARTED AT 
THE CASE 


AN ADVERTISING manager who 
can Iiterally handle type is 
Meclinnes, whose retirement from 
R. & A. Main Ltd. is announced 
He had served his apprenticeship as 
1 compositor before going to the 
Outram Press (proprictors and pub- 
lishers of the Glasgow Herald 
Bulletin and Evening Times) in 1912 
and was among the first to commend 
the merits of display setting for ad- 
vertisements, as distinct from the 
line setting more common at that 
time, 

In 1918 he joined the Osborne- 
Peacock Co., Ltd., and when in 
1922 Main launched their ‘“Main- 
tenance’ and “‘Mainstay™ cookers, 
Mr. Mclinnes became responsible 
for handling the advertising and 
printing on behalf of the agency. 

In 1924 he was appointed the 
first advertising manager of R. & A. 
Main Ltd., which appointment he 
held in Falkirk and later in London 
until his retirement. At the recent 
staff Christmas luncheon, he was 
presented with a handsome alabaster 
mantel clock and a silver cigarette 
box suitably inscribed. His many 
friends will wish him long and 
happy days in which to enjoy his 
hobby. As a student at the Glasgow 
School of Art he was awarded a 
jumor scholarship and a senior 
bursary for drawing and painting 
and he will now have the necessary 
time to enjoy this pastime to the 
full 


Sidney A. Grummitt, who is 
now appointed adverusing and pub- 
heity manager, has been a member 
of both the council and the execu 
tive of the Advertising Association, 
and was chairman of the Society of 


Diploma Members from 1948-50. 
He joined Main’s as publicity man- 
iger early in 1951. 

Starting in advertising in 1927 
with Lintas Ltd., in 1938 he moved 
to the Tilling Association as publi- 
city manager. 1940 saw him in the 

V.R. In 1946 he returned 
to Tillings and in 1947 joined the 
Royal Society for the Prevention of 
Accidents as production manager, 
which post he held until going to 
Main’'s. 


Another Sibun 
in the news 


"THE name Sibun is in the news 
these days. Recently the retirement 
of Edgar S. Sibun from the adver- 
tusement directorship of the National 
Trade Press was announced. Now 
I have to record the appointment of 
his son, John A. Sibun, to the posi- 
tion of production manager of 
Associated Iliffe Press, whom he 
joined in October 1948 as general 
assistant to G, Crastor Bogle (now 
veneral sales manager). 

Originally intending to become a 
naval architect, specialising in yacht 
design, Mr. Sibun had to abandon 
this idea when he was invalided from 
the R.N.V.R. as a sub-licutenant. 
When finally clear of hospitals, he 
joined Dudley Turner & Vincent 
Lid. in October 1947, and spent «4 
year gaining a working knowledge 
of all departments, 

Mr. Sibun is a 


Freeman of the 


ADVERTISING MANAGER’S CORNER 


Five Minute Quiz 


Are you running the sort of one-man show that 
leaves you the odd hour for dealing with your 


point of sale advertising ? 


Then, just for a 


change, try making it sixty-five minutes this 
week, and spend the extra time putting it to 


yourself in this way : 


“ Why don’t I put my 


feet up and let the excellent Harris people cope ? 
Why go on kidding myself that I can do the job 
better than chaps who dedicated themselves to 


the cause from early infancy ?” 


Five minutes 


of this brand of nagging should do the trick. 


distinctive showcards, clever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


HARRIS ADVERTISING LIMITED, 29-30 KINGLY STREET, LONDON, W.1 
Tel.; REG 3295-6 


City of London and a Liveryman of 
the Worshipful Company of Tin 
Plate Workers, alias Wireworkers, 
of which his grandfather was Master 
in 1908. 
* * * 

Herbert Harris, press officer of 
the Harrogate Toy Fair, is having 
one of his short stories broadcast 
in the Light Programme to-morrow 
(Friday). He has had no fewer than 
700 stories published at home and 
abroad. 


Over 100° staff and guests 


graph includes Arthur J. Symes, 


advertisement manager of “Catering 
tisement manager of ‘Fish Industry, 


attended 
Blandford Press and its subsidiaries at the Park Lane Hotel. 
editor of 
Management,” 


JANUARY 8, 1953 


A puff for 
his pipe 

44 WNER of what is believed to 
be the oldest pipe in Shefficld in 
continuous service is P. Perrin, a 
member of the Sheffield Publicity 
Club. Presented to him by his 
father before he went to France on 
August 6, 1914, it at one time had 
the crest of the Honourable Artil- 
lery Company engraved on the 
bowl, but that has disappeared 
during 28 years’ service. Indeed, 
the bow! itself has partly disap- 
peared, having been burned down 
on one side to the first of two silver 
bands that encircle it; but Mr. 
Perrin assures me that it sull gives 
a good smoke. 

Can anybody else beat 
record? (No prizes offered.) 


this 


the annual dinner and dance of 
This photo- 
“Display,” E. Templeman, 
Fdgar Leigh, adver- 


Ken Warton, advertisement depart- 


ment of “Display” and Leslie Stone, business manager of “Travel World.” 


"WWE fact that E. O. Norton has | 


relinquished the secretaryship of 


the Periodical Proprietors Associa- | 


tion does not by any means indi- 
cate that he is surrendering control. 
First as secretary, and then as 
director and secretary, he has con- 
trolled the P.P.A.’s administration 
for 34 years—-longer than the head 
of any other publishing or advertis- 
ing trade association; and he still 
fecls, rightly, that he has some years 
of useful service ahead of him. 

But on the other hand, neither is 
the change one in name only. While 
it will leave Mr. Norton freer to 
devote his whole time to brovd 
questions of policy and administra- 
tion it will, by moving B. A. 
Lawless up to the secretaryship, give 
recognition to the good work he has 
done in helping the Association to 
function smoothly, as Mr. Norton's 
understudy. 

Before joining the P.P.A. in June 
1948 Mr. Lawless was a company 
secretary and accountant, 


* * * 


Tit BIT of the annua! party given 
by Halas and Batchelor Cartoon 
Films Ltd. at the Hammer 
Theatre was John Halas’s announce- 
ment that he had just received a 
cable from New York announcing 
that his first technicolor puppet 
short called “Figurchead” is to be 
given its world premiére at the 
Astoria on Broadway. 

This is the first time that a British 
short film has made its debut on 
the American screen before having 
a run in Britain. 

*“Figurehead” is a visual interpre- 
tation of a poem by the late Cornish 
poet Crosby Garstin. Halas & 
Batchelor, makers of many spon- 
sored films. are currently working 
on a cartoon feature film of George 
Orwell's famous book, “Animal 
Farm.” 


Calling all 
anglers 


A KEEN angler, Ernest Barnes, a 
director of Blandford Press, has been 
surprised and pleased by recent en- 
counters with others in advertising 
and publishing who are interested 
in coarse fishing. 

Mr. Barnes belongs to a society 
with fine facilities. He has been so 
impressed by the numbers of fellow 
enthusiasts he has encountered 
lately in business circles, that he ts 
taking the initiative in calling a meci- 
ing of advertising and publishing 
folk interested in the sport. 

All advertising anglers should con- 
tact Mr. Barnes at the Blandford 
Press, 16 West Central Street, 
London, W.C.1. 


* * * 


SEEN in “Down You Go” en 
television is humorist Paul Jennings. 
Oddly enough he was once a copy- 
writer with C.P.V. 


Contact 


WEEKS WISECRACK 


n 


“And if you join the 
Advertising Anglers, 
Carruthers, try to land 
a decent account, will 
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DO YOU KNOW A BETTER BUY? 
THAN ADVERTISING ON THE YOUNGER NETWORK 
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| MONDAY 


TUESDAY 
and there are more than 


1000 CINEMAS /0 choose from 


in England, _ 
Scotland and Wales. 


Average weekly viewers SATURDAY 
of your advertisement | 


5,000,000 


Details of this most economical advertising medium, 
including the list of cinemas in the Younger Network, 
available from :— 

DANIEL F. WARNOCK, Director of National Sales 


Younger Budget 7 Films & Filmlets 


YOUNGER PUBLICITY SERVICE LIMITED [ipg:| 28 ALBEMARLE ST. LONDON WI. REGENT 6593 
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full page 


first complete 


in three distinct forms, 
edition carrying the 

Southern agents, 
ing the Midland 
now, 


been made 
tising in the 


As part of a 


national 


pages in 
papers 
The symbol of the 


annual brochure. 
Partners Lid. 


fluke, macaroni 
products of 


corm 
wheat 


son Co. Ltd., 
last week. 
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Big scheme for 
Coach firms 


ad. record 


Global Tours claim that their 
advertisement 
Daily Express on Tuesday was the 
Page ever 
taken in a national newspaper by 
a coach travel organisation. 

The advertisement was published 


London 
Manchester carry- 
agents, and Glas- 
the Scottish agents. 
separately keyed. Arrangements have 
for co-operative ; 
local press by Global 
agents throughout the country. 
record campaign, 
heavily concentrated on this month, 
Global are also using full and half 
Sunday 
and weekly magazines, 


which was used last year, is being 
used in press advertising as well as 
in window displays, posters and the 
Richard Potts & 
are the agents. 


Erwin Wasey & Co., 
taking over the advertising for the 


Quaker 
Lid., and not the J. Walter Thomp- 
as incorrectly stated 


Current Advertising . 


B.M.K. carpets 


A £100,000 national 
ing campaign is being launched 
this month for B.M.K. carpets, a 
product of Blackwood, Morton & 


advertis- 


Sons Ltd., of Kilmarnock. 

Dominating the campaign, 
which is handled by London 
Press Exchange Ltd., wi|! be ful! 
colour advertisements which will 
run throughout the year in Good 
Housekeeping, Homes and Gar- 
dens, Ideal Home, British Text- 
iles, Furnishings from Britain, and 
Voice of Export. 

Screen advertising will be 
aimed at an estimated audience 
of 29 million. Each week Black- 
wood Morton will be sponsoring 
two twenty-minute programmes 
on Radio Luxembourg 

Strong efforts are being made 
to encourage retailers to link up 
with the national campaign by 
means of local press advertising. 
Three different advertisements 
have been produced for their use. 

Iwo colour advertisements in 
hotel and catering papers and 
black and white advertising in an 
extensive list of national and pro- 
vincial newspapers, trade press, 
magazines and women’s publica- 
tions are also included in the 
campaign. 

Display material has been pro- 
duced and = children’s painting 
books are being distributed to 
retailers as give-aways. 


ves aur 1 WANT TO Taiw TO YOU, 
AND | WANT THE TRUTH / _ 


STRIP BY 


MAZ 


REPRESENTED BY 
ARTIST PARTNERS LTD. 


9 Lower John Street, London, W.1. 


GERrard 1157 (3 lines) 
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e AT A GLANCE 
ACCOUNTS MOVING: 


Stablond, Brunitex and Magicurl (Stablond Laboratories 
Ltd.) to Saward, Baker & Co., Ltd.; Vykmin vitamin mineral 
capsules and Duse chlorophyll ‘tablets (Roberts neg yr page oe 
Laboratories Ltd.) to Paul E. Derrick Advertising Ltd.; 
biscuifs to Willing’s Press Service Ltd.; R. Demuth Ltd., on 
of Demuth perfumes, Frozoclone, Frozolavender and Spic 
deodorant, to John Benington Ltd. 


NEW ACCOUNTS: 


Fowler Casing Co., Ltd. (trade press), Fashions By Post and 
Clothing on Credit Ltd. (national press) for Auger & Turner 
Lid. James Hodge. blankets, Robinson Bros. (Greenfield) Ltd., 
Starkies (Colne) Ltd., men’s wear, and Happiway Tours Ltd. 
for Bennett Williams (Advertising) Ltd. (Bradford); Scottish 
Agricultural Industries Ltd. (Scottish farming press, and 
northern daily and weekly newspapers) for J. G. McCallum & 
Co. (Edinburgh); Stanley Works (G.B.) Ltd., hand tool manu- 
facturers, Mark Fletcher & Sons, Marflex textile finishers, and 
Skipworth, Jones & Lomax, civil engineers, for Alfred Bates & 
Son Ltd.; Somic, makers of products derived from wood pulp, 
for Alfred Bates & Son Ltd. (Liverpool). 

G. Garnett & Sons Ltd. and Rugtex Ltd. for Gordon Adver- 
tising Ltd. (Harrogate); Dabitoff home dry cleaner for Gordon 
& Gotch Advertising Ltd. (national advertising from March). 


NEW CAMPAIGNS: 


British Railways (direct), national dailies and Sundays, 
weekly magazines, women’ S papers and provincial newspapers 
covering Scotland, Wales and the West country; Morrell canned 
fruits and vegetables (C. Vernon & Sons Ltd.), national press, 
local newspapers, Radio Times, women’s magazines and trade 
press; Merriespun (Dudley Turner & Vincent Ltd.), full colour 
ads. in Woman and Woman's Own, black and white ads. in 
Woman's Weckly, Vogue, and Vogue Pattern Book, starting 
February: Flit (McCann-EFrickson Advertising Ltd.) double page 
spreads in pharmaceutical, grocery and hardware trade press: 
Florestin furniture covering (C. Vernon & Sons Ltd.) national 
advertising following recent Scottish test campaign; William 
Freeman & Co., Ltd., makers of Suba-Seal bathing caps 
(Whitehall Advertising Ltd. (Leeds) ), pharmaceutical and hard- 
ware trade journals: Weaver to Wearer (Nevin D. Hirst (Adver- 
tising) Ltd. (Leeds)), large spaces in provincial newspapers: 
Pat-a-Fish breadcrumbs (Alfred Pemberton Ltd.) showcards- 
and disnlay material; Global Tours (Richard Potts & Partners 
Ltd.), full page Daily Express, and other large spaces in Radio 
Times, national Sundays and magazines; Contours Ltd. (Auger 
& Turner Ltd). national newspapers and magazines; Durium 
drills, made by The Rawlplug Co., Ltd. (Rumble. Crowther & 
Nicholas Ltd.), technical press; Philips gramophone records 
(Erwin Wasey & ©., Ltd.), trade press. 

New World Eighty-Four gas cooker (Alfred Pemberton Ltd.), 

f large spaces in national, technical and trade press; BMK car- 
pets (London ‘Press Exchange Ltd.), national newspapers, 
magazines, trade press advertising. 


OVERSEAS ACCOUNTS: 
Campbell's (Distillery) Ltd., 


distillers 
whisky, for Downtons Ltd. (American, South African, Rhodesian 
papers and British trade press) 


of White Heather 


OVERSEAS CAMPAIGN: 

Stratford Court, Dolcis-owned hotel flats in Oxford Street 
(Winter Thomas Co., Ltd.), overseas and transatlantic journals. 
PUBLIC RELATIONS ACCOUNTS: 


Remy Martin, shippers of V.S.0.P. Cognac, for Foote, Cone 
& Belding Ltd 


Philips records out 
this month 


Trade press advertising will start 
towards the end of this month for 
the new gramophone records being 
introduced by Philips Electrical Ltd. 

As previously announced, Erwin 
Wasey & Co., Ltd., will handle the 
advertising for the records, distribu- 
tion of which will start shortly. 

Plans for consumer advertising 
have yet to be completed. 


CAKEOMA PACK 


A Coronation pack has been 


introduced for Cakeoma. Adyvyertis- 
ing will start next month and con- 
tinue until June in women’s maga- 
zines and grocery trade papers. 
The agents for Cakeoma are 
S. C. Peacock Ltd. (Liverpool). 


The pack contains a recipe for a 
Coronation cake. 


(More current advertising on 
page 68. 
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Staples Press 
take over 


‘Truth’ 


The control of Truth has 
passed from Collin Brooks to 
Staples Press. 


Mr. Brooks relinquishes his 
two years’ editorship on March 
1, in perfect amity with the 


present proprietorship. 

His successor is Vincent Evans, 
who will take full editorial con- 
trol for the new publishers. He 
is the former chief political] sub- 
editor and joint chief foreign sub- 
editor of the News Chronicle, and 
a former chief of the Washington 
Bureau of the Daily Express. 

He has more recently been 
London commentator for one of 
the independent American radio 
networks. 

Ronald Staples will be editor- 
in-chief. 

* * 

The 2Ist anniversary issue of 

Furnishing World, dated January 


2, carried 112 pages of advertise- 
ments, 31 in colour. (See Trade 
Press Viewpoint, pone 57.) 

” ” 


On December 
graph carried 


pA the Daily Tele- 
254 birth, marriage 
and death announcements. In the 
January 1 issue there were 79 an- 
nouncements of forthcoming mar- 
riages. The Daily Telegraph claim 
this to be an all-time record for any 
national newspaper. 

. * 

The value of The Star as an ad- 
verusing medium in Greater London 
and the Home Counties is stressed 
in a new eight-page promotion piece 
issued by Roy Clark, advertisement 
director. It claims that the makc- 
up of The Star tends to favour the 
advertiser by ensuring that most ad- 
vertisements appear solus, under 
and next matter on the page. In- 


cluded is a list of leading London 
store advertisers. 
* * * 
Flight is publishing a special 


Helicopter Number on January 23. 


Richard Dimbleby on 


Tele graph” 


obtain his 


anxious to 
c * 


With its New Year's Day 
The Financial Times regrouped its 
It now includes a 


contents. 
pany 
pany 


News” 
results, 


page 


reports 


A new quarterly devoted largely 
to fashions and beauty treatment is 
Around Town and Shopping Oppor- 
Lamotte 
First 


tunities, published = by 
Press Ltd., London, 
(December) issue 
pages, 11} in. x 8} in., 
advertising content. 
* 7 
A new 
inuugurated by the 
Glasgow 
series of industrial 
will launch on January 
Vicw 
on the latest 
and factory. 


equipment 


containing their 
as the article) and 
posted to leading 
Scottish industry. 


the 


and 


at 3s. 6d. 
has 124 art-paper 
with a strong 


mailing service 


Advertisers j 
to pay for 100 copies of « 


“Daily 
stand at the Schoolboys 
Own Exhibition, at the New Horti- 
cultural Hall, London, helps to repel 
the surging crowd of children ail 
autograph. 
* 


Issuc 


“Com- 

containing com- 

dividend 

announcements under one heading. 
* 


is to be 
Evening Citizen. 
in connection with a new 
arti cles that it 
to keeping executives informed 
office 
> invited 
> Citizen 
advertisements 
(which will appear on the same page 
these 
execulives 


be 
of 


| 

| Reginald Harris 

Publications Limited 
12 Stanhope Row, W.1 


HEREBY GIVE NOTICE 
that Robert Donald Alexander 
is no longer on their staff or 
connected with them, and has 


no authority to act for them. 


| Can accommodate 


ADVERTISER'S WEEKLY 


For immediate disposal . . 


TOURING CINEMA 
VEHICLE 


1949 Fordson Thames 
prime-mover. Close 
coupled 26ft. Carrimore 
body with 30 folding 
seats. Counter-balanced 
steps. Complete with 
Cinema screen, internal 
speakers, black-out 
curtains, spare wheels, 
batteries, charging plant, 
generator, etc., etc., 


Vs at 


TOURING CINEMA VEHICLE 
TOURING EXHIBITION VEHICLE 


(Late property of Royal Society for Prevention of Accidents) 


See, | See 
) £1,650 einen delivered. 


_ Prey 


| 


wu ) ‘@) 


£1,260 


delivered 


T.R. ca 


1947 Fordson Thames prime- 
mover, body similar to above. 
Complete with batteries, generator, 
charging plant, 
three spare wheels etc., etc., |) miles 


EXHIBITION VEHICLE 


45 watt amplifier, 


ble used in internal wiring. 


ath 


Telephone: 


Send for full details and illustrations to: 


J. E. LESSER & SONS LTD. 


290 Balham High Road, London, S.W.17 
BALham 


3617 (5 tines) 


A.B.C. 23.213 
The 
Largest circulation 
CANINE MAGAZINE 
THE 
DOGS’ BULLETIN 
. 


Advertising Department 
Newspaper Representations Ltd. 
231 Strand, W.C.2 


DOASPLAN 
S\UK SCREEN 


Pe OCIATED 
RI CRAFTS im 


(PLEMOER PLACE, CAMDEN TOMM an: 
USrenw 1416-7 


CORONATION 
ENQUIRIES 
| INVITED 


Tel: CITy 5906 38 
EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 
LONDON T. ROBINSON 


LITHOGRAPHIC CO. 
CHROMO POSTER 
SPECIALISTS 
ANY SIZE 
a few fur- 
ther contacts to reproduce 

| first- class litho posters. 


Apply Works 
34 CAMBERWELL ROAD, 
LONDON, 8.E.5. Rodney 3754 or 


Central Off 

_ HAMPDEN HOUSE, ‘BA KINGSWAY, 
LONDON, W.C.2 

Holborn 0383 ref. R.B. 


STUDIOS, LIMNITKD 
72a Plough Rd., Battersea, $.W.II 
Tel. Nos. Bottersea 5300 & 4886 


TS LTD. 
HNS, SON & WAT 
c epwortl Ws, UOKDON 2. 2 
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ADVERTISER’S WEEKLY 


We Hear— 


THAT a conference of furnitur 
trade representatives in London, di 
cussing hire-purchase, deprecated 
the advertising of houschold furn: 
ture on “no deposit” terms. 

cd * 


THAT Sam Heppner, general pub 
licity manager at Mather & 
Crowther Lid., is this week’s com- 
pere on the B.B.C.’s “Housewives 
Choice.” 
# i * 
PHAT M. C. Baker has joined the 
board of Henry Hildesley Ltd., 
colour printers. 
* ¥* 
THAT R. S. Sheldrake has been 
appointed general sales manager for 
the County Chemical Co., Lid 
Birmingham, makers of Chemico 
cleanser. 


A Merry Christmas 
Happy New Year 


tiny ore 
wit BUYER 


Wenn eee eee 


(ee wer ere sey 


, POSTER-ADVERTISED GOODS 


THAT Manchester Poster Services 
Lid. placed this 48-sheet poster on 
a number of their sites to convey 
seasonal greetings in a_ frankly 
commercial style. 


THAT members of — the Boys’ 
Athletic League in New York have 
made a New Year resolution not to 
draw moustaches on advertisement 
posters. 

# * + 
IHAT the New Year party of The 
imbassador was held at their new 
tudios The Penthouse, 10 Palace 
Gate, London, W.8. 

* ¥ ’ 
THAT the Bristol Evening World 
Sleigh Organising Committee, J. 
Hunt (advertisement manager), 
Cecil Godby (secretary) and Frank 
Hudson (circulation manager), 
handed the record sum of £688, and 
26.000 toys to Bristol and West 
Country charities over Christmas. 

* * * 
THAT Crossley & Co., Ltd., ar 
‘xtending their premises at Salisbury 
Square House, 

* * * 
FHAT the capital of the London 
Press Exchange has been increased 
by £50,000 beyond the previous 
total of £111,250. 

* * * 
FHAT miniature copies of the Daily 
Telegraph were distributed at the 
Schoolboy’s Own Exhibition at the 
Horticultural Hall, Westminster. 

# ” ¥* 
THAT Graham Cherry, consultant 
publicist, addressed the Harrow 
Fifty Club last Friday on publicity 
and advertising. 


WASS, PRITCHARD « Co. Lio. 
8S FENCHURCH STREET 
LONDON E.C.3 


Creators and Producers of Colourful Printing 


ROYAL 714) 


3 LINES 


Over 300 attended the annual staff party of Morgan & Swan Ltd. 


here are: E.G 
right 
IHAT Mather & Crowther Ltd. will 
be responsible for the Australian 
Government stand at the Daily 
Mail Ideal Home Exhibition this 
year. It will be the largest food 
stand at the Exhibition 
* * ’ 
THAT Everetts Advertising Ltd.. of 
10 Hertford Street, have taken over 
additional premises directly oppo- 
site their present offices—-at No. 45 
. , 
THAT the price of the 
editions of the New York 
felegram and Sun is being 
from 44d. to 84d. (from five 
cents). 


Saturday 
W orld- 
raised 
to ten 


# * * 
THAT The Sporting Life Almana 
for 1953 now on sale has been com- 
pletely redesigned in attractive 
colours on stout paper with metal 
bindings top and bottom and provi- 
sion for permanent hanging. 

* * * 
THAT René Elvin, Crawford's 
public relations officer, will give an 
illustrated talk in French on the 
folklore of French cities in the 
B.B.C. Home Service next Wednes- 
day. 

* * + 
THAT F. S. Joelson, founder and 
editor of East Africa and Rhodesia, 
gave the New Year broadcast to 
East and Central Africa for the 
B.B.C. 


with 


Seen 


Evans (studio director), left, and L. H. Swann (art director), 
their 


wires. 
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ADVERTISING 
DIARY 


Friday, January 9. 
PUBLICITY CLus oF 
Waces Visit wo Holywell 
Mills 
Pusticiry Ciup oF LEICESTER 
I Ward Burton on “Vocational 
training = for Advertising.’ Bell 
Hotel 12.45 p.m 
Monday, January 12. 
Pusticity Ciun of LONDON 
George Schwartz on “The economic 
Position of the country.”” Waldorf 


Nortu 
Textile 


PUBLICITY 
on “Public 
" Grand Hotel. 6.30 p.m 

Tuesday, 13. 

REGENT ADVERTISING CLUB 
Philip Edgell on “Store Advertising” 
feducational lecture) Monotype 
Corporation, Fetter Lane 

BRADFORD PUBLICITY ASSOCIATION 
Spcaker P H Whitney-Coates 
Midland Hotel. 7 p.m 

Pusticrry CLUB OF 
Chas. H. S. Blakey on 
Mikado Restaurant 1 

Thursday, January 15. 

Pusticiry CLup OF 
HAMPTON Film Show 

NEWSPAPER CONFERENCE Annual 
meeting and luncheon. Waldorf 

Friday, January 16. 

Pusticiry CLUB OF NOTTINGHAM 
annual ball 

Pusticiry CLUB OF SHEFFIELD 
Major Peter Robert on “The 
Coronation Year, Sheffield and the 
Future.”’ .enwood otel, 
12.45 p.m. 


Poe UU USCS SECC eee) 


NOTTINGHAM 
*Freedom.” 
p.m 


WOLVER- 


SERRE EERE EEE EEE EEE EEE EEE EEE EEE EE HEHEHE EEE EEE EEE EEE EEE EE EEE EE EEE EEE EEES 


STEERER EEE EEE EEE EEE EE EEE EEE EEE HEE EEE EEEE EEE EEE HEHEHE EE EEE EEE HEED 


MORE CURRENT ADVERTISING 


Sewing tie-up with Coronation 


“Start your Coronation sewing now” will be the theme of national 
press advertising for Sewing Week which is to be held from February 


28 to March 7. 

Iwo showcards and a banner with 
sales promotion brochure and adver- 
tising mat sheet will be sent to 
retailers Advertising managers of 
all newspapers will receive the adver- 
tising mat sheet 

The organisers, — the 
Needle Arts Bureau, have 
planned a Coronation competition 
for the public with six Coronation 
seats and £335 in cash as prizes. 

Colman, Prentis & Varley Ltd. 
handle Sewing Week publicity 


National 


also 


Road safety 
. 
campaign 

“Stull More Courtesy” will be th 
theme of Road Safety publicity this 
year. 

With the main theme will be four 
supporting themes for each quarter 
of the vear: January to March 
‘Concentration’; April to 
‘Care when Crossing”; 
September-—“Proficiency” 

October to December—*‘Example 

The Ministry of Transport has 
not vet announced the date of th 
1953 National Road Safety Week 
which will be a highheht of the 
twelve months’ campaign 


Birmingham seeks 
the tourists 


Birmingham is planning a 
second overseas advertising cam- 
paign designed to attract Ameri 
can and Empire visitors and trade 
to the city. The campaign will 
begin in the middle of this month 
and follows the city’s first over- 
seas advertising campaign, 
launched last year, from which 
about 4,000 replies were received 

The campaign is two-fold and 
will use newspapers and magazines 
in America, Canada, South Africa 
Australia and New Zealand. A series 
of typeset advertisements will aim 
at attracting Coronation-year tourists 
to include Birmingham in their visit 
to Britain. 

A second series of illustrated ad- 
verlisements features Birmingham as 
a manufacturing centre. The illus- 
trations spotlight such trades as 
toys, silverware, reproduction glass 
ware and jewellery 

The campaign has been planned 
hv Birmingham's Information 
Department, headed by the city’ 
P_R.O. F. W. Bradnock, 
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JANUARY 8, 1953 

Legal and Gazette 
MEETING OF 
CREDITORS —*% 


The first meeting of creditors of Braund 
Advertising Lid.. 148 Strand, W.C.2, ad- 
verusing and publicity agents, was held at 


the Board of Trade Offices, Inveresk 
House, Strand, W.¢ when the Official 
Receiver reported that the winding-up 


order was made on November 24 

The company was formed in March, 
1940, with a nominal capital of 4£500, 
wich was increased in January, 1950, 
*o £5,000 Ibe issued capital was £3,904 

No statement of affairs had been filed 
but according 10 information supplied to 
the Official Receiver the habilities 
amounted to about £2,547 against asscts 
of some £422 

The failure had been attributed to lack 
of capital, loss of a contract from a bis- 
cult concern, and the company’s inability 
to obtain turther orders 

/ resolution was passed for the 
appointment of I B Hughes, of 
Norwich House, 13 Southampton Place, 
W.C.2, as liquidator, together with a 
committee of inspection. 


WILLS 

Sik Hersert Brent Grorrian, Bt 
K.C., Nassau, The Bahamas, former 
chairman of United Newspapers and Pro- 
vincial Newspapers, left estate in Great 
Britain valued at £124,819 17s. lid. gross 
£117.346 17s. 4d. net 

FRANK James Coox, of 
Avenue Purley 
manager and 
Odhams Press 
£34,401 15s. 6d 


38 Box Ridge 
Surrey, late general 
executive director ot 
Newspaper group, left 
gross, £33,066 17s. 3 


net 

Henry Waiter Myers, of 388 Acklam 
Road, Middlesbrough, late director of 
William Appicyard and Sons, printers, 
left £7,094 Os. 4d. gross, £6,397 17s. 7 
net 

ALDERMAN WHLLIAM 
LIAMS, of Bryn Alum, Lianbeblig Road 
Caernarvon, managing director of the 
Caernarvon Herald and Associated 
Newspapers Co. Ltd., left £22,197 4s. 4d 
gross, £5,636 138. 9d. net 

ALEXANDER TaAWSE GeLLAN, of 444 
Footscray Road, New Eltham, SE9 
London advertisement representative for 
the Huddersfield Daily Examiner for 63 
years until his retirement in 1951, who 


Geirritns Wi- 


died in October aged 91, left 
£5,790 4s. 10d. gross, £8,697 4s. i0d 
ne 


t 
HAROLD STANLEY Nose, of § Harley 
Gardens, Orpington, Kent, assistant cir 
culation manager of the Sunday Express 
left £2,929 1s. 3d. gross, £1,321 16s. 10d 
net 

WILLIAM Gites Wurrsourne, of Lyn- 
wood, Cartbridge, Send, Woking, Surrey, 
who began employment at the age of 12 
with Unwin Brothers, printers, at Chil! 
worth, at a weekly wage of 2s. 6d. and 
rosé to be a director of the firm, left 
£589 Is. 4d. gross, £521 9s. 4d. net. He 
died in September, aged 93 


NEW COMPANIES 


Arco Pub'‘ications Ltd., 11 Monmouth 
Street, London, W.C.2. Nominal capi- 
tal £2,000. Subscribers: B. Harrison and 
Mrs. E. B. Harrison 

Anglo-American World Trade Register 
(Directories) Lid., 109 Jermyn Street, 
London, S.W.1. Nominal capital: £500 
Directors: R. F. B. Eller and Mrs 

owell 

Exmouth Journal Ltd., Baring Place, 
Exmouth. To take over business of news- 
Paper proprictors, printers and stationers 


carried on at Exmouth. by W. G 
Gorfin and Samuci G. Tolman. Nominal 
capital £3,000. Directors: W. G. N. Gor 
fin, S. G. Tolman, and K. C. H. Thomas 
Courtney Embley Ltd... 64-65 St 
Mary's Butts, Reading Advertising and 
publicity agents, and specialists Nominal! 
capital: £100 Directors: D. C. Embicy 


and Mrs. B. Embiey 

Cliffe, Stobart Co, (Great Britain) Ltd., 
6 Melbourne Street, Newcastle on Tyne, 1. 
Publishers of books, magazines journals, 
newspapers, trade and reference direc- 
tories. Nominal capita £1000. Direc- 
tors: C. Paull and W. Stobart. 

(The above-mentioned particulars of 
mew companies recently revistered are 
taken from the Daily Register compiled 
by Fee and Sons, Ltd., Company 
egistration Agents, 116 Chanc Lane, 
Londoa, W.C.2.) sa 


CHANGES OF ADDRESS 
Arthur Knight & Co, Lid. to 1 
Wardour Street, W.1 


Saxon Artists Lid. to 94°96 Oxford 
Street, London. W.1 
wren Partners to 48 Dover Street, 
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CLASSIFIED ADVERTISEMENTS 


RATES: APPOINTMENTS VACANT, 4s. 6d. per line, 40s. per display panel inch. 
APPOINTMENTS WANTED, 3s. per tine, 35s. per display panel inch, All other 
classineations, 4s. per line, 45s. per display panel iach. Minimum, 3 lines. Box No, 


charge, one line plus 9d. covering postage, etc. Series rates on application: all 
advertisements under seven insertions MUST BE PREPAID. Address “Advertiser's 
Weekly,’ 180 Fleet Street, Londos, E.C.4. CHAncery 8844 (Ex. 25). 


APPOINTMENTS VACANT 


Situations Vacant: “The engagement of persons answering these advertisements must 

be made through a Local Office of the Ministry of Labour or a Scheduled Employment 

Agency if the applicant ts a man aged 18-64 inclusive of a woman aged 18-59 inclusive 

unless he or she, or the employment, is excepted from the provisions of the 
Notification of Vacancies Order 1952." 


Advertising || TWO ARTISTS 
Executive Wanted 


l With flair for layout 
Wanted * and design, Capable of 
and design, apadie oO 

| producing first class 

Progressive and rapidly developing | finished work in all 
food manufacturing company in media from his own 


North Midlands requires first-class 
man (25-35) as senior executive in 
advertising department 2. 


roughs. 
With knowledge of tech- 


expanding = 

Mun teve scunl kewl af nical illustrating and 
marketing including product promo- | really g00d retouching 
tion setting up appropriations, | Write or phone 


planning and controlling advertising 
carnpaigns, agency contact 


BATESON & STOTT 
45 St. Paul's Churchyard, E.C.4 
CENtral 2664 


Some experience of selling in 


grocery field an advantage Out- 


THE AVON INDIA RUBBER CO. 
standing opportunity for the right LID., requests the services of a lady 
man with the right background, a advertising assistant, initially in Lon- 

don and subsequevly at Melksham, 
love of hard work and real ambition Wilts. Must have experience of Pro- 


Salary £850-1,250 according to duction, Press advertising and Accounts 
Orta ha dustry 
| vien Age is less important than in ° 
ability and experience efficiency and desire for permancnee 
Apply in writing to Advertising Mana 
acr, Mabicdon Plac wc 
TECHNICAL DATA WRIETER and 
Illustrator draughtsman required = for 
compiling instruction manuals and 
spare part reference books for grave! 


Box 3518 
Advertiser's Weekly 180 Fleet St EC4 


PRODUCTION MAN required for 


jumor post with excellent prospects in 


West End Agency (R.P.A) Full de pit, Quarry and contractors plant Ex 
tails of education, experience and cellent prospects Apply Frederick 
salary required to Parker Limited Viaduct Works 
Box $499 Ad. Weekly 180 Fleet St EC4 Catherine Street Extension, Leicester 


GOOD AGENCY JOB 
IN BOMBAY 


A Manager is required for the Bombay office 
of a world advertising organisation. Sound all 
round agency experience is essential and 
some creative ability also required. Preference 
given to an A.l.P.A. Age 28—38. London 
experience not essential. Four figure salary 
plus generous allowances and use of car. 


Write fully in the first instance to 


Box 3495 
Advertiser’s Weekly, 180 Fleet Street, London, E.C.4 


ADVERTISER'S WEEKLY 
APPOINTMENTS VACANT 


An opportunity exists for a 


FASHION 
ARTIST 


with imagination and real 


talent. Able to illustrate all 
types of dress materials for 
advertisements appearing in 
the national press. Ex- 


perience in layout and 
lettering an advantage, but 
,_not essential, Salary no 


object to the right person. 
Apply 


Box 3519 
Advertiser's Weekly 180 Fleet 61 HC4 


MALE CHECKING 


required in Voucher 


CLERK Uunwr 


Departimem, Pre 


Vis aucthy caAperieme oevessaly 
Poarmanent position-—-—ne baturdays 
Appiy Mr Lawrie A.lred Bates & 
Son Lid, 130 bicet Sweet, E.C.4 


LAYOLL AND CREATIVE ARTIST re 
quicd by smail studio, Must be cx 
Ppenenced Write giving tuil details 
Hox $445 Ad. Weekly is0 bieet St BC 4 

LAYOUT MAN required with knowledge 


ot type casting-off, etc Apply 
Works Manager, George Philip & Son, 
Lid 9S Victoria Road, Willesden, 


London, N.W.10 


GOOD LETTERING AND GENERAL 
ARTIST required with at least tive 
years studio experience Appi Abbey 
Aris Ltd, 11 Joba Sureet, W.C.1, Hol 
born 4673 

AN IMPORTANT LONDON NEWS 

APER wil! shortly have @ vacancy 
on its stall for an experienced advertis 
ing space salesman who has proved bis 
worth on classified feature pages and 
similar propositions A knowledge of 
the used-car wade would be an ad 
vantage but ig not absolutely essential 
Write with fullest details of present 
post, past cxpericace, age and salary 


) 
Box 3486 Ad. Weekly 180 Flee: St 0 4 
ASSISTANT rcquired for Publicity De 
partment of large Engineering Con 
tractors to the Fuel Industries. Koow! 
edge of publicity routine and the 
ability to write good English essential 
Some enginecring knowledge desirable 


Salary 1350 to £450 according to age 
and experierce Apply in writing, giv 
ing a@c, particulars of education and 


experience to The Personne! Offices 
(PLD) The Woodal)-Duckham Co 
63/77 Brompton Road. London, S.W.4 


INDIVIDUAL 
ARTISIS 
require a first class sti) fe and 
airbrush =o artis¢n = for work oo 
National Accounts Telephone for 


TEM 8715 


appointment 


YOUNG MAN required as assistant for 


Production of internal house journal 
Duties include writing of editorial 
matter, collection and editing of con 


tributions Experience in print lay 
out and typography an advantage, hut 
not cssortial Five-day weck Write 
giving fu details, experience, age and 
salary required. to The Labour Mana- 
ger, A VY Roc & Co Ltd., Green- 
gate, Middicton, Manchester 
PLBLICITY ASSISTANT, with sound 
ability in py and layout, required by 
a prominent enginecring company in 
oO A good general knowledge 
of advertising necessary and technical 
would be an advantage. He 
required to assist in writing 
ducing engineering 


r ation advertisements, and edi 
torial matter Must be able to write 
terse, bright, factual English and to lay 
it out with olarity and punch An in 
tev ¥ progr ec rob in a growing 
Put ty D nent Pension scheme 
Wr giving details of education. ex- 


salary required to 


Weekly 180 Fleet St BCa 
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CLASSIFIED ADVERTISEMENTS 


| WEN & WISEMA ° 

Go MAN LTD APPOINTMENTS VACANT J ERWIN, WASEY 

; require several first class Situations Vacant: ‘“The engagement of persons answering these advertisements must | 
. be made through a Local Office of the Ministry of Labour or a Scheduled Employment | require 
a & Cc HA ix] | & A L Agency if the applicant is a man aged 18-64 inclusive of a woman aged 18-59 inctusive | 
‘unless he or she, or the employment, is excepted from the provisions of the A FIRST RATE 
* RETOUC HING Notification of Vacancies Order 1952." | 
| Typographer 

: ARTISTS | | LEADING SOUTH AFRICAN AGENCY 

REQUIRES A TO WORK ON 

a Top salaries will be paid to men STUDIO SENIOR CREATIVE COPYWRITER NATIONAL ACCOUNTS 

; with the necessary qualifications. MANAGER | : 3 — offers a ee oppor- Agency experience 

} unity for an experienced Copywriter 
Excellent studio conditions. to join an Agency handling a num- and good layout ability 

ber of large nationa!) accounts The 

: Apply to the Managing Director Pa ee aes oo = on oe i ~ ie exsentiol 

: CEN. 4867 — | | is, Se Cos Fenien ant Phone: Mr. Kennard, Mayfair 8171 

, competent man to handle | | The commencing salary is according for appointment 
11 LUDGATE SQUARE, E.C.4 A Bt anes a "oe 
7 medium size Studio and passage to Johannesburg will be ; . 

* LETTERING ARTIST required, experi | provided LEADING Electrical Company requires 
enced in colour and black and white Art buying Previous } Interview will be arranged in London, ADVERTISING AND PUBLICITY 
work of a high standard for repro P but in first instance write by Air- | | MANAGER. ‘ cm penne we 7 gr be 

q duction Phone Croydon 3930 for : mail giving details of age, marital vears Of age and shou ec ¢x- 

appointment . | Agency ee oS Status and experience and, if possible, ye ro = ord am type a 

4 Wane LAW secured as order and | | specimens of work to: out o trade catalogues, press advertise- 

prowess clerk Pt ge howe aaa on similar capacity essential. | cl ments and drafting of editorial write- 
’rinting Jesigners nowledge of , : P.O. Box 7256, Johannesburg wT The os : * 

Printing an advantage, Typing essen Must be familiar with all te Ba cee al dene aa. 

tial, asies i ge rit a 

Hox 3458 Ad. Weekly 180 Pleet St BC4 | phases of advertising art. ee eae oem’ in” Gen | a oe oe 

: : a . : ‘ cssi ici < an : irec ; > 

1OP GRADE SPACE SALESMAN re | Beer poetos” Eccciicer opportuans | Bon 3481 Ad. Weekly 190 Fleet St BCS 

- quired by established Trade Journal Reply, stating full details and for man who is reliable, siert and bas 

f . Well paid job with excellent prospects an eye to the future, Requirements 
for the right man. All replies will be salary required. clean, accurate work; knowledge of 
mentee in eapianess confidence. fen type; good lettering; ability to produce 
lg, Ff en Salisbury Court, Fleet | ome quick roughs or finished artwork equally 
: Se Box 35 well; desire to work hard and get on 

B STUDIO DOIG has a vacancy for an Send full detai's t 
artist-designer skilled in advertisement | | Advertiser's Weekly 180 Fleet St EC4 Box 3480 Ad "Weekly 180 Fleet St BC4 SOUTH AFRICA 
and printed matter layout and finished SPACE-BUYING ASSISTANT wanted 
artwork The position will appeal to ' ~ sain sency (LP.A.) : tas 
4 man with ideas Write to 10 Great NEWSPAPER REPRESENTATIVES. mg ge ge Bae a. Extending advertising house 

: North Road Neweast'c-upon-Tyne, 2 (A) with experience of space selling (B) have knowledge media Prospects of : 

L FLEET STREET AGENCY will shortly with some little experience of space quick advancement for intelligent young has vacancy with good salary 
require an expericneced assistant account selling, required by Newspaper Group man or woman (20-24) and opportunity 
executive, Please send details includ in London to gain unusually wide and varied ex- j 
ing salary expected to Box 3537 Ad. Weekly 180 Fleet St EC4 perience in happy working condit ons and bright prospects for 
Box 3479 Ad. Weekly 180 Fieet St C4 ACCOUNTS Typist required by Adver- Box 3485 Ad. Wecek'y 180 Ficet St EC4 

LONDON STUDIO require keen letter. | tsing Agency in Park Lane. Must be WINDOW DRESSER required, youn 
ing man, with knowledge of layout and | used to highest standards of work 5 lady or young man, apply General ACCOUNT 
design Full deteils of experience and day week Bae oa giving ny of ex- Manager, Harvey Department Store 
salary requircd, to perience and salary required to 149/155 Mitcham Road, Tooting 
Box 3373 Ad. Weekly 180 Fleet St EC4 Box 3538 Ad. Weekly 180 Fleet St EC4 §.W.17 ‘ EXECUTIVE 

iva ARTIST REQUIRED. First class all- : 

. round general artist required for con- with good knowledge of 

a genial Manchester Agency Studio 

~ Capable of producing roughs and o— : 

+. finished art work Write stating age, printing processes and flair 

experionce and salary required to 
Box 3449 Ad. Weekly 180 Fleet St EC4 for layout. 
JUNIOR ARTIST with experience in 
W a rm t e d journal layout, production, typography 
and design required for Producion j 
Department of large group of trade Candidates, who may be 
and technical publications Some | < ; 
knowledge of printing an advantage interviewed in London 
a] but not essential State age, expceri- | 
ence and salary tcequired | sofas 
| Box 3484 Ad. Weekly 180 Fleet St ECS" | within the next two or 
BOURNEMOUTH Tv ae eee 
° . a 
rs ADVERTISING OFFICER details of experience and 
‘Me Owing to the retirement of the manager of a fully (Male) positions held within the 
; ‘ j F Applications are invited for the 
recognised agency, there is an opportunity in this above vacancy tn the Display Section lest fi N etent 

g »f Advertising Branch at Airways | | wVS YESFS. INO Origine 

- area for a man aged 32-40 to take on the management | = : Aw 

c and development of the agency. Essential qualifications are as fol- | | testimonials should accom- 

: lows 

ak An experienced advertising man, in all branches of (a) Extensive practical experience pany applications. 

“ of a forms of display and 

4 ta exhibition work 

the business and with established personal connec PA ge Bo: 

tions would be preferred. dimensi nal design and fami | Box 3494 
arcy with display materia’s 
methods and reproductive j 

f- The successful applicant would have an excellent | processes cr | | Advertiser's Weekly 180 Fleet $t EC4 

$ ; : | (c) Good knowledge of advertising 

et opportunity on a salary and commission basis; would (d) Above-average administrative 

i ‘ | ability 

A have energetic support from a head office in London; Desirable additional qualifications 

7 | (i) Know'etge of draughtsmanship ADVERTISING ASSISTANT . 

: ota orn > ‘ required 

would be responsible directly to the Directors. (ii) Commercial studio experience by Lome 264. qantas of Late san 

’ | Commencing Salary for this post Deita Shoes. Must have good general 
Please write fully and in strict confidence to: pet be mae roms than £620 per ancum knowledge and experience of adver- 
and candidates sh uld submit app tising, particularly layout. Interesting 

| cations giving details of their quali appointment carry.mg the right to enter 

| fications, experience and age to: the Lotus Non-<contributory Pension 

Box 3520 Staff Manager, —. — gue obtain- 

; : ing a house rite in confidence giv- 

- Advertiser’s Weekly, 180 Fleet Street, London, E.C.4 BOA ing details of age, education, experi- 

f Airways House, Brentford ~ 

a get aes *m ence and salary required to Advertis- 

j not later than January 20, 1953 ing Manager, Lotus Ltd., Stafford. 

F N.B.—An experienced and competent shorthand-typist is TIP-TOP LAYOUT VISUALISER 

, also required. | CAMERA (PROCESS) OPERATOR, ex- by established Newcastle 

pericnced, required to take charge of Must have creative ideas and 
Department producing line and half to finish layouts to submission 
| tone negatives for use in manufacture Good salary. Help given in 
of lithographic printing plates Write the matter of accommoda:ion, if re- 
in first instance with particulars of ex- quired to applicants from outside the 
| perience to area. , - 
Box 3502 Ad. Weekly 180 Fleet St EC4 Box 3478 Ad. Weekly 180 Fieet St BC4 
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to CHA 8844 (Ex 25) 
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PPOINTHE CLASSIFIED ADVERTISEMENTS 


EXCELLENT OPPORTU NITY for 


| APPOINTMENTS VACANT B-}.4AH EY TC - 


famous Pharmaceutical Co. in London 
. Must have first class experiance of 

‘ N SN 
Periodical Cove. cc. Salary and markets, fluent’ French a creative 


y T bias and capabie of handling and de- 
) TISS10 ) S810 on ce 
| commis ion or commyp n nly accord ve‘oming packaging of branded pro- 
| ing to ability. Existing contrac.s w > : 
. a ducts. Write with full details of ex- 
| be passed on suitable 3 ants, whk wie y 
| st perience and salary required to Per- 
must be experienced and r » fur- | sonnel Manager 
nish recent references none oF | 


Tc le . . 
write for interview to Brittanic Publi | Box 3489 Ad. Weekly 180 Fleet St ECS 


t Lis J > aftesbur, o : 
really o. aunmean “= | have vacancies for ANOTIER 


TRAINEE ARTIST required by growime 


Mayfair Agency | Production Man needed to join our 
Box 3483 Ad. Weekly 180 Fleet St BC4 EXPERT expanding team. Must be capable of 


e 
preparing press layouts, ordering 
fi rst class LAYOUT MAN LETTERING blocks, and conversant with Agency 
for small agency on interesting work; routine Apply, stating age, experi- 
e crisp roughs for press and print; know- ARTISTS ence and salary required to New Era 
| > ledge of marking up for type essential ; | — : ng Service Lid., 107 Fleet 
lett ' k- | Street, E.C.4 
visuals ° mring on eoremnags._ Renmene wr EXPERIENCED 


ing conditions; satisfactory prospects 


Write giving details of experience, WANTE. tor South African magazine, 
salary required 3433 RETOUCHERS printed in English foe Africans pees 
: : x all-round man with experience of @ 
If so, there is an opportunity Advertiser's Weekly 180 Fleet St EC4 YOUNG vertising, business-managemeni, print. 
to secure a to rade job in ing practice and circulauion building 
Start ala £1,200 p Exce! 
spits REPRESENTATIVE REQUIRED — 0: GENERAL ay EF 
a leading London Publishing North of England (Lancs. Yorks) area drive and integrity. Weitten applica- 
y — Ss Sas ae ARTISTS tions only to J. B., c/o The South Afri- 
ios showcards, cutouts, eta, ” 2 Mc Ne aper Lid., 24 
House. The position calls for National Advertisers. | Scope for ex with studio experience Holborn, London, EC}. 
- Pansion o existing connection by man . ~ 4 : 
a young progressive man who of personality who can thiak in terms | EXPERIENCED APTIST required tor 
{ “Advertis * befare ma." Must , ys supervision by firm in NW. London 
: : : rs a ps aoe prin : Please write stating Specialising in art work on commercial 
is ambitious and desires to be capab'e of thoughtful interpretation ® ne ns ~~ r ele aan - 
of customer's needs to Creative Depart experience and salary ey oe _ Foren wor 
make good Prospects are ment who will give Maximum suppor . Skilled . a _ A > ie Me 
a Car owner preferred. State age, ex- required to: skillec — ale rus » | 2 ree lacc< 
perience and salary required artist for similar wor rite stating 
excellent and salary generous Box 3540 Ad. Weekly 180 Fleet St BC4 experience and salary required to 
The Art Director Box 3490 Ad. Weekly 190 Fleet St BC4 
to the fellow who fits the 
Carlton Artists Limited 
job. Send details of experi- 38 Portman Square | FIRST CLASS 
‘eo |) CASTROL london 
ee FIGURE ARTIST 
IMENS STS 
cations and salary expected have ne es renew Seelam 
to COPY CHIEF required by expanding WANTED 
mmediate aeeacy. Only those occupying | simak 
Box 3492 lar post e’sewhere will be considered " ~ 
vacanc Experience and exceptional abili.y to A ¢ entral I ondon Studio 
Advertiser's Weekly 180 Fleet St EC4 y produce original idcas — essential : oo meena a iiliaal 
y Salary generously assessed according to requires experienced figure 
qualifications, Own stafl know of this artists (Black / White and 
f oreatile { advertisement, Write in confidence to . 
LAYOUT AND GENERAL ARTIST. An or young, versatile anc Managing Director, Colour). Hours 9.30-5,30. 
internationally-known agricu.tural engi- enthusiastic advertising Box 3488 Ad. Weekly 180 Fleet St EC4 | Five-day week 
neering fim requires a Layout and B : ; ‘ - . ° 
General Artist for the Publicity Depart- man. He should be about "anette Rp bly Box 354! 
ene Sh... B.., 5 ce 25 years of age and have ment of an important Group of Com- naiieiein , e 
: i agonc ‘ a : : , anufact  ectri bles | leet 
ence, preferably with agricultural and had at least 3 years’ ex- He ge ells taaae an BE neon veh pone | wertiear"s Weekly 80 o OSs 
or es ge — ee. be perience in an agency or ment He will be a youngsh, ener- } 
capad.c 0 andiing advertising, bro- : gctic man with previous experience in | ‘ 
chures, leaflets, etc., from imaginative advertising department. industrial copywriting and the ability BOOK - KEEPER /; SHORTHAND 
roughs to the finished job. He will be He m have 200d to dig for facts and present them with TYPIST, male or female required as 
required to work near Upminster, < ust lave aA LOO force and imagination in press adver- | assistant to Accountant in Technical 
perisce,‘sisty Tomuied, Seto mer || overall knowledge of ad- I 
ce, al ec, clk, i CCi- . 7 oad . s oO r be adva a . b ic uyr an c ow 
mens yet) to f ; vertising and be capable agen bn 7 The pie a schedules also desirable Should be 
Box 3503 Ad Weekly 180 Fleet St BC4 of seeing a job through job is wide and offers unlimited oppor- guick worker and be able to grasp 
LETTERING ARTIST required by sma!! f { 3 , al tunities to the right man, who will be facts and detail without supervision 
progressive London Studio Wrile rom first rough to fina given every encouragement, Commenc- Box 3542 Ad. Weekly 180 Fleet St BC4 
Stating age, experience and salary re- proof. Some knowledge ing salary £600 p.a. §S day week ARTIST required with experience in let- 
quired to : : Please send full details to tering. Hours 9-530 5S day week 
Box 3501 Ad. Weekly 180 Fleet St BC4 of, and interest in, motor- Box 3602 Ad. Weckly 180 Fleer St BC4 Phone BiShopsgate 9434. Mr. Till 


ing matters would also be 


REPRESENTATIVE an advantage. 


Commencing salary £460 


REQUIRED bonus, Say ‘wock cam ee 
for well established firm of teen facilities, non-contri- LAYOUT | VISUALISER 
PRI TERS butory staff pension 


-heme. * : i 

- scheme Required by Littlewoods Mail Order 
xcellent opportunity Write fully to : 

for Gentleman with good Pebidity Wonsgee Stores Ltd., Liverpool 


all round knowledge of 
g A C. C. WAKEFIELD & CO. LTD. If you would like to work with London trained men producing a very high 
the industry, and prefer- Grosvenor St., London, W.1! standard of publicity mainly directed towards Retail selling, you are 
ably one with connection. advised to consider joining this very progressive organisation which 
happily combines talent from the North and South 
Write giving full | at od pecans —_ ae ted by Pension scheme, five-day week, excellent catering and social facilities 
/ v Ss F a < 0 aryuc organisa 


particulars also state | tion. wc district, § day week Applications will be treated with the strictest confidence and 
‘ : Box 3539 Ad. Weekly 180 Fleet St EC4 | appointments for interviews will be arranged in London or Liverpool 
remuneration required. | ASSISTANT required for Publicity De- | 
mertment of well-known Mechanical | NOTE pe — always ~—_ a _ for a good class general 
j j j Engincers in SE. Londan ares Must | artist and such applications are welcome 
All applications will be ha enginecring training peed : enpath | 
treated in confidence. | po Ra Panay — Plane ven null, aah Apply to THE PERSONNEL MANAGER 
logues, ete Knowledge of disp ay LITTLEWOODS MAIL ORDER STORES LTD . CROSBY, LIVERPOOL, 23 
Box 3497 and ‘xhibition work an  advantag | 


perience and salary to 
Box 3487 Ad. Weekly 180 Fleet St BC4 


*Phone your Classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


AN OPPORTUNITY 


occurs in a London Agency for 
a young 


ASSISTANT ADVERTISING 
EXECUTIVE 


Ideas and Layout man with all 
round experience to work on 
medium sized accounts. Full 
particulars and salary required 
to 


Box 3521 
Advertiser's Weekly 140 Fleet 61 EC4 


unless he or she, or the employment, 


Notification of Vacancies Order 1952." 


APPOINTMENTS VACANT 


experienced production 


Crane Publicity Ltd., 
Af 


SENIOR VISUALISER/ DESIGNER 1+ 


quired immediately by London Adver 
taing Agency to fill needs of rapidly 
growwms bus. ness Ihe suceesstul app.i 
cant must be able to root out the essen 
tials of a problem, and presen! them 
in modern, original and practical lay 
out form Ibis is an exceptionally 
g00d Opportunity for the right man 
Only those with the necessary abi ity 
and experience are invited to apply 
wiving full detat's of their career and 
capabilities to 

Box 4601 Ad. Weekly 180 Fleet St BC4 


JUNIOR 
LAYOUT MAN 


Manufacturers of Toilet Preparations 
and Household Products require layout 
man with ability to carry display work 
to fair degree of finish. Some knowledge 
of typography an advantage. Write 
giving full details to 
Box 3493 
Advertiser's Weekly 180 Fleet St EC4 


SHORTHAND- TYPIST 


Weekly 180 Fleet St 


SPORTS— 
COPYWRITER 
WANTED 


YOUNG LAYOUT MAN required by 
Fleet Street Agency Will not be re 
quired to do finished artwork but must 
be capable of producing first class prin 
ters layouts and adaptations quickly 
and efficiently Good knowledge of 
typouraphy Write stating age, ex- 
perience and salary required to 

Box 3541 Ad) Weekly 180 Fleet St EC4 


PRODUCTION ASSISTANT required by 


medium size Agency, West London 
Intelligence essential in addition to 
block ordering and general production 


experionce Will be responsible direct 
to Account Executive for group of 
accounts, mainly technical Male of 
female assistant considered Please 


write experience and salary required to 
Box 3532 Ad. Weekly 180 Fleet St EC4 


We need a copywriter who 
is familiar with the language 
and outlook of people who 
bet, on horses, greyhounds 


He must be able to write 
simple, direct and forceful 
copy, often at short notice, 
press advertisements, 


ADVERTISEMENT MANAGER 
and REPRESENTATIVES 


required by London Pubhsh- 
ers producing class magazine 
supported by National Adver- 
tisers 75 per cent woman 
appeal, Exceptional openings 
for ambitious men with first- 
class records. Salary and Com 
mission, Details of age and 
experience in strict confidence 
w: 
Box 3603 

Advertiser's Weekly 180 Fleet St EC4 


booklets and direct mail 


He might be an estab- 
lished copywriter in this 
he could be an 
and quick - thinking 
youngster with sporting in- 


"Applicants are invited to write to 


THE CREATIVE DIRECTOR 


ie sere 


SECRETARY ASSISTANT required tor 


Advertising Department Shorthand 
typing essential Five day week 
Write full details of age. experience 
salary. ctc to DOMINION RUB 
BER COMPANY LIMITED. 62:64 
Horseferry Road, London, S.W.1 


OPPORTUNITY for young journalist to 


train for editorship of Trade Journa 
Topica'ity sense, and active, inquisitive 
mind essential, Likewise literacy. Fur 
ther useful attributes; engineering in 
terest; some artistic flair applicable to 
magazine layout 

Box 14346 Ad. Weekly 180 Fleet St C4 


SHORTHAND TYPIST REQUIRED 


kno viedge of er ~~ Agency work 
desirable-—state sala 
Box 3500 Ad. W cekly 180 Fleet St BC4 


Advertiser's Weekly 180 Fleet St EC4 


PRODUCTION ASSISTANT 
- : 


Send 
3534 Ad. Weekly 180 fl cet St E 


Situations Vacant: ‘‘The engagement of persons answering these advertisements must 
through a Local Office of the Ministry of Labour or a Scheduled Employment 
Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 
is excepted from the provisions of the 


WES! END STUDIO equil (i) 
GENERAL ARIIsI, (2) Speciaist in 
layout and design Phone tor appoint- 
ment Ghirtrard 4758 

SECRETARY Shorthand/Iypist Adver- 
using experience £8, Court Agency. j/a 


Kensingion High St., W.2. WES 0781. 
GENERAL ARIFIST required for Agency 
Studio Capad.c of producing sgv0d 


rougas and tinished drawings Previous 
experience essen.ial 
Box 3543 Ad. Weexly 180 Fleet St EC4 
EXPERIENCED COPY DETAIL ASSIS- 
BAND requiccd to work on National 
Accounts Write giving full de.ails two 
A Hursweil Erwin Wasey Lid., 
Brook House, Park Lane, W.1 
YOUNG MAN who bas comp.cted 
National Serve required Dy Medium 
size Agency as Production Assisiam 
Woile slaung cxpericnce, age and saiary 
required to 
Box $944 Ad, Weekly 180 Fleet St EC4 
ADVERTISEMENT KEPRESENTALIVE 
agcu 2 su required lor Pvpu.al 
Nauonal Magazaic in interesting nau 
Musi be ecnerectic with iniuauve and 
well known to comsumcr advesiusers 
Box 3004 Ad. Weewiy 180 ticet St EC4 
A FIRSI CLASS ADVERTISING 
EXECUSIVE wanted by a icading 
iccan.cal Agency Sound = visua.iser 
copywriter capab.c ol producing 
(tarough his knowledge ol layoui) vut- 
Slanuing auverusemens, sales lilera.ure 
and omer media Ihbese requirements 
inciude, naturaily, @ highly deve.oped 
souse and knowledge ol salcsmansnip 
Pp.us a quick grasp of the saies-tcatures 
ot ali teonnicai producis lois appoint- 
ment is @ mew one and is caused by 
the expansion of this business nese 
qQualiicauions plus a high sense ol 
business responsibility and inicgrily 
enterprise and initiauve snould lead to 
@ directorsaip 
Box 4595 Ad. Weekly 180 Fleet St EC4 
ARTIST, Opportunity exists for figst class 
general arust for London Studio, Mus; 
be good all rounder State salary 
required to 
Box 3470 Ad. Weekly 180 Fleet St EC4 
A LEADING PROVINCIAL = Depart- 
mevial Store will shortly be conder- 
ing applications for the post ot 
Advertising Manager Great impor- 
tance is placed on promotional activity 
and the successiul applicant will have 
a wide responsibility and an absorbiox 
job Young men or women who are 
at present holding a similar job but 
who are anxious to be given more scope 


are invited to apply A torm o* 
application wili be sent to interested 
persons This advertisement iw in- 


serted with the full knowledge of the 
present holder of the job 
Box 3610 Ad. Weekly 180 Ficet St EC4 
PRODUCTION Vacancy exists with 
well established London Agency for 
experienced production man. Previous 
Agency experience essential. Write fully 
Box 3009 Ad. Weekly 180 Fleet St EC4 
LAYOUT. An experienced Layout Man 
is required by a well-known Agency 
He should be capable of produc.ng first 
class Layouts and Visualising when 
necessary Write 
Box 36008 Ad. Weekly 180 Fleet St EC4 


APPOINTMENTS WANTED 


cP aeeENCED VISUALISER / COPY- 
WRITER with sound selling sense 

and exceptional flow of ideas. secks 
ontact with agency interested in high 
standard) of work Excellent co- 
Operation with group or individuals 
H HARFORD, c/o 16) Cranicigh 
Gardens, Sutton, Surrey 

WELL INFORMED MAN, experienced 
exhibitions and displays, publicity or- 
ganisation and public relations this 
country and U.S.A.; good writer with 
editorial background; available January 
12. BLAKE, Mystole House, Nr. Can- 
terbury 

ACCOUNTANT secks administrative 
post experience costing, office a 
works management 
Box 3548 Ad. Weckly 180 Fleet St EC4 

FREE LANCE Lettering artist requires 
commissions. Write Box 435 c/o 7 
Coptic Street. W.C.1 

SENIOR ACCOUNTS CLERK, lady 
seexs change of position, bookkeeping 
to TB Fully experienced process 
block costing 
Box 3545 Ad. Weckly 180 Fleet St BC4 


’Phone your Classifieds to CHA 8844 (Ex 25) 


JANUARY 8, 1953 


APPOINTMENTS WANTED 


SHORTHAND.-TYPISTS, Private Secre- 
taries, Clerks, etc. If you are in urgent 
need of staff, contact Embassy Bureau, 
Excel House, Whitcombe Sweet, W.C.2. 
(WHltehall $924). We specialise in 
efficient personnel 


PRODUCTION ASSISTANT. “Live” 
man, natural gift for Advertising 
(visual, layout, copy, originality. plan- 
ning) secks opportunity to qualify as 
first-class ACCOUNT EXECUTIVE 
Box 3340 Ad. Weekly 180 Fleet St EC4 


ART DIRECTOR 
lam seeking a new appointment in the 
above capacity, where my co-directors 
have vision, enterprise and courage, and 
where sound selling schemes with first- 
class presentation will be recognised 
and appreciated 

lam prepared to prove my ability in 
this direction given a practical briefing, 
having already done so in Berlin, Paris, 
New York and London. 

During the past year | have been 
directly responsible for the entire 
creation and production of ali the 
important national accounts in my 
present Agency. Give me an oppor- 
tunity of calling to see you, so that | 
can furnish you with a full account of my 
experience, etc. 

To the Managing Director who would 
welcome an individual with a new out- 
look and unbounded enthusiasm, this 
can be the wisest and most important 
appointment he has ever made, and if | 
could not justify that observation | 
would not waste either your time or 
my own 

| would accept a position either in 
London or on the Continent. Overseas 
considered. 


Box 3535 
Advertiser's Weekly 180 Fleet St EC4 


DISPLAY ILLUSTRATION and lettering 
(drawn, not writen). Experienced 
young man seeks situation. Congenial 
work more important than salary 
Non-union 
Box 3528 Ad. Weekly 180 Fleet S& EC4 

8.0.8. Artist in disiress! Will someone 
Diease rescue me trom a boring occu- 
pation? Plenty of creative experience 
Box 3529 Ad. Weckly 180 Fleet St BC4 

YOUNG MAN (22), requires post as 
Costing Clerk, fully experienced job 
costing and accounts routine’ in 
firm of Display and Exhibition Con- 
tractors 
Box 3530 Ad. Weekly 180 Fleet St BC4 

ADVERTISER wishes to join display firm 
t develop and exploit well received 
point-of-sales schemes with national 
appea, Sutable most trades many 
own national contacts available. Write 
Box 3517 Ad. Weekly 180 Fleet St EC4 

ARTIST requires part-time job or desk 
with freelance. Stripwork and genera! 
illustration 
Box 3526 Ad. Weekly 180 Fleet St EC4 

DESIGNER. Bolt Court and 5 years suc- 
cessful exhibition work secks job pro- 
ducing first class display units Sound 
working drawings — production 
contac's. Please rep 
Box 3527 Ad Weekly” 180 Fleet St EC4 


NEW YORK 
ADVTG. EXEC. 


London educated and wained, seeks 
supervisory position or working part- 
nership English branch of American 
Advertising Agency or British com- 
pany with U.S. Sales potentials 
Would consider splitting time both 
sides Atlantic. Now a vice-president 
and creative group head in New York 
of one of America’s largest indus- 
trial and consumer goods agencies. 
His 28 years’ experience there anges 
from production manager, art 
director, copy-contact, to current 
9-year responsibility for planning and 
directing a $1,000,000 group billing. 
Thorough working knowledge al! 
advertising and sales promotion 
tnedia, methods, including TV, 
radio, films. Highest business and 
persona] references. 

AVAILABLE IN LONDON FOR 

DISCUSSIONS FROM 
JANUARY 14. 


Box 44 
Advertiser's Weekly 188 Fleet $1 EC4 
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Ee: | TRCHNICAL WRITER required for the 
q | preparation of operating and mainten 
5 ance imstmuctions for a large range of 
a z electrical switchgear Previous experi SF oe 
; ence in the writing, layout and produ 
a tion of enginecring handbook essen 
ree tial Please ceply. Quoting referenc 
are AJGA, to 
¥ Box 3498 Ad. Weekly 180 Ficet St EC4 
: A VYOUNG 601 es 
Ss ssistant is required by progress ve 
6S agency to handie group of account, in- 
: cluding block ordering, maintenan of 
oa records t« Five day week Write 
" - — —— — “9 
ee 
YOUNG ARTIST wanted to tain in 
f Fashion Studio Telephone: HOL- 
- born 1346 
= LETTERING ARTIST DESIGNER, for 
e | well-established Advertising Agency 
ie Good cpening for competent young 
“4 man or woman Studio Manager 
el HOLborn 3064 
a YOUNG ARTIST with some creative 
3. ability required by Old E@ablished 
oF London Agency Write, stating age 
~ experience and salary required to 
Se Box 3543 Ad. Weekly 180 Fleet St EC4 
ie _ ' es CLERK for 
r | Newspaper Office in Fleet Street, No 
ae Saturdays State experience, age and 
4 salary 
: Box 3547 Ad i PC 4 
At and football. 
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| 
YOUNG MAN ‘required by Liverpool | 
j company of national repute in own 
field. to assist with catalogue produc | 
ee tion and in general administration of | 
; Department Must have experience in | 
production cither in advertising depart 
ment or agency State agc, education, 
" full details of expericnce and salary 
A required to 
e Box 4504 Ad. Weebly 180 Flect St EC4 
, ee & be fully 
Pas P 
te ; . ’ eg 
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APPOINTMENTS WANTED 


CATCH 
COPYWRITER 


I would be a boon to an 
Agency handling depart- 
mental store accounts and 
fashion publicity. 


JANUARY 8, 


appreciate the hectic pace, 
unorthodox schedules 
Rush jobs—why, I love 
a 


produce vivid selling copy 
brimful of ideas—tempt- 
ing, tantalising, totally dif- 
ferent to the usual run of 
stodgy “write-ups.” 


Box 361! 
Advertiser's Weekly 180 Fleet St EC4 


RESPONSIBLE POSITION sought by ex- 
perienced production manager and 
print buyer Skills (which are prac- 
tical) — process engraving and 
agence, routin 
Box 3546 Ad. “Weekly 180 Fleet St EC4 


EXHIBITION / DISPLAY MANAGER 


Widely experienced, sound knowledge 
of advertising, seeks new position 
requiring administrative and organising 
ability, National Exhibitions, Agricul- 
tural Shows, Window Displays, Point- 
of-Sale. Keen appreciation of design. 


Box 3524 
Advertiser's Weekly 180 Fleet St EC4 


EXPERIENCED SPACE SALESMAN 
keen live man secks position where 
ability and integrity valued 
Box 3507 Ad, Weckly 180 Fleet St EC4 


PUBLIC RELATIONS—Woman ~ with 
active creative mind and ability t 
interest others seeking post with Adver- 
tising Agency or business firm. First 
class advertising and organising experi- 
ence, Write Box 192, Reynells, 44, 
Chancery Lane, W.C.2 


COPYWRITER, 28. sccks position in 
Advertising Agency or Publicity Depart- 
ment, Magazine production and publi- 
city experience. Free lance writer. 
Box 3508 Ad. Weekly 180 Fleet St EC4 


FREE LANCE SERVICES 


ESTABLISHED FREE LANCE Designer 
willing to represent Agency or Organi- 
sation and handle all Exhibition and 
Display work. Phone GERrard 6819. 


INTELLIGENT YOUNG MAN requires 
remunerative evening work. Anything 
considered. A.G.K., 130 Gosling Way, 
Brixton, S.W.9. 


FREE LANCE “pin-up” art work re- 
quired. Must be first class. Send 
samples to: Art & Advertising Service. 
72/73 High Sweet, Birmingham, 4. 


FREEL! ANCE c REATIVE ARTISTS re- Te- 
quired Studio space may be avail- 
=, cequired,. Ficet Street Studio. 


4 3su1 Ad. Weekly 180 Fleet Ms EC4 


CARD CUT-OUT. DESIGNER and 
manipulator (iree4dance) for 3-dimen- 
sional display units suitable quantity 
production. Experience essential. Dis- 
play Craft Ltd., 88 Acre Lane, S.W.2. 
BRI 7871. 


TECHNICAL ADVERTISING. 
Designer wants free lance work. Trade 
Press advertigemems, catalogues, in- 
struction leaflets. Lettering, still life 
dimension drawings, copy-writing, typo 


graphy. 
7509 Ad Weekly _180 Fleet St EC4 


Artist/ 


Box 


COOKERY EXPERT specialising in pre- 
para'ion of food for photography, 
monochrome and colour Also evolv- 
ing new recipes for food manufac- 
turers @. ee limited amount new 
work. 

Box 34549 Ad. Weekly 180 Fieet St EC4 


CLASSIFIED ADVERTISEMENTS 


FREE LANCE SERVICES 


AGENTS ce uired in North of England 
for Coronation photographs wo any 
size, Minerva. 36, King Sueet, Covent 
Garden, W.C.2. 


ARTWORK. Wel il- known 
looking tor new materia! 
nection with experienced 
artists for landscape, 
children’s designs. Ap 
‘Box 3510 Ad. Weekly 180 Fleet St EC4 


BUSINESS OPPORTUNITIES 


PROVINCIAL PRINTER with modern 
Plant (Coo mercia! ind Provincial) is 
offered London Representation. Ex- 
Ppomses and commission 
Box 3512 Ad Weekly” 180 Fleet St BC4 


publishers 
desire con- 
free-lance 
oy work, and 


£500 to £750 investment in : small go-ahead 
display and silk-screen studio required 
by display designer Midlands preferred 
Box 3513 Ad. Weekly 180 Fleet St ec4 


MAPS _ ‘EXECUTED and 
arranged for all occasions 
Box 3514 Ad. Weekly 180 Fleet St EC4 


SMALL FIRM of Publishers holding ex 
ceptional Contracts desires additional 
capital for expansion approximately 
£1,000. Preferably investor with space 
selling or advertising expericnce who 
can recover mMvesitment by active parti- 
cipation to 
Box 3515 Ad. Weekly 180 Fleet St EC4 


SHOW CARDS, CUT-OUTS 
ADVERTISING FOLDERS 


by photo-litho or letterpress (own 
Photo-litho process plan:.) 
CARILLON PRESS LID. 

Fine Colour Printers, Bournemouth 
Telephone: Boscombe 36835 
London Office: 98-100 Ficet St., E.C.4 
Phone: CENtral 1740 


“Indexes 


SPACE SALES, Firms or Individuals re- 
quired by Publishers of established 
Machinery Register. Agents required 
for London and Leeds areas. 

Box 3491 Ad. Weekly 180 Fleet St EC4 


HOUSE MAGAZINES 


is there a concern that wishes to pro. 
duce a really high-level house mag: 


ACCOMMODATION | 


ADVERTISING AGENCY, Mayilair 
would sub-lct third flour (approx. 
1.000 sq. ft. § rooms) to P_R., Research, 
Art or allied services, £500 p.a 
Box | 3506 Ad. Weekly 180 Fi cet St St Ec 4 


PRINTERS 


LITHO PRINTING.  Broadsheets, 
ouces. Labels, Showcards, 
Highest quality work. 
don representative to call. 
Yorkshire Prindes 
Street, Wakefield. 


PERIODICALS 


Weekly, monthly, quarterly magazines 
and free lists well printed at prices you 
will be pleased to pay. Up-to-date type 
setting, high-speed automatics. 
supervision. Ask for prices. 


SUTTONS Printers, 
Paignton Te! 5542 


Careful 


ADVANTAGEOUS TERMS for printing 
monthly news sheets or small weckly 
paper. Broadsheet or folio. Newark 
Advertiser, Newark 

FULLY EQUIPPED NEWSPAPER (Ciffice 
(Main line to London and the North) 
have facilities for producing another 
Weekly Newspaper on Rotary 
Machines. Complete publishing 
arrangements Paper store and room 
for Editorial Staff Pull particulars 
Box 3516 Ad. Weekly 180 Fleet St BC4 


FINE ART & PERIODICAL PRINTERS 


Modern organisation and plant. Regular 
road collection and delivery service to 
London (35 miles). On main line. Ask 
for London representative to call. 
Printers to the trade for 50 years. 


WM. CARLING & CO. LTD. 
Hitchin, Herts, Hitchin 1793/4 


Publications consultant, London, wah 
first-class production resources, would 
welcome inquiry from organisation 
whose attitude is adult. 


Box {3525 


. iF | 
| Advertiser's Weekly 180 Fleet St EC4 


FREE LANCE Advertising 
available for small advertisers. 
Box 3550 Ad, Weekly 180 Fleet St EC4 


Manager 


SALES AND WANTS 


ADDRESSOGRAPH FRAMES for sales 
35s.-—-1,000; Cabinets 70s. each. M.SS 
49 Tatienham Grove, Epsom. 

WANTED. 500 copies of a Guide to 
Londen, Coronation Edition Please 


write 
Box 3607 Ad. Weekly 180 Ficet St EC4 


ACCOMMODATION 


A FEW ROOMS available from March | 
in newly-built aod exceptionally 
pleasant offices of well-known adveriis 
ing agency Reception, waiting, tele 
phone attendance, and other amenit ¢s 
included. Furnished or u Location 
suitable for free-lance journalists, P.R 
men, aftists or specialised writers 
Rooms vary from £120 to £200 a year 
inclusive. 

Box 3505 Ad. Weekly 180 Ficet St ECs 


OFFICE ACCOMMODATION, _ 
mished with secretarial services, 

Box 3605 Ad Weekly 180 0 Ficet St Li a 

PLANTLESS PRINTER 
accommodation in the City, prefer- 
ably mear the Bank. Telephone ser 
vice when proprictor is out a prime 
necessity. 
Box 3606 Ad 


requires office 


Weekly 180 Ficet St BC4 


LITHO oR LETTERPRESS 
FOLDERS, BOOKLETS 
SHOWCARDS, LABELS 

Good Work — Keen Prices 
Ask for Tyte Book 
TOWNSENDS of EXETER 
London Works: ORCHARD PRESS 
EASTCOTE. Pinner 7927 


ADVERTISER'S WEEKLY 


PRINTERS 


OLD ESTABLISHED PRINTERS, pro 
ducing good quality periodicals, now 
have capacity for two or three more 
monthlies. Felix McGiennon Lid., City 
Garden Row, N.1. Clerkenwell 2765/6 


COLOUR PHOTOGRAPHY 


COLOUR TRANSPARENCIES 
COLOUR PRINTS 
COLOUR SEPARATION SETS 


PULITZER STUDIOS 


5 KENSINGTON HIGH ST., LONDON, W.8 
Western 2647 & 9592 


““SYSTEM”’ Desk Diaries 


A selection of Daily Desk 
Diaries which will serve you 
faithfully every working day 
of the year. They show you 
instantly all appointments, 
record items for future atten- 
tion, remind you of jobs to be 
done and matters to be 
attended to. 


Write for leaflet to: 


Shaw Publishing Co, Ltd. 
180 Fleet Street, E.C.4 


SPECIAL ANNOUNCEMENTS 


DEBTS collected throughout Britain. No 

result—no commission:—Brilegal (Es 
tablished 1919) RO ecds Road 
Bradford 


SOMETHING TO SELL two for buy 
from) the Paper Trade? Up-to-date 
British and forcign lists covering every 
branch of the Trade are contained in 
the comp'etely revised and greatly ex 
tended 1953 Paper Makers’ and Mer 
chants’ Directory of All Nations 345s 
post free (overseas 40s.) from: Business 
Publications Ltd, 180 Fleet St 
London, E.C.4 


See December 25 issue of 
Advertiser's Weekly, pages 652- 
653 and 654 for the Advertising 
Services & Supplies Section. 
January 22 will be the next 
issue containing these Services. 


| 


TENDERS 


URBAN DISTRICT COUNCIL of BRAINTREE and BOCKING 


the 19th January, 1953. 


Town Hall, 
Braintree. 


Advertising Hoarding 


The Council invite offers for the rent of Advertising 
Hoardings at the Public Service Vehicle Station in Victoria 
Street, Braintree, for a period of two years. 


The Hoardings consist of — 
One hoarding 44 ft. x 10 ft. facing the Town Hall Car Park. 
One hoarding 44 ft. x 10 ft. and one 82 ft. x 10 ft. facing 
the Public Service Vehicle Station. 
One hoarding 82 ft. x 10 ft. facing Manor Street. 

The hoardings may be inspected at any time. 


Tenders endorsed “‘Advertisement Hoarding"’ 
addressed to and received by the undersigned not later than 


should be 


W. BALSON, 
Clerk of the Council. 


‘Phone your Classifieds to CHA 8844 (Ex 25) 


== - 
— | 
—— 2 
=m 


Your 
coach 
awaits! 


The advertising 
and associated publicity 


now appearing for 


GLOBAL TOURS LTD 


is planned and placed by: 


RICHARD POTTS 
& PARTNERS LTD 


REGISTERED PRACTITIONERS IN ADVERTISING 


LONDON and MANCHESTER 


Head Office: 34-35 HIGH HOLBORN 
LONDON WCI. Telephone CHAncery 4974 
Manchester : 16 OXFORD ST. Telephone CEN 2720 


% Richard Potts & Partners Ltd can place an experienced 
marketing and advertising service at the disposal of advertisers. 
Other clients include: CUSSONS IMPERIAL LEATHER 
TOILET SOAP ETC - DOUGLAS HOLT LTD - WATCHES 
OF SWITZERLAND - BALSTONE COOKE & RAYONESEI 
LTD - RAMSGATE CORPORATION - FINE SPINNERS & 
DOUBLERS LTD- INDIA MILLS(DARWEN) LTD. and others. 


| months. All 
| rounded edges; use of fluorescent 


| be approved by 
| subjects—betting odds, religion. 


| many years under name of F. Algar, 


Co., Ltd. 


| “Radio Review” now carries 4-page 
| comic supplement. 
| also 


knits 


crochets 


THURSDAY, JANUARY 8, 1953 


SEWS 


cooks 
makes rugs 


embroiders 
& 


then she buys 


STITCHCRAFT 
and keeps it 


ABC net sales 219,814 copies a month: Type area page 8¢ ins. x 6 ins. 
£204 a page: Advertisement Manager S. H. BOWDEN, Stitchcraft Ltd., 
Great West Road, Brentford, Middlesex. Telephone EALing 6283. 


— STOP 


PRESS — 


BIRMINGHAM BUS 
AD. REGULATIONS 


Birmingham transport department 
state that with team of 30 painters — 
and signwriters working on adver- 
tisements for Birmingham buses ali 
contracts will be fulfilled and nearly 
1,000 buses will carry ads. in three 
ads. must have 
inks not allowed. Each ad. has to 
general manager 
transport department. Prohibited 


DEATH OF F. GURR 


Frederick Gurr, who traded for 


has died aged 91. 

In mid-1870s he started in office 
of the “Morning Post”; transferred 
to Frederick Algar advertising 
agency and took it over when prin- 
cipal died. 

During the last war he merged his 
business with that of G. Street & 


He was 67 years in advertising. 


Domestic edition of Dublin's 


New features | 
planned for British edition 
which will in future have minimum | 
20 pages. 


‘DAILY SKETCH’ 
SALES JUMP 


Stuart McClean, managing direc- 
tor, said sales of “Daily Sketch” 
jumped “considerably” this week. 


D. C. Parry has been appointed 
London manager of Norfolk News 
Co. as from February 2. He has 
been for past 34 years London 
representative of Provincial News- 
papers. 


While retaining position as general 
publicity manager Nuffield Organ- 
isation, R. A. Bishop has been ap- 
pointed to take control of Nuffield 
Press Ltd., Oxford, J. Dy P. Hewat 
having resigned as genedht manager 
for health reasons. 


Peter Doig, for many years adver- 
tising manager for Durham Chemi- 
cal group of companies, has joined 
Rooster Publicity td. as account 
executive. He will be responsible 
for Rooster business in Newcastle 
area and North Fast. 


T. W. Stennett has rejoined his 
old company C. & M. Sumrie Ltd. 
us advertising manager. 


Published by the Proprietors, BUSINESS PUBLICATIONS, Ltd., at their office at 180, Fleet Street, London, E.C.4. (Phone: Chancery 8844.) 


January 8, 1953. Printed in England by Staples Printers Limited at their Great Titchfield Street, London, establishment. 
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